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GRAHAM PRESENTS ‘d/ LINE 


Sparks 


Peeping and Prying 
Hudson Shows Wares 
Grahams Got It 
Nash Is New 
A Better Bowes 


' By 
Chris Sinsabaugh 
ES a 


pace PRY, Peeping Tom & Co. 
are off to a flying start on 
the 1937 social merry-go-round 
and at the present writing they 
have made considerable progress. 
They have seen the new Stude- 
bakers and Packards, which have 
been previewed and put on the 
market. Dodge has been checked 
off by means of previews in most 
* the big cities and within the 
week, here in Detroit, the 
wspaper men have been taken 
oehind the scenes for peeks at 
what Graham, Nash and Hudson 
nave to offer. 


And next week come Plymouth, 
Oldsmobile, Pontiac and _ Chrys- 
ler in the order named. But the 
heck of it all is that, with the ex- 
ception of Graham, which an- 
nounces in this issue of ADN, our 
lips are sealed as to what the new 
stuff is, outside of a few glitter- 
ing generalities, which mebbe will 
whet the appetites of the curious. 

7 * * 


LIKE BEES around a honey 
pot the real McCoy Paul Prys, 
augmented by a flock of other 
gentlemen of the press who chase 
advertising lineage, flocked to see 
the new Hudsons and Terraplanes 
on display in the Fountain Room 
of the Masonic Temple, where the 
distributors’ meeting also was held 
on Tuesday. We listened to Bill 
James, who rode herd on the press 
party, as he gave us the high- 
lights on what the company is 
readying for the ’37 market. 


(Continued on Page 16, Col. 1) 


McCarty Quits 
Presidency of 


Nash Motors Co. 


KENOSHA.—Resignation of E. 
H. McCarty as president and di- 
rector of Nash Motors Co., effec- 
tive some time before the end of 
the fiscal year, Nov. 30, was an- 
nounced this week by C. W. Nash, 
chairman of the board. No suc- 
cessor has been appointed pend- 
ing decision as to the date of 
McCarty’s retirement and no 
statement was issued by McCarty 
as to his future activities. 

The Nash organization through- 
out the country was advised of 
the action started by McCarty 
more than two months ago, in a 
letter from Nash. This read: 

“On July 8, 1936, E. H. Mc- 

(Continued on page 23 Col. 1) 


500 Olds Men 
To Attend Sales 


Session Tuesday 


LANSING. The Oldsmobile 
national sales convention, to be 
attended by more than 500 men 
representing the entire field or- 
ganization, will open here Tuesday 
morning to continue throughout 
the week. 

Outstanding events of the con- 
vention will be a preview of the 
1937 models Tuesday morning and 
a formal banquet that night 
which will feature an address to 
the organization by Alfred P. 
Sloan jr., president of General 
Motors. 

Another convention highlight 
will be an address the same eve- 
ning by R. H. Grant, vice-presi- 
dent of GM. 

The new Oldsmobile models will 
be shown to the organization for 
the first time in the auditorium 
of the new engineering building, 

(Continued on Page 2, Col. 5) 


HUDSON UNVEILED its 1937 models for its distributors Tuesday 
and Wednesday. The candid cameraman caught A. E. Barit, president, 
left, sharing enthusiasm with Frank G. Revoir, Syracuse, N. Y. dis- 


tributor. 








Americans Throng 
Paris Auto Show 


By GEORGE M. SLOCUM 
Publisher Automotive Daily News 


PARIS (Cablegram).—With 10 American manufactur- 
ers participating, the Paris Automobile Salon—the oldest 
automobile show in the world—opened here Thursday. All 
told, there are 337 cars on display, of which 246 are being 
shown by 51 automobile manufacturers, 56 by 17 body 
makers and 35 by 13 dealers. The audience is surprisingly 
American. 

In addition to the 10 American makers, there are 23 
French producers, eight Germans, four Italian, four 
English and two Czechoslovakian. While aerodyramic 
design is the leading theme, it has been applied conserva- 
tively and with better results in appearance. Peugeot is 
exhibiting a car called the “1940 model,” which is 
extremely streamlined. In the main, the exterior treat- 
ment is based largely on a variety of louvre treatments, 
some of which are exaggerated considerably and differ 
much from our American treatment. 

From what I have been able to see and what I have 
learned from P. H. Chase, Paris representative of Duco, 
the cars themselves are generally finished in one color, 
although a good number seem to lean toward colored 
fenders. There also is a good smattering of metal trim- 
ming with a trénd somewhat away from striping. 

Just as we have turned to pressed steel artillery wheels, 

(Continued on Page 25, Col. 3) 


Chevrolet National Sales 





Meeting Opens Tuesday 


— 


DETROIT.—A detailed resume 
of this year’s achievements by 
Chevrolet and its dealers, and an 
exposition of the company’s plans 
for 1937, will make up the pro- 
ceedings of the national sales con- 
vention for which nearly 1,000 
members of the field wholesale 
organization will gather with cen- 
tral office executives for three 
days this week. Officials from the 
nine Chevrolet regions and 47 
zones will attend, many of the 
larger groups arriving by special 
trains. 

A full day will be spent at the 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today. 
1936 1935 
Pos. Make Pos. 


1—702,474 Chev. 451,671— 2 
2—557,062 Ford 633,261— 1 
38—350,519 Plym, 285,878— 3 
4—176,247 D’dge 130,762— 4 
5—141,391 Olds. 107,911— 5 
6—123,478 Pont. 102,238— 6 
7—108,860 Buick 45,493— 8 
8— 72,714 Hud.* 
9— 43,522 Stude. 

10— 40,611 Chrys. 

*Includes Terrapiane. 

Total All Makes 

2,473,481 1,980,965 


See Total Registrations to Date, 1936- 
1935, pages 24 and 25, this issue. 


General Motors Proving Ground 
near Milford, where J. M. Craw- 
ford, chief engineer, and mem- 
bers of his staff, will present 1937 
plans from the engineering stand- 
point. Two days will be devoted 
to business sessions, which will be 
held in the Fisher Theater. 

The principal speakers at the 
banquets which will be held on 

(Continued on Page 23, Col. 2) 


Lubricated Piston 
Protects Engine 
During Warm-up 


Bigger, Roomier Cars 
Offered In 3 Series, 
$595 to $1025 


DETROIT. — Three en- 
tirely new series of Graham 
cars for 1937, two of which 


offer supercharged engines, 
will be given their first pub- 
lic showing within a few days. 

The new 116 horsepower Custom 
Supercharger Series 120 includes 
two new four-door sedan bodies, 
with and without trunk, on a 
lengthened wheelbase of 120 
inches, besides business and sport 
coupes on a wheelbase of 116 
inches. 

The second group, also carrying 
a supercharged motor. which de- 
velops 106 horsepcwer, ts “desig 
nated as Series 116. Simnew body 
types are offered. Wheelbase is 
116 inches. Among the body 
choices are two and four-door 
sedans, with and without trunk, 
business coupe and sport coupe. 
The third group, Series 95, is not 
supercharged. It includes identi- 

(Continued on Page 10, Col. 1) 


Hudson Shows 
New ’37 Models 
To Distributors 


DETROIT.—Gathered in Detroit 
from every state and from many 
foreign countries for their largest 
convention ever held, distributors 
of Hudson Motor Car Co. this 
week heard plans and saw the 
new products which their com- 
pany soon will launch. 


Four completely new lines of 
(Continued on page 2 Col. 3) 


STANDING BY THE 1987 Graham are Robert C. Graham, left, 
vice-president, and F. R. Valpey, sales manager. 
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Wititnce Firms Allowed Extension to Oct. | by FTC 


+—— 


No Car Manufacturers 
Involved in Complaints 


WASHINGTON. — Oct. 10 was 
set this week by the Federal 
Trade Commission as the dead- 
line by which certain finance 
companies must agree to conform 
to reforms demanded by the com- 
mission in advertising 6 per cent 
financing of motor vehicle pur- 
chases. 

Unless a stipulation is signed 
by that time, the Commission will 
institute proceedings to compel 
the companies to change certain 
claims about what the 6 per cent 
covers. 

Complaints received by the 
commission were the subject of 
negotiations between representa- 
tives of the companies and Com- 
missioner W. A. Ayres in this 
city two weeks ago. They were 
inconclusive and were to be re- 
sumed here last Monday. In the 
meantime, the companies sought 
a 30-day extension of negotiations 
but Oct. 10 was the utmost the 
commission would allow. 

The Automobile Manufacturers 
Assn. states that car manufactur- 
ers are not involved in the com- 
plaints but that some finance 
companies and dealers are seek- 
ing phraseology which will be 
acceptable to the commission and 


ence in advertising. 


Proposed Code 
For Oil Market 


WASHINGTON. The proposed 


marketing code for the petroleum | 


industry wili be discussed and 
acted upon by the annual con- 
vention of the National Oil 
Marketers Assn. in Stevens Hotel, 
Chicago, Oct. 27, 28 and 29. Be- 
cause of the interest shown in 
the proposed code an entire day’s 
session will be devoted to it, Sec- 
retary Paul E. Hadlick has an- 
nounced. 


The proposed code has been 
submitted to the Federal Trade 
Commission and the Chicago con- 
vention will determine the atti- 
tude of their representatives at 
the commission’s hearings. The 
suggested provisions, now being 
studied by the FTC, were 
drafted at a series of conferences 
between the various groups of oil 
marketers held in Chicago earlier 
in the year. 


Discussion of the proposed code 
will be led by P. J. Schroeder, 
Petroleum Service Co., Minne- 
apolis, and W. R. McCain, Purity 
Oil Co., Springfield, Mo. Roy R. 
Fisher, Argo Oil Corp., Detroit, 
vice-president of the _national 


|trol of expansion 





Ss . 


association, will preside. 


drafted. 


Addresses by Schroeder and 
McCain will open the discussion. 


Following the talks there will 
be an open forum for suggestions 
and discussions from the floor, be- 
fore the vote, which will deter- 
mine the NOM Assn.’s attitude 
towards the proposed code. 


More than 2,000 independent oil 
jobbers are expected to partici- 
pate in this code discussion. Ad- 
vices from officials of state asso- 
ciations and other leaders among 
the independent jobbers in all sec- 
tions of the country, Secretary 
Hadlick says, indicate that the 
attendance at the convention and 
the trade exhibit, which will be 
held in conjunction with it, will 
be approximately double the 1,100 
who registered at the 1935 gather- 
ing. 


Bohn Announces 
New Autothermic 


‘Aluminum Piston 


still permit the 6 per cent -efer-| 


DETROIT. — Thermostatic con- 
is used in a 
new aluminum alloy piston an- 
nounced by the Bohn Aluminum 


and Brass Corp. and its piston | 
| associate, A. L. Nelson. 


To Be Studied | 


|thermic type, 


known as the 
piston, Auto- 
is standard equip- 
ment on a number of cars in cur- 
rent production and will appear 
on more during the 1937 season. 
The piston is said to have been 


The new unit, 
Nelson Bohnalite 


under process of development for | 


over three years. It was used on 


race cars at Indianapolis as far | 


back as the 1934 race and also 
with it the motor boat Miss Can- 
ada IV won the world’s 225-class 


power boat championship at To-| 
ronto last season. This boat car- | 
ried a Ford V-8 engine adapted | 


by Bohn engineers for marine 
racing purposes. 
One test 


braced 40,000 miles of driving 


which did not produce a measur- | 


able difference in the effective 
skirt diameter. 
the engine was run under full load 
at 4500 r.p.m. for 300 hours, yet 
when the pistons were removed 
they showed a good production 
fit. 
to have verified the non-collap- 
sing feature of the piston. 


From a weight standpoint the 


|Autothermic piston is said to be 
}on a par with the all-aluminum 
| type. 


4 more 


THE NEW LICENSE PLATE location on the 1937 Hudson-Terra- 

models is examined by Gus Kerlin, Charlotte, N. C., distributor, 

left; Bill Waldron, Greensboro, N. C., center, and H. F. Whitmore, 

manager of the southeastern zone. This picture was taken at the 
Hudson convention in Detroit this week. 


All par- | 
ticipated prominently in the con-| 
|'ferences at which the code was 


NEW FEATURES of the Hudson instrument panel for 1937 aro 
pointed out by W. R. Tracy, Hudson sales manager, right, to D. P. 
Knapp, Birmingham, Ala., distributor. 


New Hudson Models Shown 


(Continued from Page 1) 
Hudson-built cars—Hudson eights 
and sixes, the six-cylinder Terra- 
plane and a line of new Super- 
Terraplanes—were unveiled for 
the distributors Tuesday at a} 
business session at Masonic} 
Temple. These new models will | 








is said to have em-| 


In another test | 


Hundreds of tests are said | 


| Motor Car Co., 


To Visiting Distributors 





[ieee Somes 


Off In August; 


Tops Last Year 


WASHINGTON.—Cash _ income | 
received by farmers from the | 
sale of their products during 
August, plus Government pay- 
ments, 
it was announced this week by 


| the Bureau of Agricultural Eco- 


nomics. 

This, it was pointed out, com- 
pares with $734000,000 received 
in July this year and $610,000,000 


| in August, 1935. The August, 1936, 


income figure includes $12,000,009 
estimated Government benefit 
payments, compared with $44,- 
000,000 representing Government 
payments in August, 1935. 


The decline in receipts, from 


| July to August, which is not usual, 


the statement says, was caused 


| largely by the exceptionally heavy 


BILL JAMES, Hudson’s adver- 
tising manager, right, exchanges 
pleasantries with W. A. Morten- 
son, president of Aaron De Roy 
Detroit distributor, 
at the Hudson convention this 
week. 
be presented to the public in a 
| few weeks, it was announced. 
| In addition to the new styling, 
|chief changes are that they are 
longer, lower and wider, offer 
interior room and riding 
comfort, and through mechanical 
ladvances are said to be more 
powerful and economical. 

The Electric Hand gear shifter 
|again is optional equipment on 
|both Hudson and Terraplane 
models. 

Practically all of the distribu- | 
tors reported they had scored a} 
|clean sweep in 1936 and many) 
|were completely out of 1936) 
models. Some said they had sales 
increases more than 100 per cent 
above their 1935 volume of 
business. 

Business sessions followed 
Wednesday at the Masonic Temple, 
Book-Cadillac Hotel and at the) 
Hudson plant. 


Inspection Starts 

PORTLAND, Ore. — Compulsory 
periodic inspection of cars in Port- 
land will start Jan. 1, the beginning 
of the new license year. It is ex- 
pected that inspections placed on 
voluntary payment of 50c fee will 
be given during the month of No- 
vember and December. 








and early movement of the wheat 
crop to market. Heavy July sales 
of wheat were followed by a more 
than seasonal decrease in wheat 
marketed in August. This drop in 
the sales of wheat mort than off- 
set the sharp rise in the price of 
wheat. 


Association Meeting 
OIL CITY, Pa.—The Pennsylvania 
Grade Crude Oil Assn.’s 1937 annual 
meeting will be held on board a 
Lake Erie Steamer, cruising the lake 
region for two days, with all. ses- 


sions being held on board the boat. 


Dates for the meeting, June 17-19, 
and the decision to hold a meeting 
of this type were approved by the 
board of directors of: the association 
at the regular meeting this month. 


THE CANDID CAMERAMAN 
the act. 


amounted to $649,000,000, | 


Olds National 
Sales Meeting 
Opens Tuesday 


(Continued from Page 1) 


recently completed at a cost of 
$&00,000. 

Oldsmobile’s $6,500,000 expan- 
sion program, which was launched 
this year and raised the capacity 
of the Lansing plant from 55 to 
85 cars per hour, will be outlined 
at the convention by C. L. McCuen, 
president. 

D. E. Ralston, general sales 
manager, will preside over the 
convention and present the sales 
and service plans for the coming 
year. 

Newspaper men from all parts 
of the country will attend the 
convention and the preview of 
the 1937 models. Following the 
convention, a series of 28 dealer 
meetings will be held from coast 
|to coast, giving the 3,600 dealers 
| their first opportunity to view 
the new cars. 

The first showing of the new 
Oldsmobiles to the public will 
take place at the time of the New 
York automobile show early in 
November. 

Regional managers, who will 
| bring the members of their or- 
' ganization to Lansing to attend 
the convention, are: Atlantic, R. 
L. Myers, New York City; East- 
ern, H. J. Cupper, Detroit; South- 
|east, J. M. Wilson, Atlanta, Ga.; 
| Central, F. Q. Murphy, Chicago; 
| Southwest, L. J. Bluden, Kansas 
City; Pacific, G. R. Jones, Oak- 
land, Calif. 





H. H. Dowdy Appointed 
De Soto Service Chief 


DETROIT.—Homer H. Dowdy 
has been appointed director of 
service for the De Soto division 
of the Chrysler 
Corp. 

Dowdy will be 
in charge of De 
Soto’s own serv- 
ice organization, 
now in opera- 
tion in the com- 
pany’s new plant 
here. Prior to 
his appointment, 
he served as as- 
sistant director 
of the combined 
De Soto - Chrys- 
ler service department. 

Dowdy has been in service work 
with the Chrysler Corp. since 
1928. 


Homer Dowdy 


Columbus Show 


COLUMBUS, O.—Columbus Au- 
tomobile dealers will hold their 1937 
show, an annual affair, Nov. 14-20, 
| at Exposition Hall at the Ohio state 
fair grounds, it has been announced 
| by J. Hoyt Cummings, secretary of 
|} the Columbus Automobile Dealers’ 
Co., sponsors of the event. 

More than 200 passenger cars and 
20 trucks will be on display. : 


catches a candid camera man in 


Here is Stuart G. Baits, vice-president of Hudson, right, 


shooting C. B. Thomas, London, Eng., distributor; C. K. Chapin, 
director, center, and Murray Northrup, chief engineer, right. 





Used Car Co 
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German Car Merchandising Follows U. S. Style 


ntrol Plan 


Solves Problem in Reich 


George M. Slo- 
cum, publisher of ADN, is in Europe 
to attend the automobile shows. 
While he is abroad he will describe 
the conditions he encounters from 
an automobile angle. The following 
article is the second in a series: 


EDITOR’S NOTE: 


By GEORGE M. SLOCUM 

BERLIN, Sept. 18 (by mail).— 
In this capital city of the new 
Germany, one name is synono- 
mous with “automobile” and that 
is Eduard Winter. I had heard it 
before, because we have many 
mutual friends in America, but I 
must confess that I was hardly 
prepared to meet the type of 
dealer whose methods would sell 
cars just as surely in our country 
as they do in his. To give you an 
idea straight-off as to his opera- 
tions, perhaps I had better men- 
tion that this year he will deliver 
more than 11,000 Opel cars in his 
territory which includes Berlin 
and the suburban towns adjoin- 
ing. To sell at retail this vast 
number of cars, Herr Winter 
operates seven branch stores, and 
supplies 22 sub-dealers. 


Completely German 


Opel cars are completely a Ger- 
man product, built in a factory 
near Cologne, which was pur- 
chased by General Motors in 1929. 
The 1936 line includes’ three 
models ranging in price from 1450 
to 4,000 marks. I will have more 
to say about the various German- 
built cars and trucks, in later ar- 
ticles when we have, as we hope, 
visited the factories, none ot 
which are located here in Berlin. 


The servicing facilities offered 


Opel owners in Winter’s territory | 
I think, compare favorably | 
with the best offered by any} 


will, 


dealer or distributor in any Amer- 
ican city. At Tempelhof, acces- 
sible to all sections of Berlin, he 


operates a service station which | 
is employing today 380 mechanics | 


for complete servicing or repair 


work including rebuilding of mo- | 


tor, chassis or body. In addition 


there are 12 neighborhood service | 
exactly ac-| 
cording to the program which | 
ADN has promoted in the United | 
quick-service | 


stations, operating 


States, acting as 
stations for small jobs and feeders 
to the Tempelhof operation for 
the major repair and maintenance 
work. I was advised that these 


neighborhood stations handle an| 


average of 40 to 50 jobs every | 
day, while at Tempelhof they 
average from 200 to fgg 
Borrowed U. 8S. Style 
When I first ya up to the 
main store on Kurfurstendamm 


avenue, one of the main thorough- | 


fares, I thought that the cars dis- 
played in the open were used- 
cars, not from their appearance 
certainly, but from the fact that | 
this method of display is so pre- 


valent in the United States. When | 


I asked Herr Winter about it he 
explained that he had borrowed 
this “Yankee-style of displaying 
cars, not for used, but for new 
cars because” he said “when a 





Hudson Season 
Shipments Set 
At 116,000 Cars 


DETROIT.—Shipments of Hud- 
sons and Terraplanes for the 1936 
season totaled 116,085 cars, ac- 
cording to figures just released by 
William R. Tracy, vice-president. 

This is a gain of 54 per cent 
over shipments of 1935 models 
and is the greatest shipment of 
any season models since 1929. The 
increase over last year is greater 
than any gain since 1925, except 
for the 1934 season. Hudson has 
now concluded its shipments of 
1936 models and the factory is 
being prepared for 1937 pro- 
duction. 


German becomes sufficiently in- 
terested to visit your place of 
business he has in reality made 
up his mind to buy and probably 
will buy the make you are selling. 
He is not a shopper by nature and 
he has nothing to sell us, that is, 
his own car’s value has already 
been fixed by appraisal,-as I will 
explain later. When he comes in 
he really means business. The 
trouble is, however, to get him to 
open the door of our show room, 
so you see by attractively dis- 
playing our new cars right out in 
the open, he feels free to stop 
as he passes by and give them 
the once-over. Of course, he is 
not long looking at ‘them before 
one of my salesmen has his name 
in his book and we have the be- 
ginning of a sale!” 

As I sat in Winter’s office I 
felt immediately transported back 
to the old familiar grind at home. 





I could not read the German let- 
tering, but the old red and black 
lines on the charts behind his 
desk told the old, old story of 
“how’s business” and “how are 
you doin’?” Someway in America 
we accumulate the fixed idea that 
we are the one nationality which 
has originated all of the selling 
methods, all of the high-pressure 
ideas of sale promotion and ad- 
vertising which put to shame the 
rest of the world and yet I won- 
der if we have not borrowed as 
many as we have created. We 
have cried our wares until our 
words may have no more ring of 


We apply selling methods 
harsh to get the last 
ways unprofitable) 5 per cent of 
business, that we forget to take 


so 


95 per cent of our business comes. 
All of which in digressing, but 
perhaps one gets to thinking 
about such things when he gets 
far enough away from his own 
bailiwick. “I am taking too much 
of your time,” I said to Winter. 
“Why,” he asked, “I have nothing 
| to do—except put a little oil on 
now and then where the business 
starts to squeak.” 
Used Car Plan 

Then we got back to the used 
car subject and he told me of the 
| plan, which was reported in ADN 
| during the visit of a group of 
German dealers to Detroit some 
months ago, but it was so inter- 
esting to me that it cannot be re- 
peated too often in our country 
| where every one agrees some- 
| thing ought to be done about it, 
|but where no real, sincere 
attempt on the part of all manu- 
facturers 
been carried through to a prac- 
jtical, workable conclusion, al- 
though it affects the very vitals 
}of our industry. 
|ing to Detroit a complete and de- 
tailed description of the plan as it 
now operates here and I hope 
| Herr Sinsabaugh and his cohorts 
(Continued on Page 17, Col. 1) 





sincerity than a side-show barker. | 


(and al-| . aditional 


| hired. 


care of the customers from whom | . 
| units. 





| assembly. 


| program has been completed. 


and dealers has ever| 


I am forward-| 


| sponding period of 1935. 





ADN Photo 


NOT A USED CAR DISPLAY. In Germany outdoor displays are used to sell new cars. Here is a 
view of Eduard Winter’s Opel outdoor showroom in Berlin. George Slocum, publisher of ADN, tells 


the story on this page. 





De Soto in New Plant; 
Production Under Way 


o—_- — a ommend 


DETROIT—With all the huge 
presses installed and the assembly 
line attuned, the De Soto division 
of the Chrysler Corp. moved this 
week into its new and modern 
plant in Detroit, built to produce 
De Soto cars in large volume this 
fall. 


Cars have started rolling off the 
line. The new buildings give De 
Soto, for the first time, an ex- 
clusive unit of its own. 


Production facilities are such as 
to make possible the manufacture 
of 500 cars per day. Already 1,750 
employes have been 


The plant consists of two large 
One unit is devoted to 
machining operations and to final 
The other unit, the 
plant, is used for sheet 
stampings. The _ tool-up 


press 
metal 


The De Soto press plant is a 
“daylight” building: One of the) 
largest single orders of building 
glass in automotive history was | 
placed for installation in the out- 
side walls, in storage aisles, the | 
crane room and metal shop of 
this new unit—40,000 panes in all 
most of them in the high side 


walls, give the unit lightness ana 
j 


airiness. 





Sales i in 11936 
Increase 52% 
At Studebaker 


SOUTH BEND.—Paul G. Hoff- 
man, president of the Studebaker | 
Corp., reports sales of 6857 pas- 
senger cars and trucks during the | 
first 20 days of September, com- 
pared with 1,533 in the corre- 


| Chicago, becomes manager of the 





Sales for the year to date are’ 








AT HOME ABROAD. One reason one feels at home in Germany is the modern filling stations with 
the familiar Standard, Esso and Mobiloil signs. Every station is a model in cleanliness, ADN’s publisher, | St. 
Slocum, is tanking up his Pontiac on the road from Hamburg to Berlin, 


Gece 


|becomes assistant district | 


59,035 compared with 38,906 in 
1935, an increase of 52 per cent. 

More than 650,000 square feet 
of floor space is included in the 
two units. It is arranged for di- 
rect and efficient movement ot 
sheet metal from railway cars to 
and from the presses, of parts, 
sub-assemblies and bodies to the 
assembly-line and of the finished 
cars to inspection lines and thence 
to shipment. 

The move into the new plant 
comes near the close of a year 
that will see De Soto increase its | 
unit sales by about 60 per cent 
over the previous year. 
tributing organization has grown 
to nearly 3,000 dealers 


mouth cars, will total 
mately 190,000 units. ~~ 


J. A. Donnelly Is Named 


Autocar Vice-President 
ARDMORE, Pa.—J. A. Don- 
nelly, manager of the Chicago 
branch of the Autocar Co., was| 
elected vice- 
president of the | 
Autocar Sales & 
Service Co. at a 
meeting of the 
board of direc- 
tors here Mon- 
day. 

From 1919 to 
1922 he was 
Minneapolis 
branch manager | 
for the Mack|} 
Truck Co., and 
from 1922 to 1929 | 
was Chicago manager for the 
same company. He joined Auto- 
car Co. in 1930. 

Stephen B. Tomkins, until now | 
national accounts salesman in 
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J. A. Donnelly 


branch there, and M. B. Wilsberg 


manager. 


Its dis- | 


whose | 
sales in 1936, of De Soto and Ply- | 
approxi- | 


200 Newspaper, 
Magazine Men 
To See Pontiacs 


PONTIAC— More than 200 
newspaper and magazine repre- 
sentatives from Detroit, Chicago, 
New York, Cleveland, Boston, 
Philadelphia and many other 
cities in the Middle West and 
East will be guests of the Pontiac 
Motor Co., Wednesday, Oct. 7. 

In the morning they will be 
given a glimpse of the 1937 line 
of cars which, it is understood, 
Pontiac will announce the week 
of Nov. 1. Advertising and mer- 
chandising plans also will be out- 
|}lined and a material increase in 
| advertising expenditure is ex- 
pected next year. 

Luncheon will be at Bloomfield 
Hills Country Club where the 
| party will continue with enter- 
tainment throughout the after- 
| noon. 





Dealers to See 
New Chrysler 
Models Oct. 6 


DETROIT.—Chrysler dealers 
throughout the country will get 


ltheir fist view of the 1937 line 


Oct. 6. On that day, 33 dealer 


| meetings will be held simultane- 


ously in key cities. Dealers from 
the adjacent territory will assem- 
ble at these meetings, so that the 
whole United States will be cov- 
ered. The usual distributor meet- 
|}ings will be dispensed with this 
year and the ground covered 
‘completely at this one series of 
| gatherings. 

Dealers will be shown a new 
motion picture in which the 1937 
is introduced. Advertising 
sales promotion plans by 


| line 
and 


'which the factory will aid the 


dealers in the coming year also 
will be discussed at this time. 
These plans include a more ex- 
tensive use of newspaper, maga- 
zine, radio and outdoor adver- 
tising than Chrysler has employed 
for some years. 

The climax of the session will 


| be the exhibition of the new mod- 


els. These already have been 
shown to the factory field force 
in a series of meetings held in 
Detroit and the Chrysler 100 club, 
comprising the organization’s star 
salesmen, who recently were en- 
tertained at the factory. 
Meetings will be held in the 
following cities: Atlanta, Jackson- 
ville, Boston, Chicago, Milwau- 
kee, Cincinnati, Indianapolis, Fort 
Worth, Houston, San Antonio, 
Buffalo, Cleveland, Detroit, Pitts- 
burgh, Denver, Kansas City, 
Oklahoma City, Greensboro, N. 
C., Los Angeles, San Francisco, 
Minneapolis, Albany, New York 
City, Omaha, Philadelphia, Wash- 





ington, Memphis, New Orleans, 
Louis, Portland, Ore. Salt 
Lake City, Seattle and Spokane. 
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Federal Truck Control Decision Expected Soon 


May Answer Question 
Of Size Regulations 


By WILLIAM ULLMAN 


WASHINGTON, — Within a 
fortnight a Federal Court decision 
is expected upon the disputed 
question of federal jurisdiction 
over sizes and weights of inter- 
state motor vehicles. A test case 
was argued in the U. S. District 
Court for the Eastern District of 
South Carolina Sept. 25 and the 
decision will be of prime impor- 
tance to motor truck and bus 
manufacturers and dealers and 
operators of truck and bus lines 
everywhere. 


The proceedings began last 
Aug. 11 when Barnwell Bros., Inc. 
and others, filed a bill for injunc- 
tion against the State of South 
Carolina enforcing its size and 
weight regulations. On Sept. 15 
the State responded with a mo- 
tion to dismiss the bill. It was 
this motion which was argued 
before Judge J. Lyles Glenn by 
S. King Funkhouser, of Roanoke, 
and J. Ninian Beall, counsel for 
the American Trucking Assn. ap- 
pearing for the plaintiffs. The 
firm of Blease & Griffith repre- 
sented the defendant South Caro- 
lina State Highway Department. 


No Relation to Objective 

The plaintiffs based their argu- 
ment on two distinct grounds. 
First, that the South Carolina 
law which provides for a gross 
weight of 20,000 pounds including 
both vehicle and load and a maxi- 
mum width of 90 inches is arbi- 
trary, capricious and has no re- 
lation to the avowed objectives, 
the safety and preservation of the 
highways. 

Plaintiff's counsel contended 
that the interstate highways of 
South Carolina are among the 
best in the United States, having 
been recently constructed with 
federal financial aid in accord- 
ance with specifications approved 
by the federal government. It was 
claimed that the South Carolina 
roads are identical in construc- 
tion with the highways of many 
other states which permit gross 
weights from 25,000 to 40,000 
pounds and that actual experience 
has shown that with proper dis- 
tribution of these weights no 
damage is inflicted upon the high- 
ways. The plaintiffs specifically 
charged that the South Carolina 
regulations directly and substan- 
tially “burdened, obstructed the 
flow, increased the cost, dimin- 
ished the amount and diverted in- 
terstate commerce and created 
preferences and prejudices 
against persons and places and 
that it is beyond the power of 
the state to interfere with inter- 
state commerce, 

The injunction seekers also 
contended that by passage by 
Congress of the Motor Carrier 
Act of 1935 the federal govern- 
ment has occupied the field of 
regulation of interstate commerce 


{by motor carriers and that be- 
| cause of this state regulations are 
superceded and that Washing- 
ton alone has the power and 
right to prescribe the proper 
| standards for interstate transpor- 
| tation over highways which cross 
state borders. 


Pleaded Support 
In rebuttal the state, moving to 
dismiss the injunction applica- 
tion, pleaded that numerous de- 
cisions by the supreme court of 
the United States had held that 
it was within the province of 
state legislatures to make effec- 
tual determination with respect 
to the capacity of the highways. 
The state further argued that at 
best the question was one of 
judgment and that the court 
could not substitute its judgment 

for that of the legislature. 


Upon the second question raised 
by the paintiffs the state con- 
tended that the Motor Carrier 
Act showed on its face that it 
did not purport to regulate sizes 
and weights and further, that if 
Congress did intend to do so such 
was beyond the power of Congress 
under the commerce clause and 
| violation of the Tenth Amend- 
ment of the Constitution. 


| Wis. Aube Group 
| To Propose New 
$6 License Fee 


Milwaukee.—The Wisconsin 
Automotive Trade Assn. will pro- 
| pose legislation for lowering the 
| passenger car registration fee to 
|a flat $6.00 and raising the state 
gasoline tax one cent in the 1937 
state legislature, according to 
Louis Milan, executive secretary 
lof the association. 

The $6.00 fee is less than half 
the present average fee of $12.75. 
|It is believed that the reduction 
| would result in a loss of about 
$246,000 to the state in automo- 
bile license fees but that this 
would be more than compensated 
for by greater gas tax receipts 
and increased volume of registra- 
tion. 


The association contends that 
improvements in road building 
and automobile design have ren- 
dered obsolete the differentials 
between heavy and light or high 
and low-powered cars in the fix- 
ing of license fees and that the 
motorist should be taxed more di- 
rectly in proportion to his use of 
the public roads. 


It is also argued that the flat 
fee would allow use of automo- 
biles throughout the entire year, 
many of which are now being 
stored for several months to re- 
duce license costs. 











IN DETROIT the distributors and field executives to see the 
Graham cars for 1987 were: Immediate foreground, left to right, J. 
M. O’Dea, Michigan distributor; Ferd Brown, Philadelphia district 
mamager; Robert Stein, Baltimore distributor. At Stein’s right are 
Sam Keats, Camden, N. J. distributor and Ed Purdy, Philadelphia dis- 


Sributor, 





ATTENDING THE Graham preview at Detroit this week were 
Lee Knapp, Altoona Graham distributor; F. R. Valpey, sales manager, 
and H. B. Harper, special representative. 


More and Steadier Jobs 
Is Aim ot Pontiac Plant 


PONTIAC.—As the motor car 
industry continues on toward new 
records in production and sales, 
employment continues to rise and 
to level out. It becomes more 
steady. So-called shut-down 
periods between models when 
there is supposed to be little or 
no employment in the industry 
are becoming more and more a 
myth. 

So spoke H. J. Klingler, presi- 
dent and general manager of 
Pontiac Motor Co., just after the 
production lines started up again 
last week on the manufacturing 
of 1937 cars. 

“The number of employes on 
our payrolls has increased stead- 
ily from the low point of 42,000 
cars in 1932 to the present year 
with its 175,000 production for the 
model year just ended. Last May 
employment reached almost an 
all-time high. With the 30 per 
cent increase which we fully ex- 
pect in 1937 plus the new depart- 
ments we have put into operation 
during 1936, we should have little 
difficulty in breaking all records 
next year. 

“Re-opening of the foundry has 
created jobs for 700 additional 
workers while the new axle plant 
just completed already has 350 
men on its payroll. Thus, these 
two departments account for over 
1,000 additional employes without 
including the natural increase 
that will come about from larger 
production and greater car sales. 


“Furthermore, when new de- 
partments like the foundry and 


Auto Makers To 
Use Farm Crops 


DETROIT.—A possible solution 
to the problem of farm surpluses 
is to be found in the increased 
use of farm products by industry, 
it is indicated in a new sound 
slide film, “Farms of the Future,” 
produced by the Ford Motor Co. 

The picture just released to 
local Ford dealers, is available 
through them to schools, clubs 
and farm organizations anywhere 
in the country. i 

“Farms of the Future” includes 
a treatment of the story of the 
soy bean, showing the early ex- 
periments with a variety of farm 
crops which led finally to the 
selection from the soy bean for 
continued experimentation in the 
Ford laboratories. Progress in 
the development of the soy bean 
as a source of raw material, use 
of a simplified plant for extrac- 
tion of oil from the bean, and 
production of automobile parts 
from soy bean meal are shown. 





the axle plant are added more 
people are needed in the plant en- 
gineering, production, accounting 
and purchasing departments to 
take care of the additional re- 
quirements. 

“During the past two summers 
Pontiac has .made its change- 
overs from one model to another 
in record time and with a mini- 
mum delay in production. In- 
stead of being closed down, ac- 
cording to the popular conception, 
40 per cent of the maximum num- 
ber of factory employes were 
needed to make the change-over 
in 1935, while the average num- 
ber employed during the four or 
five weeks between models in 
1936 and 45 per cent of the 1936 
maximum payroll. 

“Each year the Pontiac factory 
is becoming more self-contained 
and more efficient in its operation 
as well as providing steadier em- 
ployment to more people.” 


Canadian Motor 
Exports Decline 


WASHINGTON. — Exports of 
automotive products from Canada 
during August were appreciably 
lower than in July or in August, 
1935, the Commerce Department 
announced. 

Total automotive Canadian 
shipments abroad in August were 
valued at $1,357,121, against $1,- 
881,697 in July, and $2,103,619 in 
August of last year. 





Cole in Charge 


Of Engineering 
At Studebaker 


SOUTH BEND.—Roy E. Cole 

has been appointed vice-president 
in charge of engineering of the 
Studebaker 
Corp. and W. S. 
James has been 
named chief en- 
gineer, Both ap- 
pointments were 
made at a meet- 
ing of the Stude- 
baker board of 
directors. 

Cole succeeds 
D. G. Roos, who 
resigned July 31. 


He has been as- Roy E. Cole 
sociated with 


the motor industry for many 
years. In 1924 he joined the 
Dodge Motor Co. as chief 
engineer. When Rockne Mo- 
tors was formed by Studebaker 
in 1931 he became chief en- 
gineer for the organization and 
he returned to the parent com- 
pany two years later. Since 1931, 
when Cole’s association with 
Studebaker began, he has been 
active in the design of the com- 
pany’s products. 

James’ connection with the 
automobile industry began in 1924, 
when he joined the research en- 
gineering department of Hupmo- 
bile. Later he became assistant 
technologist for the Associated 
Oil Co. and came to Studebaker in 
1926 as head of the research en- 
gineering department. 


No Special R.R. Fares 


To ASI Show from East 


CHICAGO.—Because of the re- 
duced fares which went into effect 
June 1, there will be no additional 
fare reduction on railroads east 
of Chicago, officials of the Auto- 
motive Service Industries Show 
announce. The show will be held 
here Dec. 9 to 13. 

On these lines the straight two 
cent per mile second class fare 
for coaches will prevail, while the 
three cent per mile first class 
fare will be in effect so far as 
chair cars and pullman cars are 
concerned. On all lines east of 
Chicago the usual certificate will 
not be required. 

On lines west and south of 
Chicago, the usual one and one- 
third round trip convention rate 
will prevail. To obtain these fares, 
special certificates must be used 
and these can be obtained from 
A. B. Coffman, Merchandise Mart, 
Chicago. Unless certificates are 
used, full fare will be charged. 





GRAHAM DISTRIBUTORS looked over the 1937 line in Detroit 
this week. Shown here, left to right, are Del N. Larson, director of 
districts; Seth Blair, Salt Lake City distributor; Edward Wade, vice- 
president of the United States Advertising Corp., standing, and F. R. 


Valpey, sales manager of Graham. 





WASHINGTON.—Dollar volume 
of retail financing of new pas- 
senger cars for August this year 
shows an increase of 47 per cent 
as compared with August, 1935, 
and an increase of 58% per cent 
compared with August, 1934, ac- 
cording to preliminary estimates 
by the U. S. Department of Com- 
merce. Compared with July, 1936, 
there was a decrease of 22 per 
cent. 

Aggregate volume for the first 
eight months of this year was 
58 per cent above the first eight 
months of 1935 and 86 per cent 
higher than for the corresponding 
period of 1934, it is shown. 

All percentages presented, it is 
stated, are based on daily average 
figures with each business day of 
the week weighted according to 
the relative volume of business as 
determined by experience in the 
trade. Comparison of August, 1936 
with the same month of previous 
years and the percentage changes 
from July to August in past years 
are shown below: 

August, 1936 
higher than August, 
higher than August, 
higher than August, 
higher than August, 
higher than August, 
higher than August, 
lower than August, 

July-August Changes 
August, 
' August, 
August, 
August, 
August, 
August, 
August, 
August, —14.0 

The above estimates on auto- 
mobile financing are based upon 
figures reported to the Bureau of 
the Census by a sample group of 
large finance companies that 
have been in continuous opera- 
tion since 1929. The dollar volume 
of these organizations represents 
over three-fourths of the automo- 
bile finance business written by 
all finance companies reporting 
to the Bureau of the Census, it is 
pointed out. 


47.2% 
58.5% 
94.1% 
288.9% 
99.6% 
46.9% 
13.6% 


—15.2 


6,000 Willys Ordered 
By Ohio Distributor 
TOLEDO.—An order for 6,000 | 


cars was placed with Willys- 
Overland Motors, Inc., this week 
-by Walter E. Schott, president of 
Willys Motors of Cincinnati, dis- 
tributor for Ohio and Indiana. 
Schott. announced that he has 
added.12 new. dealers in the last 
- 10 days and that he is, expanding 
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Aug. Dollar Volume of Retail Finance 47% Over 35 


First Eight Months 
58% Above Last Year 


©—-—-— 
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his showrooms at Cincinnati. Two 
new road men have been added to 
Schott’s organization and J. C. 
Ludden, formerly assistant man- 
ager of the Ford Motor Car Co. 
of Cincinnati, has been named 
director of wholesale of Willys 
Motors at Cincinnati. 


Although the new company has 
not yet started production, almost 
50,000 cars already have been 
spoken for by distributors 
throughout the United States, it 
is reported. The plant, which is 
being arranged for more compact 
operations, is expected to be ready 
for production in ample time for 
the company to have its full line 
on exhibit in the 14 major auto- 
mobile shows in November. 


Jesse W. Sanger 


Named by Nash 


KENOSHA.—Jesse W. Sanger 
has been appointed special repre- 
sentative of Nash Motors Co. in 

South America. 


The appoint- 
ment marks a 


further develop-| 


ment of Nash 
activities in the 
export field un- 
der the direction 
of H. M. Salis- 
bury as export 
sales manager. 

Sanger will 
sail for Rio de 
Sang Janeiro Oct. 3. 

oe °F He will travel 
extensively in South America but 
tentatively plans to make his 
headquarters in Rio. 

He will act for the factory in 
assisting distributor development 
of the South American territory. 


Trailer Space in N.Y. 
Show Filling Rapidly 
NEW YORK.—There is now a 
total of 19 exhibitors on the 
trailer floor of the N: Y. Auto- 
mobile Show; 14,000 square feet 
of space have been sold and there 
are a few spaces that will be 
| closed before the end of this 
week. The new additions are: 
Nash Motors, of Kenosha, Wis., 
exhibiting in the Nash and La- 
Fayette in spaces D-82, 83, 106 
and 107; Trailer Travel, Sales 
Products Corp., of Carlstadt, New 
Jersey, spaces D-108 and D-133, 
and the Vagabond Co.,. D-84, 85, 
104 and 105. 


ATTENDING. SCHOOL. Buick’s service and salés representatives 
d sales and service school meetings in Flint this week. Shown 
here, left to net, are Charles Dickens, Cincinnati; R, C. Aberth, Buf- 


falo, and B. E. 


. Oliver, Philadelphia. 





THE 12,000th 1987 STUDEBAKER rolled off the line this week in the presence of George D. Keller, 
vice-president, left, and Paul G. Hoffman, president, next to him. R. A. Vail, in charge of manufacturing, 
is second from the right. Frank DeBrown, distributor in Lincoln, Neb., is shown receiving the keys to 


the car from Keller. 


Completely Re-styled Line 
To be Presented by Nash 


KENOSHA.—A completely re- 
styled line of cars will be presen- 
ted by Nash Motors Co. for 1937, 
it was revealed this week at a 
special preview of the new models 
at the factory here, Several mech- 
anical changes, particularly in the 
LaFayette series, low-priced mem- 
ber of the Nash family, also have 
been incorporated in the 1937 
series. . 

Details of the new cars will not 
be revealed until their formal 
announcement now scheduled for 
late in October, just prior to the 
New York automobile show. In 
the meantime, Nash production 
lines here and at the Racine and 
Milwaukee plants are being 
geared to top speed to take care 
of the bank of orders left by dis- 
tributors attending the largest 
sales meeting in Nash’ history 
here last week. 

While not completely tabulated 
today, these totaled in firm com- 
mitments more than 14,000 cars, 
E. H. McCarty, president, re- 
vealed, assuring Nash of the best 
two consecutive months in more 
than four years. 

“With the reception accorded 
our new cars to date, production 
now becomes our chief problem,” 
McCarty said. “Right now, we 
must consider double shifts ‘in 
many departments to take care 
of firm orders already on our 
books. This is without taking into 
consideration the regular flow of 
orders which normally clear 
through the factory.” 

In presenting the line, C. H. 
Bliss, vice-president, pointed out 
that all their 1937 cars in all series 
are completely new. 

“In the 1937 Nash and LaFay- 
ette cars, however, there is not 
one. piece, of sheet metal taken 
from.,-the 1936 line. .Every. die 
which stamps out a part, for these 
new cars is new—designed and 
built especially for them. 

In addition to outward improve- 


Organizations to Fight 
Heavy. Motoring Taxes 


MINNEAPOLIS. — Taxes levied 
on motorists and other gasoline 
users and on activities and prod- 
ucts of the petroleum industry 
have forced oil men of the coun- 
try to organize themselves and 
customers, Grady H. Forgy, of 
Chicago, special representative of 
the American Petroleum Indus- 
tries’ committee, declared here. 

Petroleum committees are being 
formed in each state to work with 
other organizations of taxpayers. 


ments many small points have 
been added. There are extra 
lights which turn on automat- 
ically, windshield defrosters, head- 
light beam indicators and other 
items built as an integral part of 
the cars. 


The feature whereby a full 
length bed can be made up in 
sedans has been retained and im- 
proved upon. 


Starting next week, the line will 
be presented to dealers through- 
out the United States at meetings 
to be held by factory officials on 
a tour to every important dis- 
tributing point in the country. At 
these, the advertising and pro- 
motion program, which will put 
$1,000,000 in newspaper and 
magazine advertising, billboards 
and a coast-to-coast radio show 
behind the cars in the announce- 
ment and post-show selling sea- 
son, also will be outlined. 


Factory officials making the 
trip will include: Bliss; Courtney 
Johnson, general sales manager; 
Frank Babcock, advertising 
manager; E. J. Reeser, promotion 
manager; O. L. Arnold, western 
sales manager; C. N: Roby, east- 
ern sales manager, and Storrs 
Case, southern sales manager. 


Freight Rates 


Suspended By 
U. S. Authority 


NEW YORK.—Acting on _peti- 
tions filed by the Automobile 
Manufacturers Assn., the Port of 
New Orleans and _ the railroads 
serving that port, the Interstate 
Commerce Commission has or- 
dered the suspension until May 1, 
1937, of freight rates that had 
been published by three railroads 
at the manufacturing’ points ‘to 
take effect on Oct. 1 on shipments 
of automobiles to New Orleans, 
St. Johns, New Brunswick and 
Halifax, Nova Scotia, for exports. 


In suspending the rates the 
commission announced that a 
hearing would be held’ on the 
lawfulness of the proposed rates 
which, according to J. S. Marvin 
of the AMA, would ‘have closed 
the ports to the: automobile in- 
dustry as routing outlets, 


AMA takes the stand that if 
these rates were put into effect 
and the ports were closed to the 
industry in the event of a future 
war or a major waterfront strike 
in New York the use of. these 
ports would be imperative and the 
proposed rate would .be both im- 
practical and uneconomical. 


WINNERS OF TRIPS to the World’s Series, Ed Snethkamp and 
Wynn Walters, Detroit Chrysler and Plymouth dealers, are shown 
here leaving for the series as guests of the Chrysler-Detroit Co, Their 
respective companies were the winners in a performance against 
quota sales contest conducted during July and August. Left to right, 
Snethkamp, Walters and Gordon E. Shaw, wholesale manager of the 


Chrysler-Detroit Co. 
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Stop Tax Diversion 


F THERE is anything at all in the old wheeze, “As 

Maine goes, so goes the nation,” new hope may be 
gathered from the fact that in its latest election the state 
at the upper right hand corner of our map set up a record 
vote in opposition to further diversion of highway taxes 
to other purposes. Maine’s action makes it the fourth 
state in the union to adopt such a measure and we sin- 
cerely hope that at an early date other states will make it 
unanimous. 

During 1935 $141,974,000 was diverted by the several 
states from highway taxation to other purposes. New 
York was the worst offender in this regard, diverting 
some $60,279,000, while California, with its heavy motor 
vehicle registration per capita, was down near the tail 
end, being charged with shifting only $22,000 for its 
highway fund. 

In this day, with faster cars and increased congestion, 
a chief factor in solving our safety problem is more and 
better roads. While accidents do occur on broad, straight 
highways, their frequency is less. A fund of $141,974,000 
would go a long way toward providing better highways. 
It is to get such highways that motorists pay an average 
of $40 a year per car in the form of taxes. To divert this 
money to other purposes is eminently unfair, if not down- 
right criminal. 

But going even a step further, the U. S. Bureau of 
Public Roads reveals that each dollar spent in highway 
construction within the boundaries of a state creates $3,15 
worth of business that is shaped by a number of indus- 
tries. Thus by diverting $141,974,000 in highway funds 
to other than highway purposes the states in 1935 
deprived business men within their boundaries of $447,- 
218,100. With tax collections greater this year the 
diversion is likely to be higher and the loss of business 
increased—not to mention that the road area per car may 
be diminished. 


Used Cars a Blessing 


SPSsniING before the annual meeting of the Pennsyl- 
vania Automotive Assn., last week, Guy Woodward, 
Dodge dealer of Washington, Pa., declared that one thing 
wrong with used cars is that too many dealers look upon 
them as a curse rather than a blessing. In substantiation 
of his claim that the used car is a blessing Woodward 
pointed out that only 8,000,000 to 9,000,000 people in the 
United States are new car buyers. 

This means that with the average life of a car falling 
between seven and eight years, if there were no way for 
these buyers to dispose of their cars reasonably at the end 
of a year or two, our market would be restricted to per- 
haps 1,000,000 cars a year. But as things stand there are 
some 12,000,000 to 15,000,000 people who buy used cars 
and never buy a new car. 

With this huge market to draw on the dealer can accept 
used cars in trade against new cars so that anywhere from 
one-third to one-half of the new car buyers can be brought 
into the market each year. Thus the used car if properly 
appraised and intelligently merchandised does perhaps, as 
Woodward says, become a blessing rather than a curse. In 
any case a dealer must sell 1.8 used cars for each new car 
so that it become the big end of his business and, should 


be treated as such. 


By the Publisher 


week Al Weeks, for many 
prominent Detroit news- 
humorist and dramatic 
critic, now with Wilding Pictures 
Productions, Inc., of Detroit and 
Chicago, acts as column conductor 
substituting for Publisher George M. 
Slocum, who is in Europe looking 
over the automobile shows. He is 
one of a group of guest writers tak- 
ing over “A Word in Edgewise” while 
Mr. Slocum is away.) 


WHY One of the minor 
THE mysteries in this in- 
REVOLT? dustry of ours—I say 
OURS although 
my interest is wholly academic— 
is why a man should come to the 
decision that wisdom dictated the 
investment of his time and money 
in the automobile business. 

Let it not be hinted that the 
dealer’s lot is an unhappy one, 
that his profits are meager and 
that his associations are un- 
pleasant. Among dealers there is 
never a paucity of those who go 
around in the early eighties. They 
seem a contented lot, principally, 
perhaps, because their’s not to 
reason why; their’s meekly to 
comply with the dicta of the 
Brass Hats that they pattern 
their mercantile lives on what 
are euphemistically called Sales 
Training Helps. 

Rather it is the manufacturer 
who must, it seems, contemplate 
the future with little hope, less 
confidence and no faith in the 
stability of the business. Surely 
if one is to believe the widely 
disseminated pronunciamentos of 
these same manufacturers, pro- 
mulgated over their signature, 
logotypes and other flossy insig- 
nia, there is no enterprise more 
fraught with ever-present perils, 
more beset by internal rumblings, 
more wavering, giddy and infirm, 

The fact that automobiles have 
been manufactured at all in the 
past four decades must give us 
pause if soberly and thoughtfully 
we read this year’s advertising 
and at the same time recall the 
announcement fanfares and flour- 
ishes of other years. 

What is the arresting, 


[This 
years a 
paper man, 


even 


alarming picture one gets of the! 


average motor car factory — that 
is, if anybody could be induced 
to admit that his was an average 
factory—when one scans the cap- 
tions in magazine and newspaper 
and on the posters? 

Let me tell you: It is a picture 
of strife, upheaval, even chaos, 
for each year each car is revolu- 
tionary. 

By comparison Mexico is as 
quiet as a school room on the 
Fourth of July; South America 
as placid as a cow knee-deep in 
buttercups; the Iberian Penin- 
sula as serene as a cloister drows- 
ing in the twilight after vespers. 

Surely there is no business with 
so many R.P.M. (revolutions per 
model) as that of which this pub- 
lication light-heartedly engages 
itself to print the news. 

Not in a few plants, not on 
occasional years, but every year 
in every factory a revolution! 

And so fiery are these automo- 
bile builders, so tempestuous their 
passions, so touchy their tempers, 
that the rocket of revolt may be 
set off by a spark apparently as 
trivial as a fold in the upholstery, 
a five-degree rake of the wind- 
shield or a dash of chromium on 
the hood, while a fender's flare 
may start a flurry, foment a fury 
and come to fruition in that fine 
frenzy that ignites the blazing 
flambeau of revolution. 

What a precarious trade indeed! 
To seek a livelihood in it, the 
hardy novice must have some 
such ebulliently irrepressible op- 
timism as would lead him with 
buoyant spirits to invest in a 
specialty shop on Washington 
Blvd. devoted exclusively to buggy 
whips. 

In a few weeks now we shall 
see them, those long, lavishly lux- 
urious vehicles, the 1937 motor 
ears. We shall see a neighbor 

(Continued on Page 20, Col. 5) 
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Keep to the Right 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use tis space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be upon request. 


Sane Driving 

The test of sane driving which 
you conducted in co-operation 
with “Cannonball” Baker recently 
as reported in the Chicago Sun- 
day Herald and Examiner of Apr. 
26, 1936, is of particular interest 
because of our “Not Over 50” 
Club activity. 


The purpose of this club is to 
make people conscious of the haz- 
ards present when driving their 
cars over 50 miles an hour on the 
highways. Naturally the possible 
benefits of driving under this 
point must also be emphasized. 

Can you give me any additional 
facts on this test? We are plan- 
ning to issue a paper for our 
membership, which now totals 
over 56,000, and if you are to give 


Automobile 


OCTOBER 
1-11—Paris, France, Automobile Show. 
15-24—London, England, Automobile Show. 


NOVEMBER 


3-7—Newark, WN. J. National Motor Truck 
Show. 


9-14—Des Moines, ta. Automobile Show. 
11-15—Omaha, Neb. Automobile Show. 


1t-18—New York. Automobile Show. Grand 
Central Palace. 


12-19—Philadelphia, Pa. Automobile Show. 
13-19—Toledo. Automobile show. 
14-18—Akron, 0. Automobile Show. 


14-20—Columbus. Automobile Show 
14-21—Boston. Automobile Show. 


14-21—Chicago. Automobile Show 
14-21—Detrolt, Automobile Show 


14-2i1—New Haven, Conn. Automobile Show 
and Trailer Exhibit. 


14-21—Indianapolis, Ind. Automobile Show. 
14-21—San Francisco. Automobile Show 


14-21—Seattie, Wash. Automobile Show. Civic 
Auditorium. 
14-22—Les Angeles. Automobile Show 


14-21—Washington, D. C. Autemobile Show 


us a statement or something that 
can be used in this paper it would 
be helpful. Of course full credit 
will be given.—Lincoln H. Lip- 
pincott, secretary, “Not Over 50” 
Club, Lumbermen’s Mutual Cas- 
ualty Co., Chicago. 


Big Success 

It appears that those dealers 
attending our convention had a 
good time and considered it a 
success. Chris Sinsabaugh being 
here had much to do with their 
enjoyment. 

I want to thank you and your 
organization for the wonderful 
co-operation you have given us 
and for the report of the meeting 
in your paper.—L. E. Rollins, Sec- 
retary-manager, Automobile Deal- 
ers’ Assn. of W. Va., Charleston, 
W. Va. 


Show Dates 


15-22—St. Louis. Automobile Show. 
15-21—Cincinnatl. Automobile Show. 
*16-2i—Denver. Automobile Show. 
16-21—Des Moines, ta. Automobile Show. 
16-2i—Grand Rapids, Mich. Automobile 
Show. 
16-2i—Ottawa, Can. Auto Show, Chatesu 
Laurier, Ottawa, Canada. 
16-21—Pittsburgh, Pa. Automobile Show. 
19-25—Asbury Park, N. J. Automobile Show. 
*20-26—Lansing, Mich. Automobile Show. 
21-28—Cleveland. Automebile Show. 
21-28—Brooklyn, N. Y. Automobile Show. 
*21-28—Buffalo. Automobile Show. 
21-28—“inneapolis, Minn. Automobile 
21-28—Newark, N. J. Automobile Shew 
21-28—Rochester, N. Y. Automobile Show. 
21-29—Kansas City. Automobile Show. 
22-29—Miiwaukee. Automobile Show. 
22-29—Portiand, Ore. Automobile Show. 
23-28—Meriden, Cena. Automobile Show. 


28-Dee. 5—Baitimore. Automobile Show. 
28-Dee. 5—Hartford, Conn. Automobile Show. 


DECEMBER 
2-6—Peoria, Iii. Automobile Show. 
6-8—New Orleans. Automobile Show. 
&-13—Chicago. ASI Navy Pier. 

“Tentative. ’ 


Show. 


te 





Precision 


in manufacturing 
an 


Instruments of precision are familiar to every automotive 
engineer. They are essential to the success of his plans. 


To the automotive advertising engineer, precise measure- 
ments are just as valuable in predetermining. the success of 
campaigns designed for greater and more profitable selling. 


A new precision instrument is now at hand to help the 
automotive advertising engineer gauge the selling power 
of newspapers in the New York market, and the buying 
An independent fact-finding 


activity of their readers. 
organization sent to every 
person who registered the 
purchase of a new car in the 
New York City and sub- 
urban area, a questionnaire 
containing this one signifi- 
cant question: 


“Of the New York news- 


papers you read regularly, 
which ONE do you prefer 


above all others?” 


This is the questionnaire sent by Ross Federal Research Corporation to new 

car buyers in New York City and suburbs between November, 1935, and July, 

1936. 10,769 questionnaires, keyed by makes of cars, were received and 

tabulated by the research organization. Complete results are available for the 
study of any interested executive in the automotive industry. 


Precision IN ADVERTISING - 


Since the Automobile Show last November, 10,769 cards 
have been returned. The replies show that among ten New 
York newspapers, both morning and evening, 32.4 per cent 
of these new car purchasers prefer The New York Times. 


The number preferring The New York Times is 30 per cent 
greater than the number for any other New York newspaper. 


The findings of this survey provide a measuring instrument 
which the wise automotive advertising engineer will apply 
to his New York selling campaign before he gives the final 


word to go ahead. 


The survey’s precise and 
impartial market measure- 
ment will guide him to con- 
centrate his selling effort in 
The New York Times in 
order to reach a larger and 
more active buying market 
in which new car sales can 
be more easily and more 
profitably made. 


The New York Gimes 


Advertising ‘Representative 
JOHN B. WOODWARD, INC. 


400 N. Michigan Avenue 
CHICAGO, ILLINOIS 


New Center Building 
DETROIT, MICHIGAN 





Finds Neigh 


First M onth’s Operations 


Proves Value of Set-up — 


DETROIT. George Taylor, 
Dodge and Plymouth dealer here 
and a pioneer in retail automo- 

bile selling, has 
just completed 
his first 30 days 
experience as an 
operator of a 
neighborhood 
sales and serv- 
ice station coup- 
led with a mod- 
ernized lubrica- 
tion service. 
Today in his 
new establish- 
ment, located in 
one of the livest 
sections of Detroit, Taylor is an 
ardent advocate of the sales and 
service station type of automobile 
merchandizing. 

In 30 days, which ended Sept. 
30, the service shop has been 
busier than in any time in Tay- 
lor’s experience and sales have 
been made at a faster pace in 
both new and used cars than was 
anticipated. 


Lighting Aids Sales 

The climax of the business has 
been gasoline and lubrication 
sales. Up to Sept. 1 Taylor never 
sold gasoline to the order of a 
filling station. Two things have 
favored him: First, his location 
and, next, brilliance of the station 
at night. Modernistic lighting has 
resulted in gasoline sales ranging 
from only a few gallons the first 
day to a total‘ volume: for the 
month running well in excess of 
10,000 gallons. This’ has resulted 


in owner contacts which Taylor 
says he never had in the old place. 
Oil sales have followed in propor- 
tion. 

In his modernized lubrication 
department the two hoists, easily 
seen from the street, have been 
in action every day. The depart- 
ment has a record of taking care 
of as high as 21 lubrications per 
day. While sales per car have gone 
well over the $2 mark, this de- 
partment has contributed pros- 
pects for shop work, sales of ac- 
cessories, tires and batteries and 
has also turned in prospects for 
new car sales. 

Studies Locality 

Taylor, before selecting the site 
of the new plant, gave careful 
consideration to the potential of 
the neighborhood and the fact 
that daily it is one of the livest 
shopping centers in the city. Up- 
wards of 50,000 people crowd the 
intersection of the two streets 
during the Friday and Saturday 
shopping hours. Parking is at a 
premium even in day-light hours 
along the street. The window 
shoppers are legion. Consequently 
even though the real estate value 
of the proposed location, only one 
block from the busy intersection 
seemed excessive, Taylor figured 
that a wide platform around his 
gas pumps, a brilliantly lighted 
building of the latest modern 
sales and service type, big show 
windows and accessibility, would 
draw trade. 

His first month’s income from 
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borhood Sales-Service Good Move 


e©-- 


ATTRACTIVE AT NIGHT. This modern station, opened a month ago by George Taylor, Detroit 
Dodge-Plymouth dealer, has proved to be a good advertisement and has convinced Taylor of the profits 


in neighborhood sales and service stations, See story on this page. 


gasoline and oil sales, plus lubri- 
cation department activities, he 
says, pays for a considerable por- 
tion of his overhead and the new 
plant is an assured business suc- 
cess. He is confident that a well- 
chosen location with modern 
facilities for service and minor 
adjustments is a publicity pro- 
gram that pays good dividends. 


Clock Gets Attention 

The building itself is of cream 
colored tile with the conventiona’' 
Dodge blue trimmings. Window 
space has not been sacrificed. One 
of the main points of attraction 
to Taylor’s is a huge clock and 
thermometer set in the wall above 
the main entrance, both visible 
for some distance by night or day 
The lubrication section is located 
in the south wing of the building. 
It is accessible from either the 
main street or the side street and 
traffic going in either direction 
can get a glimpse of its facilities 
The show room, finished in plain 
white for better window display, 
holds four cars. To the right of 
the main entrance is an accessory 
and parts display room, so plan- 
ned that the pump customers get 
a full view of the items on sale 
Convenient rest rooms are lo- 
cated in the station. 

In the shop Taylor has all mod- 
ern equipment including a wash 
rack. There is what would be 
normally enough space for shop 
work but already Taylor has dis- 
covered that additional space is 
needed even though major repairs 
are dispatched to the old location 
which he still maintains for gen- 
eral shop work. 

At night Taylor’s is a blaze of 
light. The sign “Taylor’s, Inc., 
Dodge and Plymouth” can be seen 
for blocks in a north and south 
direction. Well placed spot lights 
bring out the color of the tile of 
the building which stands oiit 
prominently. 


Popularity Helps Sales 

For his gasoline and oil busi- 
ness, Taylor hired the best known 
man in the neighborhood to 
handle the job. A _ considerable 
portion of the first month’s vol- 
ume has been brought in by the 
manager. The same idea was put 
into effect in the shop. The sales 
organization, instead of marking 
time between new model car an- 
nouncements, keeps itself busy 
selling the advantages of the sta- 
tion and its location from the 
standpoint of better and quicker 
service. 

The entire set-up is a good 
example of what location, service 
facilities and equipment means in 
modern automobile sales and serv- 
ice merchandizing, a point which 
ADN has been stressing for the 
past four years. It demonstrates 
what cleanliness, attractiveness 
and quick attention to the de- 
mands of the customers will do in 
the way of securing real profits 
in the automobile business. 


THIS MODERNIZED lubrication department is easily seen and 
easily accessible. It has brought in a volume of business that surprised 
George Taylor, Detroit Dodge-Plymouth dealer, who expected a lot. 
As high as 21 cars a day with an average sale of $2 per car are 


serviced. 


New Radio Dep 


artment 


Doubles 1935 Profits 


LINCOLN, Neb.— The invest- 
ment of $1,000 in car radio testing 
equipment, stock and parts, last 
January, has proved to be a wise 
move for the Du Teau Chevrolet 
Co., and the new radio depart- 
ment has boosted the car radio 
to front rank among the profit- 
making accessories handled by 
the company. Not only has the 
volume of the radio sales and 
profits been increased to more 
than double last year’s figures, 
but a sizeable radio servicing 
business has been built up, ac- 
cording to Al Du Teau, proprietor. 

Early this year Du Teau in- 
stalled a complete radio stock and 
servicing department and his 
company was designated as the 
official Chevrolet car radio serv- 
ice station for a territory embrac- 
ing a radius of 75 miles of Lin- 
coln. The new department was 
set up in the service department 
adjacent to the service manager’s 
office. A radio was mounted on a 
large glass:show case and kept 
tuned in to attractive programs, 
so that every service customer 
was sure to observe the new de- 
partment. In addition, radios were 
displayed in the new car show 
rooms. 

The company was able to ap- 
proximately double the percentage 
of new car radio sales for the 
first nine months of 1936 over the 
same period a year ago, while 
radio profits were increased con- 
siderably more than that. 

This fall when new car sales 
took their seasonal decline Du 
Teau maintained a comparatively 
fair level of car radio. sales 
through newspaper advertising. 

Du Teau declares that his re- 
cent venture has been more suc- 
cessful than he anticipated, and 
he is extremely satisfied with 


sales and profits to date. In ad- 
dition, he says, the Du Teau com- 
pany has established a profitable 
new department which is not only 
permanent in nature but will 
yield increasing returns in years 
to come. It also has increased the 
efficiency and prestige of the 
company’s service department in 
general. 


Dealer Applies 


For Judgment 
On Sales Law 


TRENTON, N. J.—Application 
to the State Supreme Court for a 
declaratory judgment construing 
amendments enacted this year to 
a state statute requiring bills of 
sales for motor vehicles and the 
conditional sales act has been 
made by Frank Van Syckel of 
Perth Amboy, it was revealed 
here this week. State Attorney- 
General Wilentz has been notified 
the application will be argued at 
the opening of the court term on 
Oct. 6. 

Van Syckel, Middlesex County 
automobile dealer, contends the 
legislation as it now stands is 
ambiguous and uncertain. The 
measure in question is chapter 
186, of New Jersey’s laws of 1936, 
which amends the conditional sale 
act to provide that conditional 
sale records of motor vehicles 
need be filed only with the state 
motor vehicle commission, instead 
of the previous practice of filing 
them with county clerks or regis- 
trars. The stated purpose of the 
amendment was to. centralize 


records. 
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“Nes a line of hard-bitten 

» al ease on fit and lovely Jumpers 

—the best in horse and rider from half 4 dozen 
nations, Uniforms Compete jin Splendor , . - thor- 
Oughbred he SS and thoroughbred feet paw 
impatiently * + + a the band Crashes into the first 
national anthem, In boxes and Stands, row upon 
TOW, around the great 4rena a Selected audience 
rises to its feet, . - » Men 4nd women make up 
that audience. The lure of a daring rider on a 
bold horse knows no barrier of sex, Military Night 


Selects men ‘and women equally/ 


IN REDBOOK: It Would 


take more than a hundred Madison 
Square Gardens {0 hold the Million 
families Who read Redbook. But they 
are drawn , . - Just as the audience at 
the National Horse Show js drawn , . : 
by the attraction of 4 great show. 
Redbook Cannot he Classified as a 
Man’s Magazine or a wWoman’s Maga- 
zine, Redbook is equally attractive 


men and women, Jt is not 
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designed (0 appeal (0 one sex alone 

- but to a higher level of adult, 
intelligen; human beings who 
4PPpreciate Vital, adult fiction and 
Penetrating articles by the best authors 
of the day. 

To the advertiser. Redbook Offers an 
°PPortunity {0 send his Message 
at the very low rate of $2.48 Per thou- 
Sand circulation +. to an audience 
Whose average annual income ($4156) 
is nearly three times the National jn- 
Come per individual. 

Most family buying is done in con- 
Sultation. With Redbook, YOU can jn. 
fluence both Votes... Teach both the 
Man ; IS wife, in €very three 


year. Why 
Product? 


William McFEE 
DASHIELL HAMMETT 

HUGH WALPOLE SIR PHILip GIBBs 
PEARL BUCK EDITH WHARTON 
P. G, WODEHOuse PHILip WYLIE 


CORNELIUS VANDERBILT, IR. PHIL STONG 
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New Engineering Features Noted in ’37 Grahams 


Three Separate Series 


Are Entirely Re-designed 


(Continued from Page 1) 


cal body choices and wheelbase, 
with a motor developing 85 horse- 
power. List prices on these various 
groups range from $725 to $1,025 
at the factory. 

Supplementing these new lines 
is the lowest priced Graham for 
1937, Series 85, with a 70-horse- 
power motor on a wheelbase of 
111 inches. List prices on this 
series start at $595, f.o.b. factory. 
Body types include two and four- 
door sedans, with and without 
trunk. 

An improved drive has been de- 
veloped for the supercharger. The 
rotor of the supercharger now is 
driven from the crankshaft at 
5.75 times engine speed by silent 
twin “V” belts, a type originally 
developed for driving airplane 
propellers. Proper belt tension is 
maintained automatically. 


Makes High Ratio 

The supercharger, turning at 
approximately 23,000 revolutions 
per minute when the engine is 
turning 4,000, takes the carburetor 
mixture, “scrubs” it to a fine mist 
brings it to engine temperature 
and “packs” it evenly into al) 
cylinders at five pounds above 
atmosphere pressure. The result 
is an extremely high ratio of 
power to engine weight combined 
with increased fuel economy. 


The rotors of the superchargers 


are tested to more than 40,000 
revolutions per minute. 


Several new developments in 
design in the larger engines aré 
aluminum alloy pistons plated 
with bearing metal which reduces 
the possibility of “scuffing” or 
seizure. Pistons are lubricated 
even in cold weather starting, by 
a metered flow of oil forced to 
the cylinders through the valve 
lifters. It is claimed that the new 
combination of bearing metal pis- 
ton surfaces and ample lubrica- 
tion has conferred longer life upon 
the piston end ring assemblies 
while reducing the consumption 
of oil at high motor speeds. 


Connecting rods and piston as- 
semblies have been reduced in 
weight by four ounces which re- 
duces bearing pressures and other 
internal stresses of motor opera- 
tion. The crankshaft end of the 
connecting rods which carry cad- 
mium silver bearings have been 
redesigned for greater strength. 
Crankshafts of the Series 120 have 
been stiffened further by an in- 
crease of %th inch in the diameter 
of the crank pin journals. Im- 
proved crankcase ventilation has 
been obtained through a new 
system of “breathing” in which 
the rotation of the crankshaft is 
employed as a positive pump to 


ENTIRELY NEW STYLING features the Graham line for 1937. 


series 116 four-door sedan, Several mechanical improvements have 


draw fresh air in at the oil filler 
and force fume 
through the vent pipe. 

More efficient motor cooling is 
promoted by circulating cooling 
water all around the full length 
of each cylinder, a practice that 
has been followed by Graham en- 
gineers for the last seven years. 
The water of the cooling system 
is routed through the _ super- 
charger in order to maintain 
proper temperature control of the 
fuel mixture. Oil filters and oil 


bath air cleaners are standard. | 


Heavy duty batteries are charged 
by larger, ventilated generators 
with voltage control. 


In the drive mechanism, a more 
compact and more efficient over- 


NEW STYLING features this 1937 Graham custom series 120 supercharger. Here is a four-door se- 
dan with trunk on a 120-inch wheelbase. This model is one of three separate series. 





Their reputation for 
endurance has been 
won in the field 


Nothing Rolls like a Ball 
No Other Form so Strong 


NEW DEPARTURE 


THE FORGED) STEEL BEARING 


—— 


drive has been developed in a 
separate housing as_ optional 
equipment at extra cost for the 
larger models. This device, which 
cuts in automatically at road 
speeds above 40 miles per hour, 
reduces the ratio of motor speed 
to road speed by approximately 
one-third. If desired, the over- 
drive may be locked out by mov- 
ing a button on the steering post. 
A new type of easy-acting, semi- 
centrifugal clutch has been in- 
troduced and smoother propeller 
shaft rotation at all speeds is ob- 


laden air out) 


| tained by two-ball universal joints 
fitted with needle roller bearings. 
| Stability is increased by outboard 
springs and by the “gyrolator” 
which reduces side sway. 


Comfort Improved 

Riding comfort has been further 
improved by a reduction in the 
rate of the front springs to 130 
pounds per inch of deflection. 
Two-way direct acting shock-ab- 
sorbers are standard. Dual ratio 
steering on the larger models af- 
fords greater leverage at the ex- 
tremes of wheel travel, a feature 
which reduces the effort required 
in parking. The steering geometry 
of the new cars is so designed as 
to resist side thrust such as that 
caused by a sudden gust of wind. 
Synchronized, helical transmis- 
sion gears and hydraulic brakes 
are provided on all models. The 
parking brake is operated through 





a new pistol grip handle at the 
left of the driver. 


Edge-lighted instruments with 
numerals etched directly on glass 
are grouped in a vertical center 
“tower” section of the panel which 
is moulded in a single section of 
Tenite. Two ash trays are pro- 
vided above the panel. Provision 
is made for the optional instal- 
lation of a new windshield de- 
froster. 


Clears Window 


This device carries warm air 
from the car heater, discharging 
twin currents which flow across 
both panes of the new V wind- 
shield and carry around to defrost 
the front side windows as well. 
When the defroster is not in use, 
a lever on the heater may be 
moved to direct a current of 
warm air across the bottom of 
the driving compartment. 


A trip speedometer, standard on 
all custom models, is provided 
with a re-set knob on the face of 
the instrument panel. Adjustable 
side wind vanes, individually- 
controlled dual windshield wipers 
and twin inside sun visors also 
are provided on the custom bod- 
ies. The interior treatment fol- 
lows a design created by Normaz 
Bel Geddes. Special upholstery 


Shown here is the Supercharger 
been incorporated. 


fabrics are employed and cush- 
ions carry individually bound 
springs. Foot rests are fully re- 
cessed. A custom feature is the 
use of cordovan leather as a robe 
strap across the rear of the front 
seat and as assist straps on the 
doors. 


A center panel section of the 
steel roof is insulated to serve as 
a radio aerial. 


Radiator Divided 

The vertical chrome grille of 
the radiator is divided by a fig- 
ured metal panel finished in the 
color of the car body. Individual 
hood ports carry triangular 
chrome grilles. Skirted fenders 
are contoured, front and rear. 


A low radiator ornament bear- 
ing the characteristic Graham 
emblem has a background of irri- 
descent crimson. A similar spot 
of color marks the slope of the 
rear body panel. The radiator 
ornament serves as a warning 
light reflector for cross traffic, 
while the rear emblem serves the 
same function for following 
traffic. 

Running boards are fitted with 
moulded rubber. Solid disc wheels 
have chromium hub caps. 


New Reflector Law 


Effective in New York 


ALBANY, N. Y.—The new re- 
flector law became effective Oct. 1. 
Owners of cars not now equipped 
with “at least one adequate re- 
flector securely attached to the 
rear” should meet the require- 
ment, in order to be operated in 
this state. If automobiles are 
now equipped with approved re- 
flectors or tail lights with reflec- 
tor glass, there is no need for 
another to meet the requirements. 


The new equipment must have 
a minimum reflecting area of 5.7 
square inches. Charles A. Har- 
nett, commissioner of motor ve- 
hicles, has approved more than 40 
separate reflectors and 70 tail 
light lenses which meet the re- 
quirements of the law. 


GRAHAM SERIES 95 for 1937. Shown here is a standard coupe. Entirely new styling, coupled with 
engineering improvements features the Graham line for 1937. 


A 
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Here are the 
“one-magazine”’ homes 
among 220 new 


Oldsmobile buyers 


*“One-magazine”’ readership by 
new Oldsmobile buyers 


Reading only Saturday Evening Post 5.0% 
*Reading only TRUE STORY 4.1% 
Reading only Pictorial Review 1.8% 
Reading only Good Housekeeping 1.8% 
Reading only Time 1.4% 
Reading only Cosmopolitan 1.4% 
Reading only Collier’s 0.9% 
Reading only American Magazine 0.9% 


Only above magazines listed on questionnaire 


Only buyers of new 1936 Oldsmobiles were questioned 
Mrs. E. Heymoss of 3546 Bewick, with her two sons, Ralph and E 
Arthur. Father and Mother Heymoss are both True Story enthusi- 
asts, and the boys go for the new Oldsmobile which dad just bought 


Research by Market Research Corp. of America 


* The Wage Earner Family Magazine Power That 
Reaches The Men That the Weeklies Don't Cover 


TRUESTORY 


attractive home, where : 15e A COPY * NEW CENTER BUILDING, DETROIT Mrs. Fred Woods of 1288 Philips 
True Storyisreadbywhole © ree i Nan Street with Mrs. C. Kihlemirer. All 
family.The Roweshave just e members of both families read True 
bought oo new Oldemobila Story, and both enjoy the new Olds- 

mobile which the Woods’ just bought 


Mrs. Mildred Rowe of gx 


Detroit on the porch of her 


Mr. Paul Pincket of 5302 
Chalmers and friend, with the 
new Oldsmobile he has just 
bought. Not shown is True 
Story, the favorite magazine 
at the Pinckets’ 


Mrs. H. E. Newton of 190 N. Manistique, with 
young daughter. Mrs. Newton and all of her 
family enjoy True Story and the new Olds- 
mobile they have just bought > 


ao 


3 
AOE 
DS 


Percentage of U.S. cor owning fomiliee E 
found ia each income level facome tad found seach income level 


Percentage of readers of 6 WOMENS ond ae™ 
2 GENERAL MAGALINES in eech income level 


c o 


SOURCES: Car Owning Families—lst 5 cities—“Consumer use of Selected Goods and Services.” Magazines — Starch “ Magazine Effectiveness Report,” December, 1935. 
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International Shows New Seat-Over-Engine Truek 


ease 


Greater Loading Space, 


Easier Handling Claimed 


CHICAGO. 


International Har-| gear-drive type rear axle with 
vester has announced a new cab- | 


full floating axle shafts, and one- 


over-engine truck of 1%-ton rated | piece banjo-type housing. The use | 


capacity known as _ the 
C-300. 
The driver 


over the engine. 


is seated directly | mits relative light weight, 
All heat and/|the material employed which is 


| from a one-piece steel tube, per- 
while 


Model! of this housing, which is made | 


fumes pass out beneath the seat/ heat treated assures a high de- | 


at the rear of the cab. 


gree of strength and load-carry- 


The Model C-300 is available in| ing capacity. All rear axle gears 


99 and 117-inchewheelbase| 
is adapted to body) axle ratios are 5.285 to 1, 6.166 to 
including a/1, or 6.6 to 1. 

Its design, 
while permitting bodies of this | 


lengths and 
lengths up to and 
maximum of 15 feet. 


length, also permits a reduction 
in overall length over conven- 
tional units suited to the same 


EASY ACCESS to the radiator 
filler is one of the features of the 
new  seat-over-engine Interna- 
tional trucks announced this 
week. More pay load space and 


easier handling result from the | 


design. 


body sizes of approximately three | 


feet. 

The ideal weight distribution is 
one-third to two-thirds between 
rear and front axles. 

Shorter wheelbases and _ the 
wide-tread front axle make pos- 
sible a shorter turning radius. 

Among chassis features are re- 
inforced frame, specially designed | 
wide- tread front axle, spiral-bevel | 


NO TRADE-INS! 


SERV 
NO A 


and Winter buying season is 


are nickel-steel forgings. Rear 


Hydraulic Brakes 


Service brakes are _ internal- 
expanding, two-shoe, hydraulic 
type. The hand brake is of the 
|external-contracting type mounted 
immediately back of the trans- 
mission. 

Irreversible cam-and-lever type 
steering gear is used. 

The power plant is of the six- 
|cylinder L-head type, 3, - inch 
bore and 4%-inch stroke. It de- 
velops a maximum brake horse- 
power of 78.5 at 3,400 r.p.m., and 
|/a maximum torque of 151 pound 
feet at 800 to 1,400 r.p.m. Piston 
displacement is 213 cubic inches 
and the compression ratio 5.7. 

The four-speed transmission 
(ratios: low, 6.4 to 1; second, 3.09 
to 1; third, 1.69 to 1; high, 1 to 1; 
reverse, 7.82 to 1), which is pro- 
vided with a power take-off open- 
|ing on the right hand side, is 
mounted in unit with the clutch 
and the engine. The design of the 
| engine mounting permits the re- 
moval of the unit power plant for 
major service operations by low- 
ering the power plant and re- 
moving it from underneath the 
|cab and frame. 


Access to Engine Easy 


Access to the engine for minor 
service operations is provided 
|through a removable, heat-insu- 
lated cover plate in the seat box. 
Floor boards are also removable 
to permit servicing the water 
pump and other assemblies. 

The streamlined cab features a 
sloping two-piece V-type wind- 
shield, rounded contours, modern 
radiator grille design, and wide 
doors. 

Each windshield is mounted 
| with two concealed hinges at the 
|top and swings outward at the 
bottom. In addition to the door 





NO 
ICE PROBLEMS! 
DDED OVERHEAD! 


Here are three of the reasons 
why Covered Wagon dealers are 
“sitting on top of the world.” 

With the Covered Wagon fran- 
chise, all deals are CLEAN 
DEALS. Every dollar profit— 
every penny you make on the 
deal is yours—FOR KEEPS. 
You don’t have to put a third 
or half of it back into service 
or used car losses. The big Fall 
just starting. And now is the 


time for you to START. Wire or write for dealer details today. 


New CIT 
Floor Plan 
Financing 


COVERED WAGON COMPANY 


462 Cass Avenue 


Travel by Covered Wagon. . 


Mt, Clemens, Michigan 
-. AND SAVE! 








IN THE NEW International seat-over-engine models announced 
this week, the cabs are thoroughly insulated against sound and heat. 
The driver is seated directly over the engine. 


windows and the windshield, ven- 
tilation is provided by a hinged 
ventilator on the driver’s side. 
Harmonizing with this on the op- 
posite side is the hinged opening 
which permits easy access for 
filling the radiator. The cab rear 
window may also be lowered for 
extra circulation of air when 
required. 


Plant Property 
Deeded to New 
Willys Company 


TOLEDO.—Payment in full of 
$152,115.43 taxes was made this 
week by Willys-Overland Co. on 
properties to be deeded to the 
new Willys-Overland Motors, Inc. 
Legal transfer of the property to 
the new company will be made 
the first of next week. 

The new company will begin 
operations entirely free of debt 
and without bank loans. The re- 
organization plan was approved 
in Federal Court here Aug. 28 and 
the appeal period required by law 
expired on Sept. 28. 

Subscription rights accorded 
stockholders, bondholders and 
general creditors of the old com- 
pany for participation in securi- 
ties of the new company will ex- 
pire on Oct. 2, with privilege pay- 
ments on the new securities ex- 
piring at noon Oct. 5. All securi- 
ties not subscribed will be under- 
written. E. H. Rollins & Sons, 
Inc., New York City, are the chief 
underwriters. Notice to the under- 
writers as to the unsubscribed 
shares will be given about Oct. 10. 


Holders of old common stock 
may subscribe for one unit in the 
new company for each 17 shares 
of common stock now held. A unit 
consists of one share of $10 par 
preferred and one share of $1 par 
common stock. 


Holders of old preferred stock 
may subscribe for one $10 unit in 
the new company on the basis of 
one unit for each share of the 
old preferred. 

The new company, under the 
direction of David R. Wilson, 
president, and Ward M. Canaday, 
chairman of the board of direc- 
tors, expects to be under produc- 
tion by Nov. 1 and will exhibit its 
complete line in the November 
automobile shows. 

The large plant at Toledo has 
been rearranged for more eco- 
nomical production and schedules 
call for the manufacture of 250 
cars a day at the outset. 


Smith and Gregory 


Moves Manhattan Shop 


NEW YORK.—The Manhattan 
branch of Smith and Gregory, on 
or about Oct. 5, will be located at 
535 W. 35th St. 

The new Manhattan location 
will be a large one-story building 
with modern equipment for in- 
specting and correcting brakes, 
steering and wheel alignment. 





Insurance Law 
Revision Will 
Salvage $60,000 


NEW ORLEANS. — Savings to 
car owners of $60,000 a year in 
premiums is expected to result 
from general revision of the au- 
tomobile insurance rates by the 
Louisiana Insurance Commission 
meeting here. 

The rates in the newly ap- 
proved manual will become ef- 
fective Oct. 1 and will not be 
made known until then so as to 
prevent discrimination among 
agents and brokers. 

“The automobile manual,” said 
I. W. Gajan, secretary of the 
commission, has been thoroughly 
gone over by this commission, 
and in approving same, changes 
in rate have been made which 
we believe to be fair and equit- 
able in proportion to the experi- 
ence of losses or profits in the 
different classes.” 

R. J. Coleock, who as chairman 
of the Louisiana Rating and Fire 
Prevention Bureau, submitted the 
new manual to the commission 
on Aug. 20, stated that the man- 
ual, as submitted, would cut fire 
and theft rates about 19 per cent 
for passenger automobiles, while 
an increase of 32 per cent was 
asked on trucks in country areas. 
Savings on ordinary cars to the 
public would reach $70,000 out of 
total of $350,000 in premiums. The 
net savings to the public on all 
classes were placed by Colcock 
at $50,000, providing the commis- 
sion allows the 32 per cent pro- 
posed increase on trucks in the 
rural areas. 


Would Make Extensive 


Changes in Md. Law 


BALTIMORE, Md. (UTPS) — 
Headed by John E. Raine, gen- 
eral manager of the Automotive 
Trade Assn. of Maryland, and in- 
cluding representatives of the 
Baltimore Safety Council, Auto- 
mobile Club of Maryland, various 
state bodies and the Baltimore 
Transit Co., as well as others, the 
commission for the revision of 
the motor vehicle laws of Mary- 
land has prepared a bill contain- 
ing 206 pages for submission to 
the general assembly in January. 

The measure would make ex- 
tensive ¢hanges in the present 
law with the view of bringing 
about greater safety on the high- 
ways and streets but would not 
affect the revenue from motor 
vehicle operation. The trade is 
working in co-operation with the 
commission. 

Mandatory revocation of the 
license of an operator convicted 
of drunken driving is one of the 
large number of proposed 
changes. Three convictions for 
reckless driving would carry the 
same penalty in addition to pun- 
ishment through the courts. 


Harry Woolson 
Is Nominated 


For SAE Head 


DETROIT.—Harry T. Woolson, 
chief engineer of the Chrysler 
Corp., has been nominated for 
president of the Society of Auto- 
motive Engineers for 1937. 

Following are others who have 
been nominated as officers and 
members of the council: 


Councilors: term of 1937-1938, 
A. T. Colwell, director of engin- 
eering, Thompson Products Inc.; 
W. C. Keys, mechanical products 
engineer, U. S. Rubber Products, 
Inc.; J. L. Stewart, general mana- 
ger, Canadian Automobile Cham- 
ber of Commerce. 


Members of the 1937 council 
will include also Joseph A. An- 
glada, consulting engineer, New 
York; Louis Schwitzer, president, 
Schwitzer-Cummins Co.; and Alex 
Taub, development-engineer, 
Chevrolet Motor Co.; who were 
elected at the beginning of 1936 
for a two-year term; and as past- 
presidents, William B. Stout and 
Ralph R. Teetor. 


Vice-Presidents: Aircraft, Fred 
E. Weick, senior aeronautical 
engineer, National Advisory Com- 
mittee for Aeronautics; Aircraft- 
Engine, A. L. Beall, research 
engineer, Wright Aeronautical 
Corp.; Diesel-Engine, A. W. Pope 
Jr., research engineer, Waukesha 
Motor Co.; Fuels and Lubricants, 
C. Herbert Baxley, staff engineer, 
Socony-Vacuum Oil Co., Inc.; 
Passenger-Car, W. S. James, re- 
search engineer, Studebaker 
Corp.; Passenger-Car Body, L. L. 
Williams, Cleveland Heights, 
Ohio.; Production, R. R. Keith, 
manager, Tractor Works, J. I. 
Case Co.; Tractor and Industrial 
Power Equipment, Elmer Mc- 
Cormick, chief engineer, John 
Deere Tractor Co.; Transporta- 
tion and maintenance, John M. 
Orr, general manager, Equitable 
Auto Co.; Truck, Bus and Rail- 
car, Stephen Johnson Jr., chief 
engineer, Bendix Westinghouse 
Automotive Air Brake Co. 


New Jersey Dealers 
Busy Selling Reflectors 


NEWARK, N. J.—New Jersey 
automotive supply dealers have 
been doing a healthy business in 
recent weeks in the sale of red 
reflectors to conform with New 
York state’s reflector law, which 
became effective Oct. 1 and ap- 
plies to out-of-state motorists as 
well as New York residents. As 
a result of repeated warnings 
from the New Jersey motor ve- 
hicle department, the New Jersey 
Automobile Club and other groups 
that out-of-state residents must 
abide by the new New York 
statute, motorists of this state 
who frequent New York high- 
ways have been quick to pur- 
chase the reflectors, which retail 
at prices varying from 25 cents 
to $1. 

In a recent warning, the New 
Jersey Automobile Club explained 
that, regardless of size, the ordi- 
nary red glass over the tail light 
will not meet the law’s require- 
ments, unless the car is one of 
the 1935 or 1936 models with re- 
flector-type tail lights. 





More Profits 
for 


Automobile Dealers 


For information on selling 
ideas and management meth- 
ods that enable you to express 
real leadership in your market, 
attract more business, make 
more money and advance your 
own interests, write The John 
O. Munn Company, Second Na- 
tional Bank Bldg., Toledo, O. 
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Third of Gas Statio 
High Levies May Result 


In ‘Motorized Kiddy-Cars’ 


TERRE HAUTE, Ind.—kvery 
third car which drives into a gaso- 
line filling station is a “free” car, 
a “tax hitch-hiker,” because the 
money its driver spends must go 
to the government for taxes, Fred 
A. Eldean, assistant to the presi- 
dent of the American Petroleum 
Institute, told a mass meeting of 
oil men sponsored by the Indiana 
Petroleum Industries Committee 
here, Friday. 

Quoting figures from a recent 
government survey of retail busi- 
ness indicating that federal and 
state sales taxes collected at fill- 
ing stations are equivalent to one- 
third the stations’ gross income, 
Eldean pointed out that about 
one-third of station investment, 
time, and work is devoted to col- 
lecting tax revenues for govern- 
ment. In three years, he added, 
tax collections are equal to the 
cost of station and equipment. 


Felt Most by Motorist 
While the effect of tne terrific 
burden of taxation upon petro- 
leum products is felt in many in- 
direct ways, Eldean said, the di- 
rect effect is felt by the motorist. 
“The highway user thought he 
had abolished the toll road sys- 
tem, but he hasn’t,” he explained. 
“It has come back, disguised in 
the form of hidden taxes on the 
motorists. The old toll roads had 
the virtue of calling the toll to the 
public’s mind every time they had 
to pay it; there was nothing hid- 
den about the tolls. Furthermore, 
the tolls bore some relationship 
to the provision and utilization of 
the highway. Today funds derived 
from the heavy tolls levied on the | 
motorist are used for almost 
everything but roads in some} 
places.” 
Warning that a study of motor} 
transportation in foreign countries | 
will reveal what may be expected | 
if heavy automotive taxes con- 
tinue, he said that “we may have} 
to.come around to using motor- | 
ized kiddy-cars, such as excessive | 
taxes have compelled in Europe.” | 
Asks Co-operation 
Eldean called upon filling sta- | 
tion operators and employes to} 
work for reduction of gasoline | 
sales taxes to reasonable rates by | 
making the motorist taxpayers 
tax-conscious and by bringing 
these “hidden taxes” into the open 
where everyone can see how much 
they are paying. He held a sec- 
ond essential to improvement in 
the situation to be the elimination 
of diversion, or the use of high- 
way funds for general purposes. 
As a third essential he cited the 
construction of economical high- 
ways, which, he said, would make 
reduction of taxes to reasonable 
rates easily possible. 
“No one has any objection to a 


Toledo Firms 
Pay $4,000,000 


TOLEDO.—Within the past 30 
days, six Toledo automotive firms 
have sent out dividend checks 
totalling more than $4,000,000 to 
common and preferred’ stock- 
holders. 

The automotive concerns voting 
dividends in the past month were: 
Libbey-Owens-Ford Glass, $2,601,- 
250; Electric Auto-Lite, $811,350; 
Spicer Mfg., $375,000; Hickok Oil, 
$183,000; Doehler Die Casting, 
$164,250; City Auto Stamping, 
$56,250. 

While these dividend payments 
may be due in part to the Roose- 
velt tax program, they indicate 
the increased business activity 
which Toledo automotive firms 
maintained during 1936 to date. 

In several cases, the common 
stock dividend payments were 
resumed after a lapse of 5 to 10 
years. 





reasonable state gasoline tax so 
long as the money is used for 
highways,” he explained. “It is 
possible by adapting roads to local 


conditions of traffic, soil, and cli- | 


mate to have safe and adequate 
highways with low gasoline sales 
tax rates. Some states with the 
lowest taxes have excellent roads. 
Other states with double and 
triple as high rates, have com- 
paratively poor roads. How the 
road money is spent, not how 
much is spent, tells the real story.” 
Eldean held it to be the duty 
of the petroleum industry, and of 
all its people, to assist motorist 
customers in relieving themselves 
of an excessive tax burden. Orga- 
nization and united action, he de- 
clared, would achieve this end. 
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n Income Goes Out in Taxes 


| 





Approve License 
For Service Men 


MILWAUKEE. The Wiscon- 
sin State Assn. of Garage Opera- 
tors at a meeting at the Repub- 
lican hotel here Sept. 29, 
tentatively approved a proposed 
state law requiring automobile 


| repair garages to have licensed 


master mechanics in charge. 

The purpose of the proposed 
measure is to curb operators who 
have no established shops and to 
promote safety on highways by 
giving the industrial commission 
control over licensing master 


mechanics, J. R. Jones, associa- | 


tion counsel, explained. 


The measure would also rule! 


out “portable shops” by declaring 
that a firm operating such a shop 


OLD WAY 


Screw and Solder Swage and Snap 
14 OPERATIONS 


| tions 
1934, with higher collection ratios, | 





4 OPERATIONS 


must have an established garage 
in the same township. 

To be licensed, a master me- 
chanic would be obliged to have 
five years’ experience or pass an 
examination. Licenses would be 
issued annually at a fee of $15 for 
the first year and $10 for ensuing 
years. 

A bill requiring annual inspec- 
tion of all cars was also indorsed 
by the association. 


Richmond Makes 


Credit Survey 


RICHMOND, Va. (UTPS).— 
Richmond’s retail credit condi- 
improved last year over 


lower bad debt ratios and in- 
creased sales reported. 

The exhaustive survey includes 
14 branches of retail trade in 88 


cities. George C. Robinson, sec- 
retary of the Retail Merchants’ 
Assn. of Richmond, co-operated 
in its compilation. 

| Fifteen local stores reported 
|stated payments on open credit 
}accounts receivable were made 
six days earlier, on the average, 
|during 1935 than in 1934. Collec- 
|tion figures were 38.2 in 1935 and 
| 35.3 in 1934. Bad debts on open 
| credit sales were .5 of 1 per cent 
|last year and .6 of 1 per cent in 
a 


| S. A. Buys Trucks 


PONTIAC.—As one of the first 
steps in a $25,000,000 road construc- 
tion program, the Union of South 
| Africa has purchased 37 GMC 
| trucks, according to announcement 
today from the General Motors 
Truck Co. The trucks are to be 
equipped with hoists and shipped to 
| Port Elizabeth, from which point 
| they will be sent out on the various 
road improvement projects planned 
for South Africa. 


It’s Your GAIN when these two rascals are 


¥ Laugh at Vibration 


¥ Defeat Corrosion 


y¥ Speed Up Assembly 


y¥ Save Labor 


SAVE 10 OPERATIONS 


corrosion, and still save you money! 


IBRATION and Corrosion, those two arch- 

enemies of the automobile electrical system, have 
been defeated. No longer need you put up with the 
lowered efficiency that results when (1) vibration 
loosens the connection and (2) cor- 


¥ Lower Costs 


The Swaged-On Snap Terminal is the result of many 
years of pioneering effort on the part of H. A. Douglas 
and his staff. As perfected today, it represents the only 

practical improvement in electrical 


rosion is allowed to attack the nuts 
and screws of old-fashioned connec- 
tions. The originator of Swaged-On 
Snap Terminals is supplying the 
automotive industry with electri- 
cal connections that are actually 
improved by vibration, laugh at 


FOR 24 YEARS... 


H. A. Douglas has supplied unique and 
practical electrical equipment parts (Sock- 
ets, Switches, Connections and Terminals) 
to the Automobile and Electrical industries. 
He started in 1912 with a small shop em- 
ploying 15 men. The plant now covers a 
city block and employs 700 people. 


connections in 40 years. 

A trial will convince you these ter- 
minals are the only satisfactory 
answer to the problem of lowered 
efficiency and voltage drop resulting 
in poor incandescence of lamp fila- 


ment, which causes yellow lights. 


201 RAILROAD ST. 


H. A. DOUGLAS MFG. CO., iteion icon 


ORIGINATORS OF 


SF, waged- On J naa Terminals 


and DOUGLAS LIGHT CONTROL SYSTEM 
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Gay Woodward Tells PAA Used Cars are Blessing 


eo 


Dealer Must Squ 


ueeze Out 


Every Possible Sale 


Following is an 


Woodward before 
Automotive Assn. 
Lack of space pre- 
vented its use in ADN last week. 

READING, Pa.—Making a plea 
for dealers to take a stronger 
stand in the management of their 
own affairs and a more energetic 
effort in merchandising’ their 
products, Guy Woodward, Dodge 
dealer of Washington, Pa., told 
members of the Pennsylvania 
Automotive Assn. that most deal- 
ers could solve their own prob- 
lems without resort to panaceas. 
The title of Woodward’s address 
was, “The Dealer—His Opportuni- 
ties and His Obligations.” 


In his talk Woodward pointed 
out that the used car is the deal- 
ers’ blessing rather than his curse 
and declared that the sooner 
dealers came around to this view- 
point that the used car is an im- 
portant part of their business the 
sooner they would put used car 
merchandising on a_ profitable 
basis. Referring to the dealer’s 
obligation to his factory, he 
pointed out that only through 


EpITOR’s NOTE: 
address by Guy 
the Pennsylvania 
two weeks ago. 


volume can the manufacturer re- 
main competitive from a price 
standpoint and that if the dealer 
hoped to retain the confidence of 
his manufacturer he must make 
an honest effort to squeeze every 
sale possible out of his territory. 


Enjoys Great Year 

Woodward's address in part 
as follows: 

“The automotive industry is en- 
joying one of the greatest years 
in its history. Granting that the 
business maintains aproximately 
its present rate for the remainder 
of the year and there is every 
evidence that it will, 1936 will 
probably see more passenger cars 
and trucks sold at retail in the 
United States than any previous 
year, with the exception of 1929. 

“We, as a dealer organization, 
have in the past, and will con- 
tinue to work diligently towards 
the elimination and modification 
of problems which have in the 
past, and are now, retarding the 
progress of this industry. 

“Outstanding, perhaps, 
know, among these 


is 


as you 
so-called 


oat eter ere 


PO ate ae ae 


a MM Me od 


quality, Harrison Thermostats provide 


a uniform dependability of performance 


TU A ae ed Mla 


and under varying operating conditions. 


|problems with which we 
had to deal in the past 15 years 
or more, has been the purchase 
and resale of used vehicles. The 
statement has been made millions 
of times that the motor car busi- 
ness would be one big joy-ride if 
some solution could be found to 
eliminate entirely the purchase 
and resale of used cars. In con- 
tradiction, I would like to make 
the very bold and frank state- 
ment that: If it were not possible 
for us, today, to purchase and re- 
sell used cars, that more than 
half of us assembled here today 
would not be in the motor car 
business. 
Used Cars Lead 

“It may be a surprising fact 
to some of you to learn that there 
are but 9,000,000 people in the 
United States who ever purchase 
new cars. The remaining 12,000,- 
000 or 13,000,000 owners of motor 
vehicles today purchase none 
other than used cars. Visualize, 
if you will for the moment, the 
drastic curtailment of the new 
car market, that would prevail 
if every new car purchaser was 
unable to sell his vehicle at any 
time prior to its reaching the 
state of utter uselessness. 

“I dare say that it would take 
far better economic conditions 
than those that prevail today to 


HARRISON RADIATOR CORPORATION 


LOCKPORT, NEW YORK 


have 


1,000,000 new 
Therefore, it 


enable us to sell 
vehicles per year. 


seems to me that the used car) 


has been a blessing rather than 
a curse. The sooner that we, as 
a dealer organization, take that 
viewpoint of the used car and 
treat it as an integral and im- 
portant part of our business, the 
sooner we will put our business 
on a more sound and substantial 
operating basis. 

It has been my observation that 
the dealer meeting with the great- 
est success in the merchandising 
of used cars does a thorough re- 
conditioning job on the used car 
both inside and out, building for 
his business a reputation as a 
place where a dependable used 
car can be purchased. 

“IT said I would discuss the deal- 
ers’ opportunities and obligations. 
Now, just what do I refer to 
when I say obligations? They 
are three-fold: First, of course, is 
his obligation to himself and his 
investment, which means profits; 
second, is his sales and service 
obligation to his customers; and 
third, and in my opinion of equal 
importance, is his obligation to 
the manufacturer he represents, 
to provide adequate service fa- 
cilities to conform to the funda- 
mental sales policies of the man- 
ufacturer, and of utmost import- 
ance to himself, to other dealers 
representing the manufacturer, 
and likewise to the manufacturer, 
to secure for the manufacturer his 
rightful share of the business in 
his particular market. 


Must Have Volume 


“This last obligation too many 
of us either partly or entirely ig- 
|nore, yet it is a most vital one 
because no franchise can have 
|@ lasting value unless the manu- 
|facturer is provided with suffi- 
|cient volume to keep his product 
jand prices competitive in his 
| field. 


| “Much has been said in recent 
years, in the form of criticism 
| of manufacturers, because of their 
jincreasing mumber of outlets 
|through which their merchandise 
|is distributed. At the inception 
of this industry, most manufac- 
turers started out on a basis of 
|distributors who were given a 
large territory and provided with 
|@ very substantial wholesale profit 
| to compensate them for the pion- 


| eering work necessary for the de- 
| velopment of a dealer organiza- 


tion. 
“As the market increased from 


|} year to year the manufacturer 


naturally required more and 
stronger dealers in order to keep 
pace with the industry. As the 
volume increased, and dealer or- 
ganizations developed, there be- 
came less need for distributors 
and a greater need for more 
strength at the point of retail 
sale. The strength at the point 
of retail sale is largely determined 
by the amount of gross profit 
available to the dealer making 
the retail sale. So it gradually 
came to pass that many of the 
large distributors were gradually 
eliminated, or had their territory 
restricted. 


Limit to Size 


“The manufacturer has benefit- 
ted and the dealers who were 
made direct dealers have, in the 
main, benefitted. There is, how- 
ever, a limit to the size of dealer- 
ship which can profitably oper- 
ate as a direct dealer. 
trade centers have such limited 
potential that the dealer is in 
every way better off functioning 
under a near-by distributor or 
direct dealer. The reasons for 
this are obvious. I can see no 
reason why any manufacturer 
would knowingly establish more 
dealers than can operate profit- 
ably with the particular line. 
The fewer dealerships the manu- 
facturer can maintain and still 
secure a satisfactory volume of 
business, the less overhead per) 





fore, 


Many | 


| per unit, thus permitting a lower 
list price. 

‘It has been proved time and 
again that there is a very definite 
limit to the number of units that 
can be successfully and profitably 
retailed from a_ given location. 
Representation is required not 
only from a sales but a service 
angle, in every trade center hav- 
ing reasonable potential. Today 
there are few instances where 
dealers’ territory is being dis- 
turbed by the manufacturer if 
the manufacturer is getting satis- 
factory sales results against the 
market. 

Started As Associate 

“At the outset I operated as an 
associate dealer under Pittsburgh. 
I operated my business profitably 
as an associate dealer. Later, as 
my business grew, and competi- 
tive situations warranted, I be- 
came a direct dealer. In my ter- 
ritory today my business would 
be considerably handicapped if I 
were deprived of the slightly 
greater gross profit of a direct 
dealer. The volume of my business 
has reached the point where oper- 
ating under a distributor would 
be of no benefit ts me whatso- 
ever. I am confident that my 
territory will remain undisturbed 


|just as long as I continue to get 


my full share of the business in 
my market. When I fail to do 
so I will expect that the manu- 
facturer will take whatever steps 
it deems necessary to get quota 
performance. 

“Today, I believe, many of us 
are expecting too large a portion 


of our profits to come from the 


sale of new vehicles. Only re- 
cently have we come to realize 
that through an efficiently op- 
erated stock room and service de- 
partment can a very substantial 
profit be derived. In the past 
when profits were greater on new 
car sales than today the major- 
ity of dealers were reconciled to 
an annual loss in their service 
department. I don’t think that 
it is particularly important as to 
the source of profit. The real im- 
portant thing in the final analysis, 
is a satisfactory return on the 
invested capital and the energy 
expended in the operation of the 
business. Whether that profit 
comes from parts sales, service 
and accessories, or new cars, is 
not of vital importance. The an- 
swer is: Does the entire operation 
make a satisfactory profit? 
Reduces Chiseling 

“The more progress which we, 
as a dealer organization, make 
from the standpoint of efficiency 
in accounting, the less trouble 
we will encounter with chiseling 
competition. There are still with 
us dealers not informed as to the 
amount of gross profit necessary 
to operate their business on a 
profitable basis. There should not 
be a great variation in overhead 
expense against the dollar vol- 
ume in efficiently operated deal- 
erships. To summarize the deal- 
ers’ opportunities and obligations, 
let me state that the Code could 
not and did not work, used car 
appraisal bureaus have not and 
won’t work, but we will always 
have competition. In my opinion 
there will always be adequate 


|} compensation for the dealer who 
| operates his business along sound 


business lines, keeps in mind at 
all times his obligation to his cus- 
tomer, recognizes and accepts his 


| responsibilities to his manufac- 


turer. 


Carboloy Announces 


Reductions in Price 


DETROIT.—Carboloy Co., Inc., 
announces a reduction in prices 
of Carboloy for tools and blanks 
effective Oct. 1, 1936. 

The new price of Carboloy 
blanks, for tool use, will be based 
on 45 cents per gram in any size. 
In addition to this reduction in 
the price of the carbide itself, a 
further reduction in tool manu- 
facturing labor is also effective on 


unit in merchandising, and there-| single point tools in quantities of 
less gross profit required| five or over on any given tool. 
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Gain is Noted in Accident Prevention Work 


Mileage Up 


12 Billion 


Traffic Deaths Cut 2% 


DETROIT.—Car mileage in the 
United States gained 12 billion 
miles in the first seven months of 
this year, as compared with the 
same months of 1935, Paul W. 
Garrett, public relations director 
of the General Motors Corp., ex- 
plained to a meeting of advertis- 
ing officials this week in the 
Detroit Athletic Club. “At the 
same time, deaths from traffic 
accidents declined by 480, or 2 
per cent,” Garrett said. Statistics 
covering the period ended with 
July are the latest complete totals 
available, it was pointed out. 

“Traffic deaths for each 10,000,- 
000 gallons of. motor fuel con- 
sumed in the first seven months, 
stood at 17.4, as compared with 
19.4 in the same months of last 
year—a gain of 10 per cent,” he 
explained. 

“With car mileage and occupant 
mileage gaining by figures that 
resemble astronomical calcula- 
tions,” he declared, “it will be 
regarded as a Herculean accom- 
plishment if traffic deaths are 
held down to last year’s total. 
There is a possibility, if not a 
probability, that this objective 
may be achieved. However, it is 
a definitely established fact that, 
in relation to public ‘exposure’ to 
traffic accidents, we are making 


SAE Will Meet 
In Dallas Oct. 8 


DALLAS.—The Society of Auto- 
motive Engineers will hold its re- 
gional meeting at Dallas, Oct. 8 
and 9. Technical sessions will be 
at the General Motors Bldg. at 
the Centennial Exposition and a 
dinner will be held Oct. 8 at the 
Adolphus Hotel. 

The program follows: 


THURSDAY, OCT. 8 
Morning Session—10:00 A.M. 


F. A. Young, Chairman 


Variable Transportation Problems of 
the World—A. W. S. Herrington, 
Marmon-Herrington Co. 





S = : | 
Auxiliary Automotive Equipment} 


Used: in Oil Field Work—C. P. 
Parsons, vice-president Halliburton 
Oil Well Cementing Co. 


Afternoon—2:00 P.M. 


Trip Through the Texas Centennial 


Exposition. 
Harry Olmstead, Chairman 
Evening—7:00 P.M. 
Dinner at Adolphus Hotel. 
A. J. Kean, Chairman 


As the SAE Advances—John A. C.| 


Warner, SAE general manager. 

Oil Bath Automotive Type Cleaners 
—R. F. Norris, Burgess Labora- 
tories. 

FRIDAY, OCT. 9 
Morning Session—10:00 A.M. 
T. B. Rendel, Chairman 
Economic Place of Automotive Oil 
Engines—A. F. Campbell, Wau- 

kesha Motor Co. 


Care and Service of Engine Cooling | 
Young | 


Systems—F. M. Young, 
Radiator Co. 
Afternoon Session—2:00 P.M. 
Captain Charles W. France, 
Chairman 


Problems in Air Line Operation—R. | 


S. Damon, vice-president in charge 
of operation, American Airlines. 
Evening Session—8:00 P.M. 

B. E. Sibley, Chairman 
Debate Between Students of Ok- 
lahoma University and Texas Ag- 
ricultural and Mechanical College 
— ‘RESOLVED That the Future 
Holds More Possibilities for the 
Two-Stroke Cycle Gasoline Engine 
Than the Four-Stroke Cycle for 
Automotive Purposes.” 


Asks License-Cut 

RICHMOND, Va. (UTPS).—The 
board of directors of Post A. Trav- 
elers’ Protective Assn., has recom- 
mended to the membership the post 
petition the city to cut the automo- 
bile license tax from $6 to $3 a 
year. 





substantial headway with the 
national, integrated movement for 
safer roads and highways. 

“Credit for the gains being made 
goes to a group of national asso- 
ciations collaborating in the move- 
ment and with whom the auto- 
motive industry has associated 
itself. When it is considered that 
a preponderance of the accident- 
prevention effort is directed at the 
long-term task—that of educating 
a new generation of drivers; pro 
viding scientific talent for traffic 
control; completing engineering 
projects that will take years to 
consummate—the fact that results 
are already forthcoming is, to say 
the least, remarkable.” 





Petition Asks 
Mass. to Halt 


Tax Diversion 


BOSTON.— The Federation of 
Automobile Assns. has just filed 
an initiative petition at the Massa- 
chusetts state house to prevent 
further diversion of automobile 
taxes to other than highway uses. 
It comprises all the AAA clubs, 
truck groups, the Boston Auto- 
mobile Dealers Assn. and Auto- 
motive Boosters Club No. 1 of 
New England. 


In the last five years the state 
has collected more than $125,000,- 
000 in gasoline and other motor 
taxes. Of this sum about $30,- 
000,000 has been given to other 
departments despite the fact that 
there is a highway fund law 


| passed to stop it. Ways have been 
found to circumvent that law. 
| The petition will go to the legis- 
|lature, and if that body does not 
pass it then it will go on the 
ballot in 1938 at which time the 
motorists are expected to pass it. 
At Maine in the election a few 
weeks ago there was a referendum 
prevent diversion of motor 


not officially done so. A few times 
sums were “borrowed” from the 
highway fund and paid back. The 
referendum was passed by the 
highest vote of any of the five 
questions on the ballot. 


Buys Meters 

TOLEDO.—Toledo has purchased 
1,043 parking meters to be installed 
and in operation before Nov. 1. The 
new plan is expected to yield a reve- 
nue from parking in downtown 
streets as well as help police control 
parking. 


| to 
taxes although the legislature had 
| 


Willys Estate 
At $2,637,816 


WEST PALM BEACH, Fla.— 
|The estate of John N. Willys, 
| who died last year, was valued 
|}at $2,637,816.08 by appraisers. 

| Marketable securities amounted 
|to $1,471,289.66 and accounted for 
|most of the property left. There 
were also unlisted and inactive 
| securities valued at $363,702.57. 


The appraisers put a value of 
$256,332.50 on Mr. Willy’s real-es- 
tate holdings, and the furnishings 
| of his Palm Beach residence were 
| appraised at $97,463. Other impor- 
|tant items listed were trust fund 
| securities, $64,135.80; notes receiv- 
|able, $279,565.60; accounts receiv- 
|able, $63,565.50; mortgages receiv- 
able, $15,220.68, and cash on 
| deposit, $15,101.18. 





ADN will cover the 
1936 Auto Shows 





MAY WE SUGGEST EARLY RESERVATIONS 


FOR 
THESE IMPORTANT 


The National Newspaper of 


ADVERTISING ANNOUNCEMENTS IN 


REGULAR ISSUES? 


DETROIT 


with issues of... 
SATURDAY, NOVEMBER 7th 


Delivered nationally Monday the 9th, two days prior to New York Show, opening 
Nov. 11th, with special attention given the National Truck Show opening at Newark, 


N. J., on this date. 


WEDNESDAY, NOVEMBER 11th 


Covering the actual show opening by teletype and wired photos direct from our own 
editorial staff in New York. 


SATURDAY, NOVEMBER 14th 


Covering the opening of the Chicago Show and continuing the new and wired reports 
of the three days’ results at New York. 


WEDNESDAY, NOVEMBER 18th 


News from both New York and Chicago Shows and in addition wired reports from 
ADN staff correspondents of the results at Columbus, Detroit, Boston, Washington, 
Cincinnati, St. Louis, Denver, Los Angeles, and San Francisco Shows then in progress. 


SATURDAY, NOVEMBER 2Ist 


Final results from New York and Chicago and continuing reports from all shows, 
including the Brooklyn, Baltimore, Cleveland, Buffalo, Newark, Pittsburgh, and 


Kansas City Shows. 


Automotive Daily News 


America’s Greatest Industry 
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Personally I like the new stuff. 
While I am not permitted to re- 
veal any of the state secrets, yet 
I defy Bill James to stop me 
telling “my public” that my reac- 
tion was that each of the new 
models is longer, lower and much 
wider. In fact, as to the width, 
I looked at a Terraplane, sorta 
crosswise of the hood from a left 
fender position, and it seemed to 
me the front seat was wide 
enough to comfortably seat four 
persons, provided none ran too 
much averdupois. Hudson doesn’t 
claim anything like this as to 
seating, so mebbe it was just an 
optical illusion. 

* * * 

AS TO ENGINEERING, I’m 
told the motors have more power; 
that the lower center of gravity 
has been brought about by a new 
frame design. I also noted that 
there’s been a lot of dolling up in 
the matter of interior fittings. 
The upholstery. fabrics are 
particularly attractive while the 
instrument panels carry more 
gauges that have -been seen on 
Hudson-built cars in many years. 
I noted an entirely new set of 
automotive instruments that have 
made their appearance in the in- 
strument panels. 

Taken altogether, the Hudson 
company seems set to go to town 
with a line that should have a 
wide public appeal and fatten the 
bank accounts of distributors and 
dealers who sell the product. 

* * * 

THE PEEK this particular Paul 
Pry had at the new Grahams last 
Saturday disclosed the fact that 
the company is decidedly super- 
charger-conscious. Unquestionably 
this fitment, which has put the 
Graham in the forefront as prov- 
ing the gasoline economy of the 
car, has had a lot to do with the 


Here's Detroit's Happy 
Meeting Place . . . morn- 
ing, noon and night. 
It's the new social center 
of the automotive world, 
where you can meet your 
friends, enjoy a drink or 


two and relax amid pleas- 


progress the company has made 
in the year just ending. The su- 
percharger will be on two of the 
three models in the new line. 


In tow of Russ Valpey, head of 
sales, this writer sat on the lux- 
urious cushions of the big job, 
scanning the interior from the 
rear seat—the new instrument 
panel, with edge-lighted instru- 
ments and the numerals etched 
directly on the glass; a trip 
speedometer with a re-set knob on 
the face of the instrument panel; 
adjustable side wind vanes, indi- 
vidually controlled dual wind- 
shield wipers and twin inside sun 
visors—everything in fact but the 
well known kitchen stove, which 
we like to joke about. 


Taken by and large, Graham’s 
outlook for the coming year 
seems to be bright indeed. Pro- 
duction has started and from 
now on every effort will be made 
to have dealers well-stocked be- 
fore show time. 

oe *K * 


FIGURATIVELY speaking, 
Nash was rubbing its hands glee- 
fully when the Paul Prys turned 
out for the preview at Kenosha 
last Monday. The distributors had 
been at the plant for a week be- 
fore we got there and they had 
left behind them definite orders 
for 14,000 units, specifying models, 
color, etc., which means a fast 
moving production line for at 
least the next two months, the 
high spot of the last four years. 
In addition there were written 
| commitments for at least another 
| 10,000 without _§ specifications, 
| which ought to be easy to cash 
in, 





* * * 
| AS FOR THE new line, all I 
|}am permitted to say about it is 
| Nash has just about the best 
|looking lot of cars I ever have 


ant surroundings. Come in soon and see for yourself why 


everybody's saying, ‘Meet 


me at the Motor Bar Cafe.” 


The New MOTOR BAR CAFE 


Book-Cadillac ‘Hotel 


1200 ROOMS...M 


Durries Crane, Manager 


INIMUM RATE $3.00 


William J. Chittenden, Jr., Resident Mor. 
Directed by National Hotel Management Co., Inc. 


Ralph Hitz, Pres, 





AT THE HEAD TABLE at the September dinner meeting of the Canadian section of the Society 
of Automotive Engineers, in the Royal York Hotel, Toronto. Seated, left to right: Ralph R. Teetor, 
president, SAE and of Perfect Circle Piston Ring Co.; Max Evans, chairman Canadian section SAE and 
assistant chief engineer, General Motors of Canada, Ltd.; A. G. Partridge, president Goodyear Tire & 
Rubber Co., of Canada, Ltd.; J. A. Minch, vice-president and general manager American Enamel Wire 
Co., Sterling Cables Corp. and Electric Auto-Lite Co., of Canada, Ltd. Standing from left: The “Father 
of the Canadian Section,” R. H. Combs, president Prest-O-Lite Storage Battery Co., of Canada, Ltd.; 
Charles Tilston, Imperial Oil, of Canada, Ltd.; F. Martin Buckingham, general manager, Wallace Barnes 
of Canada, Ltd. and W. E. McGraw, vice-chairman of the Canadian section and chief engineer of the 


Chrysler Corp., of Canada, Ltd. 





| 
seen come out of the Kenosha) 


plants. Listening to Earl McCarty, 
Hascall Bliss and Courtney John- | 
son outline the plans for the} 
campaign: and explaining  the| 
goods Nash is sending to market, | 
I take it that the company is 
very much in the running. The| 
cars, both Nash and LaFayette, | 
are larger and roomier than their 
’36 brethren; prices are lower and | 
the dealers are furnished with} 
inspiration to push the two lines | 
because of the increase in dealer | 
discounts. This last is something | 
new and arranged on a sliding 
seale, so the retailer who steps 
out is going to cut himself a big 
slice from the profit cake. 

* * * | 


| SNOOPING around at Kenosha | 
| and with the good ear at the key- | 
hole, I heard that there is a pos-| 
sibility, in fact, almost a cer- 
tainty that Nash will enter the 
| trailer field. Nash is admirably 





equipped for such a venture. It 
|has its Seaman body plant at 
Milwaukee, with all kinds of ca- 
pacity to turn out homes on 
| wheels as fast as they can be 
| sold. Evidently all the plans have 
|not been completed, but I think 
you will find the company in the 
| trailer field before many months. 
[Since writing the above, I note 
that Nash has taken space in the 
trailer section of the New York show. | 

So draw your own conclusions.] 
* * 


ONE OF THE latest rumors I} 
have heard concerns the new 
Dodge and what its engineers 
have done to eliminate from win- 
ter driving the dangers presented 
by the frost-clouded windshield. 
According to so far unconfirmed 
reports, Dodge has a de-frosting 
arrangement that is an inbuilt 
feature and standard item of 
equipment; the devices or system 
is said to be so inconspicuous 
that a casual glance through the 
driving compartment of the new 
car rarely discloses its existence. 
Other claims are that the system 
causes no drain on the storage 
battery, uses no engine vacuum, 
yet functions automatically, with- 
out specific attention on the part 
of the driver. 

Though no official explanation 
is being offered as to whether the 
self-defrosting action of the wind- 
shield of the new Dodge is due to 
the adoption of glass of new com- 
position, or to the ingenious, per- 
haps hitherto overlooked, use of 
already available means—the story 
seems to bear the earmarks of 
authentic knowledge. 

* * of 


WHEN WALTER CHRYSLER 
signed up Major Bowes for his 
radio headliner I, like many 
others in the automobile industry, 
was inclined to question his judg- 
ment. Bowes’ amateur hour un- 
der the sponsorship of one of our 
leading coffee houses for two 
years, was an acknowledged suc- 


* 








cess, one of the sensations of 


could sell automobiles. 
have changed my mind, after 
snooping around and doing a 
swell job of keyhole listening, I 
now feel Chrysler has again dis- 
played business acumen of a high 
order. Major Bowes as an auto- 
mobile salesman has made good 
and if Chrysler, Dodge and De 
Soto dealers, with Plymouth as 
their ace in the hole, don’t cash | 
in on this broadcasting, it is} 
their own fault, Walter P. has} 
put the tools in their hands and| 
they are sharp-edged publicity | 
tools. 

K 


* * 


ure out how that sort of thing) ler-Bowes broadcast and nearly 
Now 1I1/ 13,000 on the second. 


x = 


PART OF THE strategy of this 
campaign includes a dealer tie- 
up and I am told that already 
dealers in 15 states and two in 
Canada report that “listening and 
voting” parties were successfully 
held in their showrooms in con- 
junction with the broadcasting. 
The major is co-operating by urg- 
ing over the air that his listeners 
visit nearby Chrysler corporation 
dealers during the broadcast, 
promising that no effort will be 
made to sell them new cars. Now 


| that the snowball in this direction 


FOR THE LAST three broad-| 


casts I have tuned in on this fa- 
mous broadcaster, who has more 
honorary chief of police badges 
in his collection than I have 
(Wheeling, W. Va., contributed 
my first badge) and he sounds 
even better than he did when he 
was exploiting coffee. Evidently 
there are others who think like- 
wise, for figures to which I have 
access, show me that the acid 
test—voting on the performers 

has shown an appreciable increase 
since Bowes went to work for 
Chrysler. The Sept. 17 voting in 
New York jumped 64 per cent 
over the last program of the pre- 
vious Bowes sponsorship and the 
honor city vote — Detroit — in- 


April 7 in 1935, when Detroit was 
the honor city under the former 
sponsor. 

* * a” 


CAME THE SECOND broad- 


| side, on Sept, 24, and the total 


votes received exceeded those of 
the first night—one week pre- 
viously by more than 28 per cent 
and the votes from the honor city 
increased 111 per cent over those 
registered the last time Chicago 
was honor city, under the pre- 
ceding backer. 


Percentages are good in their 
way, but the actual figures I have 
dug up as to the voting are true 
barometers of the Bowes success. 
For instance, nearly 10,000 bal- 
lots resulted from the first Chrys- 


has started rolling, it is antici- 
pated that more and more dealers 
will join in the movement to at- 
tract people to their showrooms 
through the Bowes broadcast. 


N. J. Inspection 


Posponed to Jan. 


TRENTON, N. J.—New Jersey's 
new compulsory motor vehicle in 
spection law, originally expected 


to go into effect about Nov. 1, 
will not become effective until 
January, it was announced yester- 


| day by State Motor Vehicle Com- 


| legislature 


missioner Arthur W. Magee. The 
delay in starting the inspections 


creased 88 ver cent over that og | Provision for which is contained 


in a statute enacted by the state 
last June, has been 
caused by difficulty in obtaining 
suitable locations for the 28 in- 
spection stations which will be 
maintained throughout the state, 
Magee explained. 

The inspection will be con- 
ducted by between 250 and 275 
men employed by the state, ac- 
cording to Magee’s_ estimate. 
Civil service examinations for the 
positions will be held Nov. 2. 

Stringent penalties are imposed 
under the new state act upon 
motorists failing to carry out re- 
pairs deemed needed to their ve- 
hicle following the inspection. The 
law provides for a recheck of 
faulty vehicles to make sure that 
repairs have been made. 


A DINNER MEETING of the Canadian section of the Society of 
Automotive Engineers in Toronto drew many notables. From left to 
right: Laurence Saunders, chief engineer of Harrison Radiator Corp.; 
R. M. Thomas, general manager, Perfect Circle Piston Ring Co., of 
Canada, Ltd.; Adam Smith, vice-president, R. C. Smith and Son, Ltd.; 
James C. Armer, vice-president, Dominion Forge and Stamping Co. 
broadcasting. But I couldn’t fig- and John A. C. Warner, general manager SAE. 





will take enough time and devote 


enough space to outline its opera- | 


tion completely for the benefit of 
ADN readers, but stated as briefly 
as a layman like myself can, it 
operates something like this: 


A non-profit corporation 
owned by dealers and manu- 
facturers was set up, the sole 


purpose of which is to appraise | 


used cars. 


Branches of this organization | 


are established all over Ger- 


praisal which they issue is uni- 
versal. 


The used car owner takes his 
ear to the official appraisal 
office and pays one mark 
for his appraisal certificate. 


A government stamp gives 
this document official stand- 


ing and at the same time places | 
control over any dealer who takes | 
in a used car in part payment for | 


a new one. 


The certificate will 
cepted by any dealer at its 


(40c) | 





be ac- 


face value and any dealer who} 
allows additional discounts on the | 
list price of a new car is subject | 


to forfeiture of a bond which he 
has given the association and a 
loss of his government license to 
deal in automobiles. 

All of which would, as any 
school boy can see, completely 
solve the used car bugaboo 
America, but I understand some 
of our best minds have turned it 
down as unworkable in the United 


in | 


States, so far be it from me to) 
even suggest that it is a practical | 


solution. I realize that conditions 


in a country which, although it is | 


only the size of Texas, having 
60,000,000 people, are undoubtedly 
quite different from our own. Still 


with France and England both | 


adopting: some such control, 


it | 


would seem that we might find | 
the time and money necessary to | 


investigate every possibility which 
it might offer. Perhaps, with the 
election over, a plan with the 
government supervision or con- 


trol which would seem to me ab-| 
solutely necessary, can be worked | 


out without the possibility of po- 
litical stigma attached and I, for 
one, hope that ADN can fulfill its 
birthright to report 
and impartially such a worthy 
cause. 
* a a 

Last evening at the Statsopera 
we saw the finest production of 
“Madame Butterfly” I shall ever 
hope to see, I say “we saw it,” 
because it was dramatic acting 
in a modern setting that made 
you feel actually in Japan and we 
heard it sung in German, although 
they tell us at home that we cannot 
hear it in English because it can 
only be rightly sung in the Italian 
in which it was written. The 
great opera house, with the golden 
box in which emperors have sat 
for generations, was packed to 
the doors and yet while the cur- 
tain was lifted not one person 


Fillnow and Elliott 
Appointed by FWD 


CLINTONVILLE, Wis.—Albert 
Fillnow has been appointed di- 
rector of inventory parts sales of 
Four Wheel Drive Auto Co. He 
will act as an authority on ob- 
solete stock, aiding dealers and 
field representatives in their prob- 
lems. Fillnow has been claims 
clerk in the FWD service de- 
partment. 

William Elliott, Mitchellville, Ia., 
has been appointed service en- 
gineer. Elliott, who formerly 
acted as a serviceman, and later 
was employed in the experimental 
department, will spend much of 
his time in the field. 


accurately | 
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German Car Merchandising Follows U. S. Style 


Used Car Control Plan 
Solves Problem i in Reich 


(Continued train: Page 3) 


moved from his seat nor was 
there a sound to disturb one’s en- 
joyment. Between acts we paraded 
around the great foyer or had 
sandwiches or cakes with beer 
or coffee. 

Well, we must say “Auf Wieder- 
sehen” to Berlin, to the Branden- 
burg gate which faces the window 
at which I write and to my good 
friend, Eduard Winter; long may 
his tribe increase! 

We head the Indian-head radi- 
ator ornament of our coupe 


many, but the certificate of ap- | towards Dresden, Prague, Vienna, 


Munich and in the general direc- 
tion of the Paris and London 
automobile shows. 





18 More Firms 
Affiliate With 
MEMA Credit 


NEW YORK.—Eighteen manu- 
facturers of automotive products 
have recently become affiliated 
either as members or subscribers 
for the Motor and Equipment 
Manufacturers’ Assn. credit 
service. 

Following are the new com- 
panies not previously announced: 
Aircraft Specialties, Inc., Lapeer, 
Mich.; American Grinder & Spe- 
cialty Corp., Milwaukee; 
can Sponge & Chamois Co., 
New York; Ames 
Chicago; The Bolster Corp., Des 
Moines, Ia.; Commercial Invest- 
ment Trust, Inc., New York; Con- 





Ameri- | 


Inc., | ‘ll 
| wi 
Supply Co., | troit where he will 


necticut Tel. & Elec. Corp.,, 
Meriden, Conn.; Durkee-Atwood 
Co., Minneapolis; Eaton Mfg. Co., 
Massillon, O.; Kendall Mills, Wal- 
pole, Mass.; Lion Chain Co., Chi- 
cago; Manbee Equipment Co., 
Inc., Chicago; Persons-Majestic 
Mfg. Co.. Worcester, Mass.; Pratt 
Industries, Inc., Frankfort, N. Y.; 
RCA Mfg. Co., Inc., Camden, N. J.; 
Samson-United Corp., Rochester, 
N. Y.; Tropic-Aire, Inc., Minne- 
apolis, and the Vellumoid Co., 
Worcester, Mass. 


Rugg Appointed 

OIL CITY, Pa—Harry M. Rugg, 
formerly in the Dodge research de- 
partment, has been appointed to the 
staff of the Pennsylvania Grade 
Crude Oil Assn. of Oil City, Pa. He 
make his headquarters in De- 
keep in touch 
with developments in the manufac- 
turing industry and with prospec- 
tive changes in automotive design. 


Virginia Begins 
Car Inspections 


RICHMOND, Va. (UTPS).—The 
semi-annual inspection of Vir- 
ginia motor vehicles began Oct. 
1 and will continue this month. 

Every motor vehicle in use in 
the state must be inspected dur- 
ing the period for defects. 

There are approximately 1,000 
official inspection stations at 
which the work will be done free 
of charge or, if adjustments are 
found necessary, at a fixed rate. 


Asks Light Check 


MILWAUKEE.—The Milwaukee 
County board of supervisors has 
voted to appeal to automobile manu- 
facturers to adjust their headlights 
at the proper angle in the interest 
of safety before placing their cars 
on the market. 


a old steel gauntlet is just a symbol 
—and’ an inadequate one, too—of the wear-defying stamina that has been 
woven into the new 1937 “Breathing Back’’* Mohair Velvet upholstery. These 


new fabrics are not only: 


... a8 soft as a kitten’s ear al ... as comfortable as your favorite 


easy-chair cel and as simple to clean as a piece of glass WN 


but also. . 


. TOUGH. Be on the looxout for the new “Breathirg Back’’* 


Mohair Velvet. It’s going to simplify your selling job for 1937—and at the 


same time pave the way for lower 


reconditioning expenses and greater 


resale profits on 


“trade-ins.” It pays 


to specify “MOHAIR.” 


COLLINS & AIKMAN CORPORATION, 


*Reg. Applied for U.S. Pat. Off. 


00 MADISON AVENUE,N. Y. 





18 


AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 3, 1936 


Conn. Dealers Vote in Favor of Sunday Closing 


Indorse State Com pulsory 


Car Inspection Program| 


8 


BRISTOL, Conn. — Continuance 
of the Sunday closing law and the 
state compulsory car inspection 
program, provision for dealers to 


issue temporary registration| 


transfers and new legislation gov- 
erning house trailers were fa- 
vored by vote of the Connecticut 
Automotive Trades Assn. at a 
state wide meeting at Lake Com- 
pounce here Sept. 23, attended by 
390 dealers and repair men. 
Voting on the five principal 
questions brought’ before’ the 
meeting was done by printed bal- 
lot. Hottest debate preceded the 
vote on the Sunday closing law, 
with Martin J. O’Meara, Hart- 
ford Ford dealer, and J. J. Cooley, 
of the Cooley Chevrolet Co., New 
Haven, leading the forces which 
sought liberalization of the stat- 
ute to permit Sunday operation 
of showrooms and carrying on of 
non-emergency service business. 


Favored Open Sunday 
O’Meara declared himself as 
“100 per cent in favor of staying 
open on Sunday” and said that’! 
the world is living in an age of 
liberal tendencies. He paid trib-| 


MEETING AT BRISTOL, the Connecticut Automotive Trade Assn. 
discussed legislative problems and endorsed the safety work done by 


line will suffer severely from out- | 
of-state competition, he added, 
concluding with the remark that 


| during the rush season it is often | 


necessary to recondition used | 
cars on Sunday. This is now pro- | 
hibited by law. 

Local Dealers Suffer 


Among those who opposed any | 
change in the Sunday law were 
Julian L. Williams, Norwich; Jo- 
hannes Schiott, Bridgeport; Fred- 
erick G. Loehmann, Waterbury, 
and Fred L. Loeser, New Haven. | 
Arguments of the _ opposition | 
group were to the effect that) 
shorter hour schedules in factories | 
gave customers plenty of time to} 
shop, that no business would be} 
lost in the long run_ because} 
people will buy cars anyway, that 
biblical injunctions about the “day 
of rest” should be observed, and 
that proponents of Sunday opera- 
tion were taking a selfish atti- 
tude. It was stated thac Sunday 
selling by city dealers draws busi- 
ness from distant rural communi- 
ties whose local dealers suffer 
thereby. 

The group voted 114 to 42 
against making any change in the 





the state. Shown here, left to right, are Carl R. Lane, association | 


manager, Harry M. Sloate, Sloate Chevrolet Co., Hartford, president, 


and Johannes Schiott, Blue Ribbon Garage, Inc., Bridgeport, vice- | 
|gram should be credited with a 


president. 


ute to President Roosevelt as a 
liberal and termed him “the great- 
est president this country has 
ever had.” He warned the group | 
that a rival dealer organization 
might be formed if the CATA did 
not take a liberal attitude with 
regard to Sunday operation and 
other questions. 

Cooley said that Sunday opera- 
tion was particularly necessary 
in the spring season and that 
many sales which ordinarily 
would not be made are closed on 
Sunday. Shore resort dealers, he 
declared, are absolutely depen- 
dent upon Sunday business. Un- 





less the present law is amended, 
Connecticut dealers near the state 


ENJOYING THEMSELVES at a meeting of the Connecticut Auto- 
motive Trade Assn. at Bristol last week, are left to right: D. A. Burn- 
ham, Taber Cadillac Corp., and A. C. Hine, A. C. Hine Co., Pontiac, of 


Sunday closing statute. Only! 
members of the association in 
good standing were permitted to 
cast ballots, as required by the 
by-laws. 

A proposal of Motor Vehicle | 
Commissioner Michael A. Con-| 
nor that the present state inspec- 
tion lanes be supplemented by 
one-man _ set-ups. installed for 
brief periods in designated gar- 
ages was overwhelmingly de- 
feated, the vote being 162 to 1.| 
The commissioner’s suggestion 
was that a state inspector be as- 
signed to each approved garage 
which had the required testing 
equipment. 

President 


Harry M. _ Sloate, 





Hartford, and Frederick G. Loehmann, Loehmann Chevrolet Co., 


Waterbury. 


NO WORRIES are evident here. Judge Kendall Pierce, left, at- 
torney for the Connecticut Automotive Trade Assn., and H. H. Sker- | 


rett jr., Packard Motor Co. of New 


over. 
| 


Hartford Chevrolet dealer, ex-| 
plained that the idea back of the| 
commissioner’s proposal was that | 
it would relieve congestion on the | 
inspection lanes and provide bet- | 
ter service for those car owners 
who preferred to go to a garage. | 
One inspector would be assigned | 
to each approved garage for a| 
two-week period twice a year. 
Sloate suggested that if the group | 
voted against the proposal, that 
dealers and repair men co-operate | 
fully with the motor’ vehicle 
department by distributing litera- 
ture and putting up posters re- 
garding the inspection program, 
urging car owners to have their 
cars tested early and avoid the! 
season-end rush. 
Inspection State’s Duty 

During discussion it was de- 
clared that car inspection is a 
duty of the motor vehicle depart- 
ment, not the garages, and that 
inauguration of a supplementary 
system would “start a hornet’s 
nest.” Representatives of dealer 
associations in Waterbury, 
Bridgeport, and Tolland County 
reported their groups had unani- 
mously voted against the plan. 

Wilbur L. Cross jr., chief engi- 
neer of the motor vehicle depart- 
ment, told the dealers and re- 


| pairers that the car testing pro- 


substantial share of the state’s 
success in reducing accidents and 
fatalities during 1936. Cars are 
now in better shape and drivers 
are more careful as a result of 


| the inspection program. New test- 


ing stations will be added soon 
to decrease congestion, Cross 
said, explaining that it is planned 
to set up more than 20 perma- 
nent stations for year -around 
operation. He paid tribute to 
automobile manufacturers for the 
progress made in car design. 
Would Hold Hearing 

Edwin B. Pratt, head of the 
motor vehicle department’s deal- 
er-repairer bureau, recommended 
changes in the dealer-repairer li- 
censing law to facilitate stronger 
control over new firms entering 
the field. The law is now so con- 
structed that a great many “un-| 
desirables” are able to start busi- | 
ness, Pratt said, explaining that | 
this department has to grant a} 
license first and then prove later, 
that the recipient is not suitable. 
He advocated changes in the stat- 
ute to make each applicant es- 
tablish suitability of location by 
a hearing before the local zoning 
board, suitability of person by an- 
other hearing before the motor 
vehicle department. 

Clarification of laws to estab- 
lish more definitely what consti- 
tutes a stolen car and a require- 
ment that serial numbers other 
than that on the motor be re- 
quired to check were urged by} 
Pratt. With the skill of some il- 
legal operators in assembling 
cars, the motor number is not 
sufficient, he said, as motors and 
serial numbers can be bought 
from late model wrecks and in- 





| made 
| speakers pointed out that most 


| 


of days, to purchasers of their 
cars. The purchaser, under this 
system, could transfer his own 
markers and operate for the per- 
iod under the dealer’s registra- 
tion transfer. 

Dealers are now permitted to 
loan their own dealer plates to 
purchasers pending issuance of 
a& new registration, but run the 
risk of being named co-defend- 


| ants if the purchaser is involved 


York, Hartford, are talking things 





stalled in the body of a stolen) 
car. 

Pratt outlined the methods of 
racketeers who lease a garage in 
the name of someone else, open 
a used car dealership and get 
ears for sale “on consignment.” | 


|The dealer sells the cars and) 


“skips” with the money, leaving | 


| his victims without cars or cash. 


Considerable discussion re- | 


| volved around a proposal to liber- | 
|alize the use of dealer-repairer | 


marker plates. As the law now 


| stands, it is illegal to loan a car} 


for demonstration use by a pros- 
pect unless the prospect is ac-| 
companied by someone from the 
dealership. It was freely admitted 
that illegal loans of this type are 
continually but several 


dealer insurance policies do not 
cover such use. Use of dealer 
markers is now sharply restricted 
on Sundays. By a close vote, 83 
to 77, the group went on record 
as favoring no change in the 
present law. Opponents of “liber- 
alization” feared that re-opening 
the question in the legislature | 
might result in a higher cost for 
markers, now $3 per set. 
Favor Trailer Legislation 

Little debate took place on the 
proposal to sponsor house trailer 
legislation, which was approved 
by a vote of 161 to 2. It was 
pointed out that no laws now on} 
the books can be interpreted defi- | 
nitely as covering the house type 
trailer, and that some safety 
measures are needed. Kristian 
Jensen, West Hartford dealer, 
said some states have passed se- | 
verely restrictive trailer laws and 
urged that careful attention be 
given the matter because “the 
bulk of the car dealers will be in 
the trailer business sooner or| 
later.” 

By a vote of 162 to 1, the CATA 


| went on record as petitioning the 


vehicle commissioner to 
permit issuance by dealers of | 
temporary registration certifi- | 
cates, good for a limited number 


motor 


|in an accident while using dealer 
|} markers. The necessity of send- 


ing an employe to the nearest 
registry office several times a 
day to obtain registration trans- 
fers is costly, it was pointed out. 
Mailing in duplicates of transfers 
under the proposed change would 
save him $700 a year, one dealer 
estimated. 


Outlined Achievements 
President Sloate, whose skill as 


chairman and fairness to both 
| Sides in the debates on controver- 


sial issues drew general approba- 
tion, outlined the achievements of 


|the association and urged inten- 


sive effort.to build up member- 
ship. He urged sensible, carefully- 
considered votes on all issues in- 
stead of snap judgments, and ex- 
plained that the association sched- 
uled the Bristol meetings in order 
to determine the sentiment of 
dealers and repairers on the ques- 
tions at issue. 

Sloate suggested that in future 
it may be advisable to schedule 
special meetings in the spring and 
fall, as well as the annual meet- 
ing in the winter. He cited new 
problems which have arisen to 
plague all divisions of the trade 
and warned of the invasion of 
Connecticut by used car dealers 
from Boston and Greater New 
York, crowded out of the metro- 
politan areas by increasing rents. 
This new development is a threat 
to both new and used car dealers 
already established in Connecticut, 
he said, because both groups are 
definitely in the used car business. 
During the first six months of 
1936, he said, 16,300 used cars 
were brought into Connecticut 
from out-of-state points. 

The group voted to endorse and 
co-operate with the program of 
the motor vehicle department de- 


| signed to curb highway accidents, 


and extended a vote of confidence 
and thanks to its own officers. A 
sheep barbecue dinner was served 
in the early evening, preceded and 
followed by business sessions. Ar- 
rangements for the gathering 
were in charge of Carl R. Lane, 
association manager. 


Roosevelt Race to Use 
Bendix Safety Tests 


SOUTH BEND.—Contestants in 
the forthcoming Columbus Day 
automobile race at the Roosevelt 
Raceway on Long Island are to 
use complete Bendix civic safety 
inspection equipment. 

Wheels, steering, tires, frames, 
brakes, wheel alignment and axles 
will be tested. The dynamic bal- 
ance of tire and wheel assemblies, 
vital factors in high speed steer- 
ing, will be studied. 


MEMBERS ATTENDING the meeting of the Connecticut Auto- 
motive Trade Assn. at Bristol last week included, left to right: Harry 
Bigelow, Packard Sales & Service; Herbert Lake, Lake Auto Co., 
Cadillac and Oldsmobile, and George A. Lewis, the George A. Lewis 


Co., Chevrolet, all of Danbury. 
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Newark Motor Truck Show Doubles Floor Space 


Three-Day 


Trans portation 


‘NLRB App 


eals 


Meeting is Also Scheduled To U.S. Court 


NEWARK. — Preliminary wine yt 
were announced this week for the 
third annual National Motor 
Truck Show to be conducted by 
the New Jersey Motor Truck 
Assn. from Nov. 3 to 7, in the 
Center Market Bldg., here. Spon- 
sors of the show claim that be- 
cause it is the only exhibit of it< 
kind in the country it has assumed 
national interest. 


Engineers and operators will be 
afforded an opportunity to dis- 
cuss their problems at a three- 
day regional transportation en- 
gineering meeting to be held in 
conjunction with the show, it was 
announced, An effort will also be 
made during the event to stimu- 
late public interest in safety and 
to explain various new mechani- 
cal devices used for economical! 
truck transportation. 


Space Doubled 


Double the floor space used 
last year will be required for this 
year’s show, it is said, due to the 
desire of many manufacturers of 
trucks and trucking equipment 
not represented at the first two 
shows to participate in the com- 
ing exhibit, It is reported the list 
of exhibitors already contains 30 
names, including three of the 
largest manufacturers in the 
country who will exhibit for the 
first time here. 


In a press statement in con- 
nection with the announced plans 
for the show, J. F. Winchester, 
president of the New Jersey as- 
sociation, declared: “The opera- 
tion of motor trucks in this 
country has grown to such pro- 
portions that manufacturers, op- 
erators and the public are vitally 
interested in its protection in 
order that the economics they 
effect in the delivery of products 
can be preserved.” 


As in former years, 
ported, the association in con- 
ducting the show will have the 
co-operation of the Newark Cham- 
ber of Commerce, the New Jer- 
sey Highway Users’ Conference 
and the Metropolitan Society of 
Automotive Engineers. 


Exhibitors Listed 

The following exhibitors drew 
space here Wednesday for the 
show opening Nov. 3: Atlantic 
Refining Corp, Autocar Sales & 
Service Co., S .F. Bowser & Co., 
Briggs Clarifier Co., Brockway 
Motor Co., The Buda Co., Bendix- 
Westinghouse Automotive Ajir 
Brake Co., Chevrolet Motor Co., 
Cleveland Pneumatic Fool Co. 

Dodge Bros., Diamond T Motor 
Car Co., Eaton Mfg. Co., Federal 
Motor Truck Co., Ford Motor Co., 
Fruehauf Trailer Co., Four Whee! 
Drive Auto Co., Hegeman-Mac- 
Cormack Corp., Hercules Motors 
Corp. 

LeBlond Schacht Truck Co. 
Packard Motor Car Co., Quaker 
City Iron Works, Reo Sales Corp., 
Stewart Sales & Service Co. 
Studebaker Corp., Theurer Wagon 
Works, Trucktor Corp. 

Walter Motor Truck Co. 
Wheels, Inc., White Motor Co.., 
Waukesha Motor Co., General 
Motors Truck Co., 
Truck Co., Mack International, 
Heil Co., International Harvester, 
Marmon-Herrington. 

Timken-Detroit Axle Co., Truck 
Equipment Co., Ward LaFrance, 
Continental Motors Corp., Arrow 
Safety Device Co., 
provements Co., W. C. Lipe, Inc., 
Cummins Diesel Engine Co., Wire 
Wheels, Inc. 


it is re- 


Bendix Official Speaks 


At Chicago SAE Meet 


CHICAGO. — Stephen Johnson 
jr., chief engineer of the Bendix 
Westinghouse Automotive Air 
Brake Co., will be the speaker of 
the evening Tuesday at the first 


Sterling Motor | 


Motor Im- |} 





fall meeting of the 
Automotive 
section. 


Engineers, Chicago 


Transport Vehicles.” The meeting 


events being scheduled for the 
Hamilton Club. 


Fred L. Faulkner, president of | 


the Chicago group, makes known 
the addition of 36 members since 
the organization met in the spring. 
Elaborate plans are under way 
for holding a program of major 
importance here during the week 
of the Chicago automobile show. 
The experiment was tried with 
success at last year’s show, the 
sessions being held at the ad- 
joining show building. 


Y OR 


WE DON’T BLAME YOU a bit for being 
bored, Mr. Automotive Manufacturer. 
But every successful man has a healthy 
love for figures; and, at the risk of being 


dubbed ego-statistical, we would like to 
parade a few choice numbers calculated" 
to make even a calloused comptroller 
Shoot the works!” 


ee 
say: 
Take the October issue 
Homes & Gardens! Do you 


is the 34th consecutive issue that has 
shown an advertising gain over the 
same months of the previous year? 

Do you realize that Better Homes & 
Gardens still holds the record of being 
the fastest-growing monthly magazine 
in America...and the only monthly 


Society of | 


His subject will be “Air | 
Brake Equipment for Automotive | 


Ic A’S 


| On Five Cases 


WASHINGTON. 
tional cases 


Five 


the United States supreme court 


| Board. 


The new cases had to do with 
the Jones & Laughlin Steel Corp., 


hauf Trailer Co., and two cases 
involving Freedman Marks Cloth- 
ing Co., of New York. The labor 
board lost all five in the lower 
courts. 

Two cases involving the act 
already were before the court. 
They v were filed by the Associated | 


* 





N O 


addi-| er ae 
involving constitu- | merce clause of the constitution. 
tionality of the Wagner Labor Act 
r | were appealed here this week to | 
will be preceded by a dinner, both | 


by the National Labor Relations | 


| mation of a new 


| two cases pertaining to the Freu- | memberships 


| Three Rivers, Shawinigan Falls and | 











Press and by the Bradley Lumber | 
Co., of Arkansas. 

In the Jones & Laughlin dis- 
pute, the board’s petition said the | 


circuit court of appeals at New| 
Orleans held that the application | 


of the legislation was “beyond the 
power of congress under the com- 


Adds Branch 


MONTREAL. — The Automotive | 
Transport Assn. of the Province of 
Quebec, branch of the Montreal 
Board of Trade, announces the for- |} 
y affiliation at Three | 
Rivers to be known as the St. Mau- 
rice Valley branch. Included in the | 
are truckers from 


other points in the area. Chairman | 
of the branch is J. A. Gouin, of | 
Three Rivers. J. B. Baillargeon, | 
president of the association, with | 
Paul Laframboise and A. Beaure- 
gard, of the executive committee, at- 
tended the organization meeting 
held recently. 


AUTOMOTIVE 


magazine in the world that achieved 
a million or more circulation in the 
first five years of its existence? 

Do you realize that during the late, 
lamented years (1929-34) when most 
magazines were losing circulation, 
Better Homes & Gardens gained more 


circulation than any other magazine ? 


of Better 
realize this 


Do you realize that never in the 
nation’s history have home building 
and home improvement meant so 
much; and that Better Homes & 
Gardens, with its 1,400,000 home- 
owning, home-living, home-loving fam- 
ilies, automatically provides your best 
automotive audience today? Meredith 
Publishing Company, Des Moines. 


BETTER HOMES 
a& GARDENS 


1400,000 FAMILIES 


Va 4 


MASS-CLASS HOME MARKET 


‘Studebaker Is 
Highest Since 
Noveither, 1928 


SOUTH BEND, Ind.—Septem- 
| ber export shipments broke all 
|monthly records for the past 
| eight years, according to a state- 
| ment released today by Arvid L. 
Frank, president of the Stude- 
baker Export Corp. 

“We shipped more units during 
| September than in any previous 
|month since November, 1928,” 
said Mr. Frank. “September this 
year is 100 per cent ahead of Sep- 
tember, 1935, and at our present 
| sales pace, I estimate that our 
|total business for the present 
| year will exceed that of the boom 
Soar of 1929 by at least 10 per 


| cent.” 


a 


MARKET. 
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Revoke Drivers’ Licenses, Says Traffic Group 
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Speakers Flay y Inadequate 
Regulations in I] States 


Special ADN Washington Bureau) 


WASHINGTON. — Methods de- 
signed to curb the nation’s high- 
way death and injury toll came 
from traffic officials of 26 states, 
as the President’s Accident Pre- 
vention Conference opened a two- 


day session in the Commerce De-| 


partment auditorium here Thurs- 
day. 

Citing revocation and suspen- 
sion of drivers’ permits as an im- 
portant weapon in their relentless 
battle against the reckless, law- 
less motorist, speakers flayed in- 
adequate driving laws and pointed 
to 11 states which do not require 


licenses to operate motor vehicles. | 
Secretary of Commerce Roper, | 


instrumental in organizing the 
conference, at the request of 
President Roosevelt, greeted the 
traffic experts and described their 
problem as “one of the greatest 
present-day challenges.” He 
lauded the conference for its study 
of accident causes and effects and 
pledged co-operation in efforts to 
bring safety to the country’s high- 
ways. 

Representatives of states which 
do not require drivers’ licenses 
assured the conference they would 
support immediate enactment of 
legislative measures to _ correct 
the “evil.” 


George W. Fleming, represent- 


ing Mayor Kelly of Chicago, pro-| 


posed a system of suspending or 
revoking drivers’ permits at the 
time of conviction on any major 
traffic offense. Delayed action by 
state or city officials, he said, al- 
lows the accused driver to oper- 
ate an auto for long periods after 
the conviction. 


Fleming condemned states which | 
allow a driver convicted of reck-| 


less driving to continue to oper- 
ate a car on the highways for a 


BUSINESS 
“Pleasure 


Travelers gather at The 


Ses 
w 


Stevens assured of gracious 
hospitalities and superla- 
tive service because its 


management cares. 


Moderate in price be- 
cause it is The World's 
Largest Hotel—in the heart 
of Chicago— overlooking 
Lake Michigan—on fa- 
mous Michigan Boulevard. 


THE 
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week or 10 days before the revo- 
cation or suspension becomes 
effective. 


During discussion several speak- 


ers urged state laws requiring 


motorists to appear for re-exami- | 


nation and renewal of licenses 
every year. It was also pointed 
out that many states issue 
censes without examination - 
merely on a ea basis. 


Britis h Liveries 
Limits Holder 


li- | 


To Certain Car 


WASHINGTON. — Drastic 
changes in the method of issuing 
driving licenses are being consid- 
ered by the British Minister of 


STREAMLINED AND SPEEDY, 


this car, 


built hy Benjamin F. Harris, Chicago industrial designer, 


has a top spsed of 110 miles an hour and it is said to g: at 30 miles to a gallon of gasoline. 





Transport as a means of improv-| § 


ing motor vehicle operation and 


promoting safer driving in Great | 


Britain, it is reported to the U. S. 
Department of Commerce. 


Preliminary information 


indicate that driving licenses to 
be granted in the future will be 
more specific in limiting the hold- 


con- 
|cerning these changes is said to 


er to the operation of certain | 
types of vehicles. If these regu- | 


lations are adopted, future li- 
censes will be issued only for the 
driving of vehicles for which an 
applicant has qualified by test to 


drive and general licenses permit- | 


ting the operation of several types | 


of motor vehicles no longer will 
be obtainable, the report states. 


Under present regulations, it is| 
heavy commercial | 


[Makes Ultra Streamline 


pointed out, 
vehicles used in the transporta- 
tion of merchandise are dividéd 
into five classes and a separate 
license is required for each class. 
If the projected changes are car- 
ried out, nine classes of such ve- 
hicles will be listed and separate 
driving tests will have to be pas- 
sed for each class. They will be 
divided according to their method 
of propulsion, that is, steam, gas- 


oline or electric current. 
new regulations are not} 


The 
expected to apply to persons pos- 
sessing drivers licenses at the 


all 
will 
them, 


applicants for new licenses 
be required to conform to 
it is learned. 


Reo Executives Visit 
Paris Automobile Show 


LANSING.—Elijah G. Poxson, 
general sales manager of the Reo 


| Motor Co., and Donald E. Bates, 
| general manager, were scheduled 


to arrive at Paris, France, Sept. 


28. The two men sailed from New 
York, Sept. 22 in order to attend 
| the 
| arrange several conferences which 


Paris Automobile Show and 


are expected to influence the ac- 


| tivities of the company. 


Plans for increasing the mount- 
ing export trade of Reo will be 
divulged by the executives at the 
conferences with foreign repre- 
sentatives of the company from 
all of Europe and parts of Africa 
in attendance. 


a Needs $15,000 


To Enforce Safety Plan 
CHEYENNE, Wyo. — Secretary 
of State Lester C. Hunt, said this 
week that his state legislature 
may be asked to appropriate at 


|least $15,000 next January to en- 


force safety measures the 
state’s highways. 

Hunt disclosed that a move was 
on foot to obtain the enactment 
of more rigid highway laws and 
sufficient funds to enforce them 
in a drive against the increasing 
death rate on the Wyoming roads. 


on 


| 


| cializes 





ROOM FOR ONE only in this ultra-modern car that attracted 
much attention in Chicago recently. It was designed by Benjamin F. 


Harris of Chicago. 





Auto ‘**‘Just for Fun’’ 


By MEL 


CHICAGO.—Motorists and 
pedestrians of this city, intrigued 


by an unusual application of low- | 


slung design and _ streamlining, 
have been blockading traffic about 
the streets for the past several 
weeks to get a close-up of the car 


}in question. 
time they are put into effect, but | 


The man responsible for this 
product, it develops, is Benjamin 
F. Harris III, Chicago, who spe- 
in industrial designing 
and consulting. 


It was learned from Harris that 
the car was built during his spare 
time as a hobby and that the job 
required three years to complete 
as an engineering and production 
accomplishment. 


Harris adds that the unique 
automobile is also intended as a 
“demonstrative example of artis- 
tic and functional design ability, 
as well as mechanical ability and 
understanding.” 


The youthful engineer is willing 
to forget his creation long enough 
to tell of the time when at the 
age of five he drew a picture of a 
limousine, which his father sent 
to the late President Theodore 
Roosevelt, a friend of the family, 
only to have the famous “Teddy” 
return it with the comment: 
“Good for B. F. the 3rd. Theodore 
Roosevelt.” 


Getting back to the latest 
“baby” of Harris, which, by the 
way, he does not intend to com- 
mercialize as a production propo- 
sition, it accommodates exactly 
one passenger, has a wheelbase of 
86 inches, an overall length of 12 
feet, an overall height of only 43 
inches, a tread of 50 inches and a 
total weight of 1,500 pounds. 

The car has a specially built 
V-8 engine with a bore of 2.2 
inches, stroke of three inches, dis- 
placement of 92 cubic inches, tax- 


. 





ADAMS 
buretors, traffic gearing of 90 
m.p.h., speed gearing of 110 m.p.h., 
and gasoline mileage of 30 per 
gallon. Front drive is employed. 
To aid in the streamlining con- 
ception, the car has full retract- 
able headlights, remotely con- 


| trolled filler caps, concealed hood 


latches and locks, spare wheel, 
tools, and baggage carried inside 
the body. The exhaust aperture 
is also built in the body. Rear 
wheels are independently sprung. 


Most of the parts and units are 
the product of leading manufac- 
turers in the industry. 


Compared with other cars on 
the streets, this creation of Harris 
attracts most attention because of 
its lines, but the designer scarcely 
ever stops without a goodly per- 
centage of onlookers requesting 
that he show what’s under the 


| hood. 





enna word in 
edgewise”’ 


(Continued from Page 6) 


leave for his office in a Quandary 
(The Revolutionary Six), while 
another departs for the scene of 
his toil in a Daze (The Revolu- 
tionary Eight), and as we watch 
them rolling out of their garages, 
their freshly-shaven cheeks glow- 
ing beneath their gleaming, horn- 
rimmed spectacles, we shall won- 
der again, as we wonder every 
year, just what is really revolu- 
tionary about their new automo- 
biles—except, that is, the wheels 
when the car is in motion. 

All of which leads us—leads 
ME, at any rate—to a conviction 
as inevitable and as conclusive 
as a demi-tasse. It is this: 

Instead of joining in this in- 
flammatory uproar, instead of 
furthering the cause of revolt, re- 
bellion and revolution, it is just 
possible, one ventures with trepi- 
dation to suggest, that a manu- 
facturer might direct considerable 
attention to his product by speak- 
ing about it in a conversational 
tone. 

Abandoning the blatant bally- 
hoo of revolution, he might point 
out that the 1937 car is practically 
the same as that of 1936. 

“So enthusiastically were last 
year’s cars received, so numerous 
were the sales and so gratified 
were the purchasers,” he might 
go on, still without a single eye- 
brow-lifting exclamation point, 
“that we decided to put down 
with firmness and finality the 
machinations of the revolution- 
ists. Instead, our car is un- 
changed. It has the same econ- 
omy and performance and safety 
it had last year and the year be- 
fore and the year before THAT. 

“We have no revolutions be- 
cause we have no off years. Our 
engineers don’t experiment; our 
craftsmen don’t make mistakes. 
We have always built good cars.” 

Probably such a daring inno- 
vator would not sell many cars, 
but, brother, he’d have more 
peace, he’d sleep better o’nights, 
and he’d live to a ripe, albeit im- 
pecunious, old age. But then, I 
never was much of a hand to 
think up an idea that would make 
any money.—Al Weeks. 





iL-1936 
Samer eer 


REAR VIEW of the front drive special built by Benjamin F. Har- 
ris, Chicago designer. The exhaust is integral with the body. High 
able horsepower of 15.6, two car-] speed and economy are the result of this streamlining. 
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Western Safety Conference Draws 1,000 Delegates 


Uniform Traffic Laws, 
Increased Education Urged 


SALT LAKE CITY, Utah. — 


“Moving the driver’s position 
closer to the front of car for 
better vision and greater con- 
sciousness of speed, and the elimi- 
nation of all unnecessary projec- 
tions inside the machine, use of 
safety glass and a non-skid and 
blowout proof tire,” were some 
of the suggestions made for the 
insuring of greater safety in road 
transportation at the Western 
Safety Conference, which con- 
vened here this week. Delegates 
came from the 11 western states 
and from British Columbia, 
Alaska and Hawaii, well over a 
1,000 being in attendance. 

Road transportation came in 
for a good deal of the attention 
of the conference, which was 
made a permanent organization 
during the gathering. Governor 
Henry H. Blood of Utah opened 
the meeting and outlined its pur- 
pose. Uniform laws governing 
traffic were advocated by the 
conference. Better engineering of 
automobiles and highways; in- 
creased safety education and ad- 
equately financed safety organi- 
zations were also proposed. 

A paper prepared by Paul G. 
Hoffman, president of the Stude- 
baker Corp. was read, in the ab- 
sence of Hoffman, by C. M. Bab- 
cock,” field representative of the 
National Safety Council. It sug- 
gested a campaign to make safe 
driving “smart”; education of the 
drivers to the rules of the road, 
and elimination of the unfit driv- 
ers and the reckless drivers, uni- 
form traffic laws, driver's exami- 


Asks More Safeguards 


For Gas Tank Trucks 


RICHMOND, Va. (UTPS). 
James M. Hayes jr., director of 
fire marshals, said in a report to 
George A. Bowles, Virginia insur- 
ance commissioner, that tank 
truck transportation of gasoline 
and oils “presents a great fire 
hazard unless safeguarded by 
proper laws.” 

He recommended additional dep- 
uties for fire inspections and that 
‘an “adequate” fire law for Vir- 
ginia be. enacted, based on care- 
‘ful study of statutes of other 
states. 

During the year ended June 30, 
1936, he reported, his department 
made 201 investigations and 37 
arrests, which resulted in 19 con- 
victions. Eleven cases were dis- 
missed, one was nolle prossed and 
six are still pending. 

Legislation is needed, Hayes 
said, to prevent the spread of 
fire should the tanks explode or 
catch fire, 
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A FINE 30 STORY HOTEL 
in the 
GRAND CENTRAL ZONE 


Opposite The Waldorf-Astoria 


_ single $4- Double $5&$6 
Featuring two-room suites 
from $7 daily 


Special monthly and 
yearly rates 


Furnished or Unfurnished 


Serving Pantries, Electric 
Refrigeration 


Air-cooled Restaurant and 
Duplex Cocktail. Lounge 


Ou 
VON 
125 EAST 5Oth ST. 


WAM. A. BUESCHER, Manager 


NEW YORK 


nations, and a continuing program 
of public education were sug- 
gested as a means of putting 
these objectives into practice. The 
paper also said that the auto- 
mobile industry will not be satis- 
fied till buyers of cars are safer 
in their machines than in their 
own homes. 


German Oil Men 
To Attend NOMA 


Chi. Convention 


WASHINGTON.—A delegation 
representing the oil marketing 
industry in Germany will give an 
international aspect to the annual 
convention and trade exhibit of 
the National Oil Marketers Assn., 
to be held in the Stevens Hotel, 
Chicago, Oct. 27, 28 and 29. 


The German delegation will be 
headed by Ludwig Muller, Heil- 
bronn-Buckingen; Fritz Stenzel, 
Halle; Friedrich Stock, Hanover; 
Otto Lietz, i, Fa. “Litta,” “Chemi- 
sche Fabrik, Kiel; Rudolf Greiser; 
Werner Spangenberg, Kaufman; 
Franz Kramer, i, Fa. Kunneth & 
Knochel, Magdeburg and Max 
Keydkamp. 

The German delegates are plan- 
ning a tour of the United States 
in connection with their attend- 
ance at the Chicago convention 
and exhibit. They will visit Wash- 
ington, during this tour which 
otherwise will be devoted mainly 
to studying oil production, refin- 
ing and marketing in the U. 8. 
On their arrival in New York, 
the first part of October, they will 
be met by a committee from the 
National Oil -Marketers Assn., 
headed by F. D. Koehler jr., of 
F. D. Koehler Co., Inc., Elm Park, 
N. Y. Special arrangements also 
are being made for their enter- 
tainment at the N.O.M.A. con- 
vention and trade exhibit. 


More than 2,000 independent oil 
jobbers are expected at the Chi- 
cago meeting. The current fed- 
eral grand jury investigation of 
major oil companies, the Robin- 
son-Patman Act, the Connally 
Act, the State Compact Act, the 
proposed voluntary code for the 
oil industry, the so-called Iowa 
plan of marketing, and other 
subjects are to be discussed and 
acted upon. 


M. B. Whiting, president of the 
Whiting Oil Co., Clifton Forge, 
Va., is president of the National 
Oil Marketers Assn., and the vice- 
president is Roy R. Fisher, presi- 
dent of the Argo Oil Corp., De- 
troit. 


T. E. Talbot Appointed 


By Chevrolet Service 


DETROIT.—T. E. Talbot has 
been appointed Chevrolet mana- 
ger of service publications and 
the training of dealers’ service 
managers and mechanics. 


Talbot succeeds to this position 
from regional service manager of 
the southwest region. For many 
years he has been connected with 
the service and mechanical work 
of the Chevrolet Motor Co. 


Auburn Rep. Returns 


CONNERSVILLE, Ind.— Gustav 
Ingold, Auburn factory representa- 
tive for Europe, has returned to the 
Continent after several weeks’ visit 
at the factory here. He will attend 
the Paris Automobile Salon, the 
London Olympia, and other motor 
car shows in Europe this fall. Ingold 
is a member of the SAE and a grad- 
uate of the Steven’s Institute of 
Technology. He has traveled exten- 
sively in Europe and the Far East, 
representing the Auburn Automo- 
bile Co., with which he has been 
connected since 1928. 
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| lladdedphia Dealers 
Name New Officials 


PHILADELPHIA.—At the an- 
nual meeting of the directors of 
the Philadelphia Automobile 
Trade Assn., the following officers 
were elected: 

President, R. Scott Smith, 
Scott Smith Cadillac Co., vice- 
president, George H. Thornton, 
Thornton-Fuller Co.; treasurer, 
J. E. Gomery, Gomery-Schwartz 
Motor Car Co.; secretary, Ad. 
Seltz, Teefy-Seltz Co., Inc.; W. P. 
Berrien continues as executive 
secretary. 


Sparton Reports 


JACKSON, Mich—Report of the 
Sparks- Withington Co. and its sub- 
sidiaries shows a net profit of $154,- 
561 after provisions for contingen- 
cies, depreciation, federal income 
taxes, and charges, equal after an- 
nual dividend requirements on the 
6 per cent preferred stock to 15 
cents a share on the 900,674 no par 
value common stock. There has 
been an accumulation of dividends 
on the 6 per cent preferred stock. 
This compares with net loss of 
$167,738 in the preceding year. Net 
sales for the year totaled $5,504,329, 
an increase of 1.7 per cent over 
sales of $5,411,047 for the preced- 
ing year. 


David G. Nimmo, 
Of Dodge, Dies 


David Graham 
Nimmo, service promotional 
manager of Dodge, died Friday 
of injuries received Sept. 17 when 
he was run down by a speeding 
automobile. 

Mr. Nimmo had been in the 
motor car business since 1919. 
Starting with the Swenson Auto 
Co. of Denver, he later transferred 
his activities to United Motors 
Service, Inc., of Detroit and in 
1925 became sales promotion 
manager of Oakland Motor Co. 
He joined the Chrysler organi- 
zation in 1931. 


DETROIT. 





Opens Headquarters 


CHICAGO.—Permanent headquar- 
ters have just been opened here by 
the Illinois Automotive Assn. at 
2637 S. Michigan Ave. Abe Cole, 
executive secretary and manager of 
the annual IAA automotive products 
show, is in charge. The associa- 
tion is planning a Hallowe’en party 
for Oct. 31 at the Hotel Sherman. 





Diesel Car Runs 
39 Miles For 6c 


NEW YORK.—A diesel- 
engined European car which 
will travel 39 miles on one 
gallon of ordinary No. $ fuel 
oil, costing 6% cents is re- 
ported to have visited here 
this week. It is said to have 
been built in the European 
assembly plant of an Ameri- 
can maker and is powered 
with a Saurer diesel engine. 

The car from the Saurer 
works will, according to 
present plans, make a cross 
country tour to San Fran- 
cisco, following the same 
route as covered by the 
Pioneer Saurer truck in 
1911, which claims to be the 
first truck to carry freight 
across the continent, from 
New York to San Fran- 


cisco. a 


GE Orders Gain 


NEW YORK.—Orders received by 
the General Electric Co. during the 
third quarter of 1936 amounted to 
$74,922,441, compared with $54,400,- 
819 during the third quarter of 1935. 








HOW TO SELL CARS 
to men you’ve never seen! 


HERE’S a sure-fire, common-sense 
way to make good prospects out 
of men you’ve never seen. 

It works like this: 

You’ve sold a man a car. It’s 
pleased him from the first flip of 
the switch. It’s been running like a 
Swiss watch since the first time the 
starter buzzed. He’s happy as a 
meadow full of larks with it. 

You know what happens then! He 
bubbles over to everyone he knows 
—boosting his car. Shunting half- 
sold prospects that you never heard 
of right into your hands. 


To turn every new owner into an 


GULF PETROLEUM . 


PRODUCTS 


enthusiastic salesman for you, take 
extra pains to see that his new car 
gets off on the right foot. To many 
dealers, that means taking these two 


steps: 


First: fill the crankcase with Gulf- 


pride—beyond a shadow of a doubt 
the finest motor oil the world has 
ever known! It’s 100% Pure Penn- 
sylvania. It’s stripped bare as a flag- 
pole of gum and sludge-forming 
compounds. Gulfpride has run auto- 
mobile engines 80,000 miles with- 
out a trace of carbon—and it will 
do more to keep a motor mechanic- 
ally perfect than any other oil made! 


FIND OUT WHY GULF 


THE GULF SIGN 
is THE 
DOLLAR SIGN 


Name 


Street 


City 


Second: put Gulf No-Nox Ethyl, 
Aviation Grade Gasoline in the 
tank. Get your new owner off to a 
flying start with a gas that helps a 
car to surge up hills—to slam a 
driver back against the cushions 
when he “steps on it.” A gas that 
makes him know he’s got a two- 
fisted brute of a power plant under 
that hood! 

Fill out the coupon below and get 
the complete Gulf story. Send for a 
FREE copy of a brand new book, 
“You Can’t Call It Luck!” It tells 
why doing business with Gulf is 
most profitable to you. Mail the 
coupon today! 


ADN-106 


3800 Gulf Building, Pittsburgh, Pa. 


Please send me a FREE copy of your new 
book for dealers, ““You Can’t Call It Luck!” 
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06 Exhibits Already Slated for New York Show 


Trailer Section Boasts 


18 Makers Displaying 


NEW YORK.—Preliminary listings of exhibitors who already have 
taken space at the New York national automobile show indicate that 
practically every available space will be filled before the curtain 
rises. To date 96 exhibits have been slated, including 22 passenger 
car makers, showing 24 lines of cars; seven truck makers, showing 
the same number of makes of trucks; 18 trailer manufacturers and 
47 parts, accessory and miscellaneous exhibitors. 

Trailer exhibits are an innovation at the New York show this year 
and the demand for space for this section was so great that it was 
necessary to take an additional floor in Grand Central Palace to 
accommodate them. 

The preliminary list of exhibitors follows: 


PASSENGER CARS 


Auburn, Auburn Automobile Co., Auburn, Ind 
Buick, Buick Motor Co., Flint, Mich 


Chrysler, Chrysler Sales Corp., Detroit, Mich 

Cord, Auburn Automobile Co., Auburn, Ind 

De Soto, De Soto Motor Corp., Detroit, Mich 

Dodge, Dodge Brothers Corp., Detroit, Mich 
Duesenberg, Duesenberg, Inc., Indianapolis, Ind 
Graham, Graham-Paige Motors Corp., Detroit, Mich 
Hudson, Hudson Motor Car Co., Detroit, Mich 
Hupmobile, Hupp Motor Car Corp., Detroit, Mich 
LaFayette, The Nash Motors Co., Kenosha, Wis 
LaSalle, Cadillac Motor Car Co., Detroit, Mich 

M.G., Motor Sport, Inc., 158 W. 56th St., New York, N. Y 
Nash, The Nasik Motors Co., Kenosha, Wis 

Oldsmobile, Olds Motor Works, Lansing, Mich 

Packard, Packard Motor Car Co., Detroit, Mich 
Pierce-Arrow, The Pierce-Arrow Motor Corp., Buffalo, N. Y 
Plymouth, Plymouth Motor Corp., Detroit, Mich 
Pontiac, Pontiac Motor Co., Pontiac, Mich 

Studebaker, The Studebaker Corp., South Bend, Ind 
Terraplane, Hudson Motor Car Co., Detroit, Mich 
Willys, The Willys-Overland Co., Toledo, Ohio 


TRUCKS 
Chevrolet, Chevrolet Motor Co., Detroit, Mich 
Dodge, Dodge Brothers Corp., Detroit, Mich 
Terraplane, Hudson Motor Car Co., Detroit, Mich 
Plymouth, Plymouth Motor Corp., Detroit, Mich 
Reo, Reo Motor Car Co., Lansing, Mich 
Stewart, Stewart Motor Corp., Buffalo, N. Y 
Studebaker, The Studebaker Corp., South Bend, Ind 


TRAILERS 
Auto Cruiser Sales Corp., 4401 York Rd., Baltimore, Md 
Bender Body Co., W. 62nd and Denison Ave., Cleveland, Ohio 
D-93-94-95-96 
Covered Wagon Co., Mt. Clemens, Mich D-38-39-40-43-44-45 
Edwards Home-Mobile, Edwards Iron Works, South Bend, Ind...D-55 
Federal Motor Truck Co., 5780 Federal Ave., Detroit, Mich. 
D-59-60-61-76-77-78 
Hayes Body Corp., Grand Rapids, Mich D-33-34-49-50 
Kabin Koach Co., 21813 Gratiot Ave., E. Detroit, Mich.. .D-91-92-97-98 
Kozy Coach Co., 240 E. Kalamazoo Ave., Kalamazoo, Mich. 
D-67-68-69-70 
Mullins Mfg. Corp., Salem, Ohio D-35-36-37-46-47-48 
Nash, Nash Motors Co., Kenosha, Wis D-82-83-106-107 
LaFayette, Nash Motors Co., Kenosha, Wis D-82-83-106-107 
Palace Travel Coach Corp., 4521 N. Saginaw St., Flint, Mich. 
D-64-65-66-71-72-73 
Pierce-Arrow Motor Corp., Buffalo, N. Y D-30-31-32-51-52-53-54 
Schult Trailers, Inc., 1800 S. Main St., Elkhart, Ind D-56-57-58 
Silver Dome, Inc., 50 Endicott St., Detroit, Mich D-89-90-99-100 
Split Coach Motor Corp., Broad and Walnut Sts., York, Pa. 
D-62-63-74-75 
Travel Trailer, Sales Products Corp., Carlstadt, N. J D-108-133 
Tralette Division, Peninsular Metal Products Co., Union Guardian 
Bldg., Detroit, Mich D-86-87-102-103 
Vagabond, Vagabond Coach Mfg. Co., Mich. 
D-84-85-104-105 


New Hudson, 


ACCESSORIES 
Abeles-Lewit Co., Inc., 161 W. 64th St., New York, N. Y 
Alemite Corp., 1826 Diversey Parkway, Chicago, IIl 
American Gas Machine Co., Inc., 360 Furman St., Brooklyn, N. Y..D-7 
Aro Equipment Corp., Bryan, Ohio C-36-37-38 
Bear Mfg. Co., Rock Island, IIl 
Bendix Aviation Corp., 401 Bendix Drive, South Bend, Ind 
Buda Co., Harvey, IIl 
Burgess Battery Co., 202 E. 44th St., New York, N. Y 
Carpenter, L. E., & Co., 444 Frelinghuysen Ave., Newark, N. J.... 
Caterpillar Tractor Co., Peoria, Ill 
Chase, L. C., & Co., Inc., 295 Fifth Ave., New York, N. Y¥ 
Chilton Co., Chestnut and 56th St., Philadelphia, Pa 
ClerSite Co., 24 Water St., New York City 
Coleman Lamp & Stove Co., 401 N. Broad St., Philadelphia, Pa...D-28 
Continental Motors Corp., 12801 E. Jefferson Ave., Detroit...C-8 to 12 
Clayton Mfg. Co., 501 S. Marengo St., Alhambra, Calif 
Clayton-Steele Production Co., Inc., 60 E. 42nd St. New York City.C-42 
Electro-Chemical Engraving Co., Inc., 1100 Brook Ave., New York 


Encyclopaedia Britannica, Inc., 342 Madison Ave., New York City. D-26 
Evans Products Co., Union Guardian Bldg., Detroit, Mich.. .C-47-48-49 
Fisher Body Co., Detroit, Mich 

Hercules Motor Corp., Canton, Ohio 





THIS GIANT MURAL will grace the wall at the top of the ntain 
stairway at Grand Central Palace during the New York national 
automobile show, Nov. 11 to 18. Decorative material is rapidly being 
put into shape. 


Herron-Zimmers Moulding Co., 3650 Beaufait St., Detroit, Mich...D-10 
Hollingshead, R. M., Corp., 840 Cooper St., Camden, N. J D-79-81 
Martin Custom Made Tire Corp., 645 11th Ave., New York City. ..D-24 
Motor, 572 Madison Ave., New York City 
Nacto Cleaner Corp., 2171 Madison Ave., New York City 
Overhead Door Corp., Hartford City, Ind 
Permutit Co., 330 W. 42nd St., New York City 
Pines Winterfront Co., 1135 N. Cicero Ave., Chicago, Ill 
Pruden, W. E., Co., Inc., 260 W. 52nd St., New York City. . .C-28-29-30 
Railway Express Agency, Inc., 230 Park Ave., New York City... .C-46 
Rogers Products Go., Inc., 184-198 Pacific Ave., Jersey City, N. J..C-56 
Simoni Co., 181 West End Ave., New York City 
Stewart-Warner Corp., 1826 Diversey Parkway, Chicago, Il 
Tennessee Hastman Cérp.; Kingsport, Tenn 
Titeflex Metal Hose Co., 500 Frelinghuysen Ave., Newark, N. J.. 
Trailer Travel Magazine, K. H. Dixon & Co., 180 N. Michigan — 
Ave., Chicago, Ill 
United American Bosch Corp., Springfield, Mass 
U. S. Air Compressor Co., 5300 Harvard Ave., Cleveland, Ohio. .C-24-25 
Universal Carloading & Distributing Co., 40 Rector St., New 
York City 
Joseph Weidenhoff, Inc., 4344 Roosevelt Rd., Chicago, IIl....C-32-33-34 
Yale & Towne Mfg. Co., 12340 Cloverdale Ave., Detroit, Mich 
York Automotive Distributing Co., Inc., 17 W. 60th St., 
York City 
Zenith Radio Corp., care Colen-Gruhn Co., Inc., 387 Fourth Ave., 
New York, N. Y 
Kendall Refining Co., Bradford, Pa 
Young Windows of America, 570 Seventh Ave., New York City.... 


C-39-40 


|cent nation-wide 





Texas Roundup 


Awarded to 200 
Ford Salesmen 


DEARBORN. — More than 200 
Ford dealers from all parts of the 
United States, top winners in re- 
“Harvest” sales 
contests, will hold their own 
roundup at the Texas Centennial 
Exposition at Dallas next week 
as guests of the Ford Motor Co. 

Boots and saddles, 10 gallon 
hats, stage coaches and “range 
grub” served from real chuck 
wagons will feature the roundup. 
which will mark the high point 
of the company’s 1936 season. 

The dealers will go to Dallas in 
two groups. The first will be the 
“100-Car Club,” including all Ford 
dealers in the United States who 
sold 100 cars or more per month 
in July and August. There will be 
73 in this group. The second will 
embrace winners of the “Harvest” 
sales contests. There will be four 
dealers from each of the com- 
pany’s 36 branch territories, a 
total of 144. The 100-Car Club 
group will arrive in Dallas Wed- 
nesday, the Harvest sale winners 
Thursday. Each group will remain 
two days. 

Upon arrival in Dallas the 
dealer groups will be met by stage 
coaches, fitted with traditional 10- 
gallon hats reminiscent of the 
old west and taken to their hotel. 
Both celebrations will open with 
a luncheon, staged in the roundup 
style, with service by range cooks 
direct from a chuck wagon. W. C 
Cowling, director of sales, and 
other Ford executives will speak. 

Following the luncheons, the 
dealers will visit the Ford Ex- 
position and other important ex- 
hibits at the Texas Centennial and 
wil] attend in groups the historic 
pageant, “The Cavalcade of 
Texas.” The following day they 
will go by bus to Fort Worth to 
take in the Frontier celebrations 
there. 


Everett Chapman Named 
President of Lukenweld 
COATESVILLE, Pa. — Everett 


Chapman, who has been vice- 
president of Lukenweld, Inc., has 
been elected president of the com- 
pany. He succeeds G. Donald 
Spackman, who was recently 
promoted to general superinten- 
dent of Lukens Steel Co., of 
which Lukenweld is a division. 


CARVING THE FEATHERS on the swan that will suggest the beauty of the modern car at 
the New York national automobile show Nov. 11 to 18 is an intricate job. At the left are Show 
Manager Al Reeves and Charlie Ellias, show staff. Designer Ivel is bending over to watch the work 


C-2to7}and William Stirm of the show staff is hobnobbing with the goose at the right. 





Parts Makers Show Iner 
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Total Employment 3% 


Greater Than ’29 Average 


DETROIT.—A study just com- 
pleted by Automotive Parts and 
Equipment Mfrs., Inc., on the 48 
plants used in the original equip- 


ment group of the parts industry | 


shows that the first eight months 
of this year were better in every 
respect than the first eight months 
of 1935. 

Total employment for the group 
was up 6.2 per cent over last year 
and was 3 per cent greater than 
the average employment for 1929. 

Man hours worked were up 10.5 
per cent and payrolls increased 
14.8 per cent. Production em- 
ployes worked an average of 37.1 
hours per week this year as 
against 35.6 hours per week in 
1935. 

The average hourly rate for all 
factory employes for this year 
was 67.7 cents per hour, an in- 
crease of 3.7 per cent over the 
similar period last year. 

Due to the increase in the hourly 
rate and the greater number of 
hours worked, the average weekly 
earning per factory employe was 
$25.77 this year as against $23.79 
for the first eight months of last 
year. 

The 48 plants used in this 
analysis had an average employ- 
ment of 70,182, working a total of 
more than 92,000,000 man hours. 
The total payroll for these plants 
for the first eight months of this 
year amounted to $64,866,216 as 
against $56,500,000 for the same 
period last year. 


McCarty Quits 
Presidency of 
Nash Motors Co. 


(Continued from Page 1) 
Carty tendered his resignation as 
president and director of the 
Nash Motors Co., the same to take 
effect at the option of the chair- 
man of the board but not later 
than the end of the fiscal year, 
Nov. 30, 1936. 

McCarty has been associated 
with the company over 14 years, 
filling the position as sales man- 
ager and director of sales for 
seven years and occupying the 
position as _ vice-president and 
general manager and then as 
president of the company during 
the remainder of the time. 

McCarty was born in New 
Carlisle, Ind. His family moving 


E. H. McCarty 


to South Bend when he was nine 
years old. At 16, he had his first 
job with Studebaker, then a manu- 
facturer only of horse-drawn ve- 
hicles and harness, as a clerk in 
the sales office at a salary of $6 
per week. 

He later became branch man- 
ager of the horse-drawn vehicle 
branch at Portland, Ore. From 





| there, he was transferred as man- 
|ager of the horse-drawn vehicle 
branch at Dallas, Tex. He was 
|}again transferred to Portland, 
this time as manager of the auto- 
mobile branch and, in 1919, back 
to the home office as assistant 
sales manager. 


On Dec. 31, 1921, after almost 
19 years of service with Stude- 
baker, McCarty resigned from 
that company and joined C. W. 
Nash in the Nash Motors Co., 
thinking he was going to be as- 
sistant sales manager, but upon 
his arrival, found he had been 
appointed sales manager. 

McCarty has steadfastly refused 
to accept all credit for what hap- 
pened following February, 1922, 
when he became associated with 
Nash. He believes there were 
many others in the organization 
to whom credit is also rightfully 
due. It is a fact. however, that in 
the year 1921 Nash’s business to- 
taled only 20.850 cars. In 1922 it 
had jumped to 41,652 cars and in 
1923 it had climbed to 57,970 cars. 
Sales continued to mount, year 
after year, until by the end of 
1925 the records showed Nash had 
shipped 96,121 cars during the 
year. At the close of 1928, a total 
of 138,138 cars had been shipped 
from the Nash factories during 
the preceding 12 months. 

In 1924, McCarty was promoted 
to the position of vice-president 
and director of sales, which posi- 
tion he occupied until Feb. 1, 1929. 
At that time he decided to end a 
long career as a sales executive. 
He resigned to return to Portland 
to live. Today. he admits the 
time spent at Portland trying to 
be happy doing nothing was the 
hardest work he ever had. 

In the early part of 1930 Nash, 
on one of his western business 
trips, was in Portland. He asked 
McCarty if he was ready to come 
back, and McCarty afterwards 
told him that if he had not been 
asked the question he would have 
asked Nash if there was a iob 
open for him back in Kenosha. 
He was through trying to be a 
man of leisure and he returned to 
Kenosha a few weeks later as 
vice-president and general man- 
ager of the company. 

On Jan. 1, 1931, C. W. Nash. 
who had been president and 
|chairman of the board. resigned 
| the former post and McCarty was 
made president. 


‘Chevrolet Opens 
National Sales 
Convention Mon. 


(Continued from Page 1) 
Wednesday and Thursday eve- 
nings will be M. E, Coyle, presi- 
dent of Chevrolet, and W. E. Hol- 
ler, sales manager. 

During the meetings in the 
Fisher Theater, central office de- 
partment heads working under 
the general sales department will 
present a comprehensive program 
of the work to be accomplished 
in the coming year. Among the 
departments included are _ the 
commercial car and truck, the 
advertising, the national used car 
merchandising, retail selling, 
dealer finance and business man- 
agement, parts and accessories, 
and service. 

Upon their return to their ter- 
ritories, the regional and zone 
managers will school their own 
| personnel in the plans for the 
coming year, and these plans will 
,; be laid before Chevrolet’s 10,000 
| dealers and the dealers’ 26,852 
| salesmen, at a series of meetings 
held from coast to coast during 
; the balance of this month. 

The convention will bring to- 
gether in Detroit a sales organi- 
zation which has accomplished 
the most outstanding job’ in the 











‘ VISITORS FROM JAPAN. Among the visitors at the Graham pre- 
view of 1937 models for dealers and field executives, were Michiyochi 


Niwa, son of the Graham Tokyo 
Niwa’s sister, and Rokuro Hirai. 


industry this past year. Figures 
revealed by Holler show that 
Chevrolet has sold at retail 1,- 
125,000 of its 1936 units, to lead 
the world for the seventh time in 
the past 10 years. 

“Chevrolet dealers’ total volume, 
including both new and used cars, 
represents 2 per cent of the gross 
volume of American business as 
a whole, this year,” said Holler. 
“As we approach 1937, every in- 
dication points to continued high 
volume, and new sales records, 
during the coming year.” 


Grade Crossing Removal 


Sets Record in Minn. 


MINNEAPOLIS. — Minnesota 
has eliminated more railroad high- 
way grade crossings with special 
federal works program funds 


7wo LOCATIONS 
New FACILITIES... 


6000 square feet of ground floor space 
with lerge “Drive-in Entrance’ added 
to the present studio of PICTORIAL 
BIG ENOUGH FOR 
Ow YOUR BIG jOnRS 


2627 MAGNOLIA AVE. 
At Humboldt CHerry 4207 


c™ 
LINCOLN 


ie 


356 E. CONGRESS 
at BRUSH 


distributor; Mrs. Rokuro Hirai, 


than any other state, according 
to a report of the United States 
bureau of public roads. 

The bureau’s figures show that 
this is the record as of Aug. 1 
though Minnesota was allotted 
less than half as much money 
as some of the other states, the 
bureau reports. 

The figures are not given in the 
report. 


Heads Show Group 


RICHMOND, Va. (UTPS).—J. B. 
Hughes, president of the J. B. 
Hughes Motor Co., was elected 
chairman of the Richmond Automo- 
bile Show committee at a meeting 
of the dealers held at the Common- 
wealth Club. Plans are being made 
to hold a show late in November or 
early in December. 


I i/ NDEN PKG 


356 & CONGRESS $7. 
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CHerry 4307 


23 


ease Over 1935 Volume 


Sand Bags Test 
Strength of Roof 


DETROIT.—Structural strength 
in the body is a big contributing 
factor to safety in the motor car 
of today. Recently in tests made 
at its proving grounds, the Pack- 
ard Motor Car Co. piled san 





bags weighing 5,100 pounds on 
the roof of a Packard Six club 
sedan. Although this was 1,750 
pounds more than: the total 
weight of the car itself and ex- 
ceeded by tons any normal pas- 
senger load which the car woul 
be expected to carry, it could not 
be found that the body was 
strained in the slightest degree. 
Doors opened and closed freely, 
without the slightest indication 
of binding, while the great weight 
rested on the roof. 


Opens Rochester Branch 


ARDMORE, Pa.—Autocar Co. an- 
nounces the extension of its national 
system of factory branch service to 
include Rochester, N. Y., where the 
new branch was opened Oct. 1 at 
40 Mount Hope Ave. William H. 
Brown is in charge. The branch will 





Cem TRT TIT : i 


render service 24 hours a day. 


Ex-Cell-O Appoints 


DETROIT.—Ex-Cell-O Aircraft & 
Tool Corp., announces the appoint- 
ment of the Herberts Machinery Co., 
Ltd., Los Angeles, as exclusive ma- 
chinery sales representative’ in 
Southern California. 


STUDIO 


2627 MAGNORIA 
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the An Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Trade Papers Favored 


Results of a survey conducted by the Motor and Equip- 
ment Wholesalers Assn. reveals a choice by jobbers of 


trade paper advertising above all forms. 


In this connec- 


tion, the current issue of the MEWA Times, official publi- 
cation of the association, states: 


_- “Members were asked to 
comparative values. 


rate various mediums with 


Trade papers led the field, followed 


by window displays and direct mail envelope stuffers. 
Oo — - 


Electrotype plates furnished by 
manufacturers were rated lowest. 


“There were also members who 
expressed no preference for a 
particular mode of advertising, 
but believed a well-rounded pro- 
gram using various mediums was 
most effective. 


“The survey left no doubt that 
wholesalers are fully aware of the 
danger of whispering down a well. 
In general, the survey indicated 
that the wholesaler is becoming 
an expert in one of the most im- 
portant aspects of merchandising. 
He is hollering.” 


Headline Hunter 


Nash was host Wednesday to 
Floyd: Gibbons, globe-trotting 
headline hunter who launches the 
new Nash-LaFayette “Speedshow” 
over 62 CBS stations this Satur- 
day, Oct. 3, at 9:00 p.m. (EST). 


C. W. Nash personally led Floyd 
on a trip around the plant at 
Kenosha, now being speeded to 
capacity production. Floyd 
watched the assembly processes 
and will work his impressions into 
the scripts of his series on the 
radio. He is just back from re- 
porting the Spanish war and will 


NICKELGRAMS 
13A 


Small motors, and various con- 
trol devices hitherto operated by 
electromagnets, can now use 
permanent magnet fields at a 
considerable saving in cost and 
greater simplicity of construc- 
tion due to the development of 
a new Nickel - cobalt - aluminum 
alloy, “Alnico,” by the General 
Electric Company. Suitably de- 
signed magnets made of this new 
alloy will lift about sixty times 
their own weight. Alnico has 
already been applied to a variety 
of applications, including blow- 
outs for relays, holding-in mag- 
nets of large switches, in latch- 
ing and special timing relays, 
and in different control switches. 
* * * ® 


Cummins Engine Co., one of the 
leading automotive diesel engine 
producers has adopted Nickel- 
chromium alloy iron for many 
of the major castings used in its 
diesels. Chief among these parts 
are—the cylinder head, cylinder 
block, flywheel, and cylinder 
liners. This alloy iron is speci- 
fied because of its high strength, 
great resistance to wear, and 
good machining properties. 
c= «& 6 

Nickel alloy cast irons are be- 
coming very popular in the 
manufacture of large machine 
tools used in car production, 
because they assure machinery 
frames which absorb vibration, 
thereby making it possible to 
take heavy cuts without marring 
the surface of the work or af- 
fecting the accuracy of the tool 
cut. Other advantages are—great 
mechanical strength and good 
wear resistance. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

— INC. 


NEW YORK, N. Y. 


have first-hand impressions of the 
conflict for the listening audience. 

Surrounding Floyd on the half- 
hour show is other talent, includ- 
ing as the regular musical feature 
Vincent Lopez and his orchestra. 
“Big name” guest stars will be 
heard weekly, the first of them 
Grete Stueckgold. In addition the 
program will have a “memory 
lane” feature, bringing each week 
to the microphone one of the at- 
tractions of radio’s early days. 
First of these are Billy Jones and 
Ernie Hare, who achieved fame 
as the Happiness Boys. 


The coast-to-coast hook-up is 
one of the largest ever arranged 
by CBS, blanketing an area in 
which there are 18,800,000 homes 
with radio sets. 


New Cars 


Newspapers will carry the 
brunt of the attack in one of the 
most aggressive announcement 
campaigns in the recent history 
of Buick, according to Thomas 
H. Corpe, director of advertising 
and sales promotion. 

Newspapers will carry 65 per 
cent of the appropriation with 
copy segregated into three dis- 
tinct phases: advance, announce- 
ment copy and follow-up. Spot 
radio announcements will be used 
in all major cities, running for 
one week, using 5 spots a day. 

The opening gun was fired 
Sept. 15 with 24-sheet outdoor 
posters throughout the country, 
followed with a ocmprehensive 
list of newspapers using advance 
copy. A large.list of cities will 
also carry an announcement 24- 
sheet poster. 

The announcement campaign 
will break in newspapers and 
magazines the latter part of 
October, Corpe said. Newspapers 
all over the country will carry 
large space ads, covering every 
dealership. 

For the duration of the auto- 
mobile shows in various sections 
of the country, including the big 
shows at New York, Chicago, De- 
troit and the west coast, space 
in large city dailies will be em- 
ployed to carry Buick’s message 
to the public. 


Used Cars 


The Desert News, 
City, 


Salt Lake 
last Thursday splashed a 


MONTHS 


"36 
35 


January 


Cc. W. NASH AND FLOYD GIBBONS shook hands for the first 
time when the famous headline hunter visited the Nash Motors Co. 
plant at Kenosha the other day to discuss plans for the radio pro- 
gram Nash is presenting over a nationwide CBS hook-up Saturday 


evenings. 


color page of used car advertising 
featuring specials by 12 dealers. 


Six-inch high letters spelled 
out “Safe Used Cars” in red out- 
line. Inside each letter were 
classified ads of safe recon- 
ditioned cars. A general head at 
the top of the page pointed out 
that each car advertised on that 
page had been checked for tires, 
brakes, steering, motor and lights. 


Trail 


A new four-reel. sound picture, 
entitled “The International Trail 
to. Transportation Economy,”. has 
just been released by the Inter- 
national Harvester Co. for nation- 
wide circulation through . Inter- 
national dealers and the Harvester 
branch organization. 

The film relates episodes in the 
history of American transporta- 
tion and depicts Harvester’s part 
in its development. 


Atlantic Refining Co. 


Attacks Va. Statute 


RICHMOND, Va. (UTPS).—The 
Atlantic Refining Co.’s attack upon 
the Virginia statute imposing an 
entrance fee upon foreign cor- 
porations which desire to come 
into Virginia to do business has 
been tentatively set for hearing 
during the week of Oct. 19 before 
the supreme court. of the United 
States, A. P. Staples, attorney- 
general, has been informed. 


One of the mast important of 
the recent tests of the Virginia 
laws, this case was won by the 
commonwealth before the state 
corporation commission in 1935, 
and in January, 1936, the act was 
upheld by the state supreme court 
of appeals. The petitioning cor- 
poration thereupon appealed to 
the supreme court of the nation. 


Two Rail Motor 


Carriers Expand 


WASHINGTON.—Plans of mo- 
tor carrier units of Texas & Pa- 
eific Railway and Atchison, To- 
peka & Santa Fe Railway to ex- 
pand operations at a cost of $39,- 
500 were outlined in applications 
to the Interstate Commerce Com- 
mission. 


‘Texas & Pacific Motor Trans- 


pert Co., Texas & Pacific Railway 


subsidiary, applied for authority 
to purchase the operating fran- 
chises of two trucking concerns 
for $37,000.- ‘The companies are 
Johnson Motor Lines, which. has 
a certificate for operations -be- 
tween Abilene, Tex:, and Big 
Spring, Tex., and intermediate 
points on the Texas & Pacific 
Railway. The price would ' be 


$12,000... The other line is the 


Fort Worth Warehouse & Stor- 
age Co., which has a certificate 
for motor carrier operations be- 
tween Dallas and Abilene. The 
price would be $25,000. 


Southern Stage Lines, owned by 
General Improvement Co., an 
Atchison affiliate, applied for 
authority to acquire the fran- 
chise of Davis Transfer & Stor- 
age Co. for $2,500. It has rights 
— Guthrie and Oklahoma 

ty. 


Joins Rockwell 


HARTFORD, Conn. — O. P. Lie- 
breich, Metropolitan SAE member 
and power brake engineer, is now 
sales engineer for the Rockwell 
Products Co., manufacturers of the 
Electroflo Hydraulic Power Brake 
System. 


Automobile Tax 
Bites Deep Into 
La. Car Owners 


NEW ORLEANS. — Federal 
taxes are costing motorists of 
Louisiana a total of $10.79 per 
year in addition to state and par- 
ish taxes of $61.79 in all parishes 
of the state except for $75.63 added 
in the Orleans parish which com- 
prises the city or New Orleans, 
Harry D. Smith, secretary of the 
Louisiana Petroleum Industrial 
committee, announced this week. 
According to these figures, Smith 
added, this state is now paying 
the highest taxes for operation of 
automobile and trucks of any 
state in the country. 


Smith based his tax cost figures 
on the final reports of the U. S. 
bureau of public roads and bureau 
of internal revenue for 1936. The 
per vehicle estimates, he says, 
are derived by simple averages 
and are: therefore . conservative. 
These costs do not include state 
taxes on- lubricating oil or. gaso- 
line which amounts to five cents 
a quart on the former and eight 
to 10 cents on gasoline with New 
Orleans topping the list. 

He explains that the tax figures, 
speaking for themselves, show 
each automotive. taxpayer how 
heavily he is taxed and permit of 
comparison between these special 
additional assessments upon auto- 
motive property, worth $2,000 -by 
national average and assessments 
upon other property. ; 

“The. cost of these tax assess- 
ments .upon. automotive property, 
in addition to all other taxes the 
motor vehicle owner pays as a 
citizen and property owner,” he 
points out, “should convince 
owners of the necessity of sup- 
porting any move to repeal such 
expensive and duplicating levies 
as the federal tax on gasoline. A 
reasonable state tax on gasoline 
ought to be enough. These heavy 
costs should also convince owners 
that they :are contributing... sub- 
stantially toward highway financ- 
ing, and that any effort to divert 
these funds to other and general 
uses scarcely is in their interest.” 


llth New Orleans Show 


Set For December 6, 7, 8 


NEW ORLEANS. — The 1ith 
annual automobile show spon- 
sored by the New Orleans Times- 
Picayune-States is scheduled. for 
the Municipal Auditorium Dec. 6- 
7-8 with space to be open for the 
first time to tourist-type trailers, 
Gordon Hebert, manager of the 
show, announced today. 

Hebert reports that plans are 
under way for tthe biggest show 
in years with fine entertainment 
planned in addition to the award- 
ing of numerous prizes. - 
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CATA is Seeking Junkers 


16,233 Bantam Orders 


Force Production Boost 


BUTLER, Pa.—Orders for 16-9 


233 American Bantam automo- 
biles have been received since the 
1937 models were announcd to 
dealers Sept. 15, by the American 
Bantam Car Co., according to R. 
S. Evans, president. These orders 
are sufficient to keep the plant 
on a 24-hour production schedule 
for four months, Evans stated. 


“We. anticipated initial orders 
not to exceed 10,000 cars,” said 
Evans, “but this total of more 
than 50 per cent more orders in 
less than two weeks will force us 
to step up production far beyond 
our anticipation. We feel that this 
is indicative of the public accept- 
ance of a small car selling in the 
$300 price class which can be 
economically operated.” 

The orders were received from 
dealers in 31 states, and Canada, 
and from companies which will 
export them to 57 foreign coun- 
tries, Evans said. Export orders 
total 2,780 cars. 

Performance claims for the car 
include 45 to 50 miles on a gallon 
of gasoline, 30,000 to 40,000 miles 
on a single set of tires. A cost of 
less than three-quarters cent per 
mile for gasoline, oil and tires, is 
claimed. The car has a speed in 
excess of 60 miles an hour. 


The American Bantam Car Co. 
was organized last summer and 
took over the plant of the former 
American Austin Car Co. in 
Butler. 

Two truck models, a commer- 
cial car, three styles passenger 
cars and a sport speedster are 
included in the company’s 1937 
models. 


Chevrolet and Dodge 


Hold Omaha Meetings 


OMAHA, Neb.—More than 700 
Dodge dealers and salesmen, and 
200 Chevrolet dealers and used 
car managers, met last week in 
two separate conventions prepar- 
atory to bending all efforts toward 
a record sale of new cars in the 
Omaha territory after the new 
models arrive. 

Dodge dealers met to hear fac- 
tory representatives outline sales 
activities for the remainder of 
the year, with E. J. Poag, mer- 
chandising and advertising di- 
rector, heading the group. Other 
officials from the Dodge organiza- 
tion who appeared at the Omaha 
meeting were L. J. Ovellette, exec- 
utive assistant to the general 
sales manager; V. L. Triplett, re- 
gional merchandise manager of 
the Kansas City division, and C. 
E. Sering, director of used car 
merchandising. 

At the Chevrolet meeting, F. X. 
Miller, regional used car manager 
from St. Louis, conducted activi- 
ties which were almost entirely 
devoted to discussion of used car 
merchandising. This is one of 











problems in the Omaha territory, 
due to the unusually large volume 
of new car sales during the past 
nine months. I. X. Sarvis, Chev- 
rolet zone manager, and K. E. 
Staley, assistant zone manager, 
presided. 


Mass. Registrar 
Campaigning to 
Improve Lights 


By JIM SULLIVAN 


BOSTON. Motor Registrar 
Frank A. Goodwin of Massa- 
chusetts has started to try to 
bring about better lighting equip- 
ment for motor cars. He called a 
conference at Pittsfield, Mass., 
recently, which was attended by 
representatives of General Motors, 
Chrysler, Studebaker and some 
equipment makers. 

At night cars were taken out on 
the road and various tests were 
made, operating them with light- 
ing beams at different positions, 
and with cars empty and loaded 
to capacity. Some new type bulbs 
were tried out, and lamps in which 
changes had been made recently 
to try to improve conditions. 

A conference followed. Associate 
Registrar Alfred W. Devine, light- 
ing expert, was present. Devine 
aided in drafting specifications in 
the past for headlamps which 
were passed by the Eastern Con- 
ference of Motor Vehicle Regis- 
trars. 

Goodwin says there must be 
plenty of light, and that glare is 
better than too little lighting. He 
emphasized that there have been 
too many fatalities to pedestrians 
at night on state roads because 
the drivers said they could not 
see the people until too late. In 
recent years there has been a 
tendency to make lamps smaller, 
and he feels that makers may go 
too far in that direction, thereby 
cutting down the light. 

He believes conditions were 
better before the twin beam was 
approved. There has been cor- 
respondence between car manu- 
facturers and Goodwin and De- 
vine on the subject in recent 
months. At the Pittsfield meeting 
a committee was appointed to 
study conditions based on the dis- 
cussion there and make a report 
later. Robert N. Falge of General 
Motors lighting equipment divi- 
sion, William F. Little, Electrical 
Testing Laboratory, New York, 
and Devine comprise the commit- 
tee. 

Goodwin does not expect to 
have lamp changes on 1937 mod- 
els, but does expect something to 


the biggest Chevrolet dealers’| be done for the 1938 cars. 
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WILLIAM SHUTT, of Detroit, 
celebrated his 80th birthday, Fri- 
day, after being constantly em- 
ployed by Chevrolet Motor Co. for 
the past 16 years. Shutt joined 
Chevrolet at the age of 64 in the 
gear and axle plant in Detroit. 





For High School Courses 


CHICAGO.—At the request of > 


the Chicago Parks District, the 
Chicago Automobile Trade Assn. 
is seeking junk automobiles and 
worn out equipment from mem- 
bers for purposes of a recently 
inaugurated course in high school 
instruction. 

The plan, as outlined by A. C. 
Faeh, general manager of the 
CATA, in a bulletin is the setting 
up of schools to teach boys from 
14 to 20 years of age the princi- 
ples of automobile mechanics. 

In addition to lectures on as- 
sembly and instruction in the 
various units of an automobile, 
the boys are taught safety in 
driving and rules of traffic. 

No tuition is paid by the stu- 
dents who in turn are furnished 
with the necessary tools. with 
which to work. The tutors are 
former skilled mechanics of mid- 
dle age who have been taken from 
the relief rolls. 

Four of these schools have been 
placed in operation. In his bulle- 
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Paris Auto Show Opens 


(Continued from Page 1) 


this kink seems to be catching on with the 50 million 
Frenchmen, who, somebody said, can’t be wrong. Better 
than half the cars on display here are so equipped, with 
the second choice going to disc wheels, the remainder 
coming in with wire wheels, or wire wheels with discs. 

While it is difficult for me to claim that this or that is 
a new trend in European design, I would say there is a 
close race being run regarding the use of fabrics vs. 
leather for interiors. Most upholstery is in plain cloth 
with subdued colors, while some, of course, are done in 
colors to match the exterior of the car. Leather and 
lacquered fabrics are represented in about half the models 
which I understand is a gain over last year. Other cloths, 
such as Bedford cord, pile fabrics and fancy woolens, 
still seems about evenly divided, but in the minority. 

One of the interesting developments, so far as I am con- 
cerned, is the surprising number of Americans who have 
availed themselves of lower exchange rates—or some 
other reason—and are in attendance at the exhibit here. 
With all these Yankee faces about, if it were not for the 
models on display, one might think he were at the New 
York or Chicago show. 

Some of the familiar faces include the Chrysler group 
of E. C. Morse, export manager; W. Ledyard Mitchell, 
chairman of the board, Export Corp.; George F. Mooney, 
executive manager of European division; Carl Breer, 
executive engineer; Thomas Sheehan, export division 
European representative. From General Motors we have 
C. F. Kettering, vice-president; and I understand W. S. 
Knudsen, executive vice-president, and Harley Earle, 
engineer and designer, will be here before the show ends. 

Packard is represented by M. M. Gilman, general man- 
ager, and reservation has been made for Robert Graham, 
of Graham-Paige. Among the association men we have 
Thomas P. Henry, president of AAA; Pyke Johnson, 
Automobile Manufacturers Assn., who is accompanied by 
H. H. MacDonald, of the U. S. Bureau of Public Roads. 
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tin, Faeh points out that the 
course of instruction “keeps the 
boys off the streets and teaches 
them something that will be use- 
ful.” He urges dealers to donate 
old chassis, junkers “or any such 
automobile equipment which is 
unfit for commercial or private 


” 


use. 


Michigan Employment 
4.2% Above Last Year 

LANSING.—A report from the 
Michigan state department of 
labor and industry showed that 
an August survey of 961 manu- 
facturing plants in the state had 
an employment increase of 4.2 per 
cent over that of the same month 
of 1935. 

Employment in the automobile 
industry dropped 15.1 per cent in 
August, as compared with the pre- 
vious month of this year, but was 
.5 per cent above the employment 
of 1935. Average weekly payrolls 
for the industry were 20.3 per cent 
higher for August of this year 
than for August, 1935, but were 
18.2 per cent below those of July, 
1936. 


Assn. Formed 


SEATTLE.—tThe Seattle Automo- 
bile Supply and Equipment Assn. 
has been incorporated by R. J. Vin- 
gneau, Carl J. Clement and W. L. 
Sprahl. The concern was formed to 
promote the marketing, sale and 
distribution of automobile parts, 
supplies, equipment and repairs. 


If you believe... 


IN SAFETY 
Sell 
LORRAINE 


@ Safe driving is a nation-wide topic of in- 
terest to everybody, creating a wi 
demand for better road illumination. A rea- 
sonable rate of speed for daytime may be 
dangerous at night without the proper light- 
ing equipment. 

The fall of the year, when days become 
shorter, is the proper time to feature light- 
ing equipment. Also, during this period 
fogs are prevailing and there is no better 
time to display and sell Fog Lights. 
Lorraine, the pioneer, leads as usual in new 
features and designs. The new Lorraine Fog 
Light is a worthy companion to the popular 
Lorraine Driving Light, the only spotlight 
with a lamphead that turns in every - 


tion. 


NEW LOW RETAIL PRICES! 
Large production resulting in manufactur- 
ing economies permits a price reduction, 
effective October 1. Lorraine Model 41 
All Chrome Fog Light, new list $6.00; 
Model 42 Cosine Fog Light, with black 
finish, new list $5.00; Appleton All 
Chrome Model 45 Fog Li new list 
$5.00; Appleton Black Finish "Model 47 
Fog Light, new list $4.00. 


An attractive catalog, with discount sheets, 
will be mailed on request. 


APPLETON ELECTRIC 
COMPANY 


(Automotive Division) 
1709 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 
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Chrysler Grabs 
Spotlight For 
Week’s Trading 


By C. J. ALEXANDER 

NEW YORK.—Chief attention 
of Wall Street at this stage of the 
game is centered in some of the 
“independent” passenger car and 
truck manufacturers. Interest 
appeared to center on Nash 
among the passenger car makers 
in this category, the shares of 
this company marking up a 
rather sharp appreciation after 
having remained inactive within 
a narrow price range for some 
months. 

The transfer of trading interest 
to Nash accompanied announce- 
ment of the management that 
important model changes had 
been made, that advance orders 
were exceptionally large and that 
the chief problem at this time was 
turning out enough cars to fill the 
demand. Investment counsel are 
busy appraising the various inde- 
pendents with a view to determin- 
ing those with the most favored 
outlooks for next year. 


Truck Stocks Scrutinized 

Independent truck manufactur- 
ers are coming in for scrutiny 
largely because of the continued 
improvement in heavy industry 
and accompanying expansion in 
the demand for heavy vehicles. 
The continued high rate of opera- 
tions in the steel industry, it is 
felt, presages further widening of 
Luying of big trucks, particularly 
»s structural steel is playing an 
important part in the steel upturn. 

Although the turnover in shares 
of independent companies ac- 
counted for a more than normal 
proportion of trading in automo- 
tive stocks during the week, 
Chrysler grabbed the spotlight on 
occasion and staged a demonstra- 
tion on the upside. 

Automotive Daily News stock 
price averages for Sept. 30 com- 
pared as follows with the preced- 
ing week and a year ago: 
Last This 
Week Week Change 
49.71 50.09 +-0.38 
52.42 
43.85 


27.56 


Year 
Ago 
1.85 
32.29 


24 Motors 

10 Car-truck co's... 
10 Parts-accessories . 31.62 

4 Tire-rubbers . 13.03 

The car and truck group reached 
a new high for the year and this 
carried the average price of the 
24 motors to a new high by a | 
small margin. The previous high 
in each instance was established 
on Sept. 9. 

The most interesting dividend 
news of the week was the re- 
sumption of payments on its com- 
mon stock by Spicer Manufactur- 
ing after a lapse of some 16 years. 
A dividend of $1 was declared, 
payable Oct. 15, the first since 
1920. The regular of 75 cents on 
the preferred was declared, pay- 
able on the same date, 


+0.45 
+ 0.01 


+-0.03 


52.87 
43.86 


27.59 


Extra Dividend | 


Stewart-Warner declared an ex- 
tra of 50 cents and the regular of 
25 cents, payable Dec. 1. This 
company paid an extra of 25 cents 
in December, 1935. Eaton declared 
the regular of 50 cents, payable 
Nov. 16. Nash declared a regular 
quarterly of 25 cents, payable 
Nov. 2. 

Noblitt-Sparks Industries, Inc., | 
has called a special meeting of 
stockholders for Oct. 10 to con- 
sider an increase in capital stock | 
to 300,000 shares from 150,000 and 
to lift the par value to $5 from no 
par. The capital account will be 
written down to $750,000 from 
$985,831 and the difference trans- 
ferred to surplus, according to 
the plan. 


Stewart-W arner Extra 


CHICAGO. Stewart - Warner 
Corp. has declared 50 cents extra in 
addition to the regular semi-annual 
dividend of 25 cents on capital stock. 
In December, 1935, this company re- 
sumed payments with a 25-cent ex- 
tra and semi-annual disbursement 
of that amount, followed by regular 
mid-year distribution of 25 cents on 
June 1 this year. 
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Stockholders To 


Vote on Merger 


DETROIT. — A _ stockholders’ 
meeting of Wilcox-Rich Corp. has 
been called for Oct. 5 to consider 
plans for dissolution of the com- 
pany and exchange of Wilcox- 
Rich common stock for Eaton 
Manufacturing Co. stock on a 
basis of 85-100ths of one share of 
Eaton Manufacturing Co. stock 
for each share of Wilcox-Rich 
stock. Eaton Manufacturing Co. 
now owns 329,029, or more than 
99 per cent of the 330,919 shares 
of Wilcox-Rich stock outstand- 
ing. Effect of the plan would be 
to make Wilcox-Rich a division 
of Eaton Manufacturing Co. 

A letter to stockholders states 
that balance sheets of the two 
companies as of Aug. 31, 1936, in- 
dicate a book value of $19.01 a 
share for Eaton Manufacturing 
Co. and $11.17 a share for Wilcox- 
Rich Corp. The letter also states 
that earnings of Eaton Manufac- 
turing Co. for eight months ended 
Aug. 31, 1936, amounted to $2.48 a 
share and of Wilcox-Rich Corp. 
$1.93 a share, in both cases after 
estimated Federal income taxes 
but before provision for surtax. 


Wayne Lock Company 


Completes New Plant 
DETROIT.—The Wayne Lock 
Co., recently organized, has com- 
pleted the construction of its 
manufacturing plant on St. Jean 
Ave. in this city. 

The plant has a floor space of 
23,000 square feet and includes a 
modern plating plant. Machinery 
and equipment is now being in- 
stalled, and the company will be- 
gin manufacturing operations 
immediately. 

The company will engage in the 
manufacture of locks, princi- 
pally for the automotive industry, 
and will be under the manage- 
ment of George W. Wilder, former 
assistant general manager of 
Yale and Towne Manufacturing | 
Co. Charles H. Nehls, former | 
chief engineer of Yale and Towne, | 








will be in charge of manufactur- | 
ing operations. 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Oct. 


for most of the day. 


Aug. 


2, 3 P.M.—Motors displayed strength again 
today in the share markets with Chrysler pushing into 
new high ground for the year. 
back to 70 and other automotive stocks were in demand 
White was a feature. 


General Motors climbed 





California Sales 


Are Near Record of ’29 


established a new all-time record 


SACRAMENTO, Calif—Automo- 


bile sales in California slowed up 
in August, it was revealed when 
the official registration figures 
for the month were released. 

However, despite the fact that 
California’s record-breaking sales 
pace has slackened, the August 
volume was the greatest in his- 
tory except for August, 1929. 

Leaders in the automotive in- 
dustry throughout the state de- 
clare that seasonal influence must 
be reckoned with in comparing 
the figures of August, 1936, with 
those of the same month of 1929. 
With new models soon to appear, 
and some of them announced al- 
ready, buyers have begun to be 
1937-conscious. Many are holding 
off, dickering for concessions. 
Others are simply waiting for the 
new cars, refusing to consider 
any automobile until after they 
have seen what the new season 
has to offer. 

During August a total of 22,924 
passenger cars and trucks were 
delivered at retail by dealers in 
California. This total tops every 
other August figure except Au- 
gust, 1929, and is 4,080 higher than 


of 30,496 retail sales, topping even 
the historic 1929 June total. In 
July of this year the sales tapered 
off to a total of 28,369 units. 

An idea of how this year’s sales 
rank with those of other years 
may be had from the fact that 
for the first eight months of this 
year 199,318 units were delivered 
in the state, compared with 154,- 
589 during the same period of last 
year, and with 96,005 during the 
first eight months of 1934. This 
puts 1936 sales to date better than 
double the sales of two years ago. 

Truck and commercial car sales 
in California during August 
showed a gain of 31 per cent over 
the same period of 1935. The state 
totals for August, 1935, were 2,649 
units. This year the August com- 
mercial sales reached 3,464 units, 
a gain of 815 trucks and com- 
mercial cars. 

The largest percentage gain was 
made by Orange County, with an 
increase from 286 to 480 units, or 
a 68 per cent gain this August 
over the same month of a year 
ago. Contra Costa County showed 


the August, 1935, score of 18,844/, 4) per cent gain, and Alameda 


units. 


| 


and San Francisco counties gained 


In June of this year California | 28 and 26 per cent respectively. 
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Federal Mogul 
Hall Lamp Co. 
Murray Corp. 
Timken-Detroit 


Wall Street’s Attention Centered on Independents 


Nash Quarter 
Profit $177,249 


KENOSHA.—Nash Motors Co. 
reports for the quarter ended 
Aug. 31, 1936, net profit of $177,- 
249 after federal income taxes, 
depreciation etc., equivalent to 
six cents a share on 2,646200 no 
par shares of capital stock, ex- 
cluding 83800 shares in treasury. 

‘iLhis compares with a net profit 
of $353,516 or 13 cents a share in 
the preceding quarter and a net 
loss of $161,878 in the August 
quarter of the previous year. 

Chairman of the board Charles 
W. Nash stated that company at 
the moment has on its books 
orders for 24,000 of its 1937 cars, 
of which 14,000 are for immediate 
delivery and the balance for ship- 
ment before Jan. 1. 


Export Sales Up 60% 
At Willys-Overland 


TOLEDO.—Willys-Overland ex- 
port sales showed an increase of 
60 per cent the first eight months 
of this year as compared with the 
corresponding period a year ago, 
Ralph J. Archer, general manager 
of the Willys Export Corp., an- 
nounced this week. 

Willys-Overland now is_ ship- 
ping cars to 68 countries includ- 
ing South Africa, Australia, 
Sweden, Norway, Denmark, India, 
New Zealand and South America, 
Archer said. 

“Our South African distributor 
paid us a personal visit recently 
and while here put in his order 
for 8,000 cars for next year,” 
Archer said. “This distributor ex- 
pects to more than double the sale 
of Willys cars in his territory next 
year,” Arthur added, “and we are 
getting similar requests from 
many of our other distributors 
abroad. 

“A great many of our foreign 
markets which for some time 
been inactive because of money 
exchange difficulties and their in- 
ability to establish satisfactory 
credit lines, are beginning to open 
up again. We predict that our 
export business next year will 
treble that of the present year.” 


5,000 WPA Men Hired 
By Toledo Industry 


TOLEDO.—Evidence of in- 
creasing business activity in the 
Toledo area is seen in the an- 
nouncement made by W. B. 
Schmuhl, WPA district director, 
that 5,000 relief clients in Lucas 
and Wood counties have been ab- 
sorbed by private industry since 
May. 

Schmuhl stated that the return 
of workers to private jobs has 
made it difficult to keep WPA 
rolls up to the 12,500 quota for the 
district. 


General Tire to Enter 
Mechanical Goods Field 


AKRON.— Plans for entering 
the mechanical rubber goods in- 
dustry, with the opening of a 
plant in Wabash, Ind., where pro- 
duction will be under way by the 
first of 1937, were announced this 
week by officials of the General 
Tire & Rubber Co. 

Company officials said that 
they expected to exercise in a 
few days an option on the office 
and factory building of the Relay 
Motors Co., in Wabash, which 
option was recently approved by 
the courts. 

Orders have been placed for 
machinery, repairs on the build- 
ings will be started at once and 
production will be under way at 
the earliest possible date, they 
said. General officials said that 
present plans do not contemplate 
the production of motor car tires 
at the Wabash plant. The plant 
site covers about 30 acres and the 
buildings have a total floor space 
of more than 200,000 square feet. 
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nd. Automobile Dealers to Have Clearing House 


Will Select Officers 
At Meeting October 5 


INDIANAPOLIS. — Representa- 
tive Indiana automobile dealers 
will meet here Monday, Oct. 5, to 
set up a permanent state organi- 
zation which will serve as a 
clearing house for all matters af- 
fecting the industry in Indiana. 
A preliminary meeting was held 
here Sept. 9, when matters re- 
garding the organization were 
discussed. Officers will be selected 
at the coming session. 

The organization will have as 
its principal objective an educa- 
tional program among dealers to 
relieve the industry of many of 
the hazards that now are hamper- 
ing good trading relations. 

The new dealer body also pro- 
poses to assist its members in 
caring for individual needs and to 
correct inequalities of state laws 
which interfere with successful 
operation of sales agencies. 


The organization of the state 
body is the outgrowth of several 
district and county meetings 
which have been held throughout 
the state at the invitation of 
C. A. Grieger of Fort Wayne, and 
John C. Zollars of Shoals. 


Safety Campaign 
Enrolls Workers 


In South Bend | 


SOUTH BEND, Ind.—This city 


© 





is determined to become the na-| 


tion’s safest municipality. 

Backbone of the campaign is 
the South Bend Civic Safety 
Council, a division of the local 
chamber of commerce. General 
chairman is Harry E. Bolt and 
John W. Gibbons, formerly with 
the South Bend Tribune, is the 
executive secretary. Paul 
Hoffman, president of Studebaker, 
is chairman of the executive com- 
mittee. The council is a member 
of the National Safety Council. 
Committee members are promi- 
nent local citizens. 

The safety campaign might be 
termed an “industrial drive” in 
that there are about 25,000 local 
workers now participating. Each 
worker has signed a pledge to 
his employer that he will observe 
10 simple traffic safety rules. 


G. | 


Plans have been made so that) 


violations of these rules resulting 
in accidents will be brought to 
both employers’ and employes’ at- 
tention. . 

Each employer in the city was 
asked to send his employes a let- 
ter, soliciting their support of 
the campaign and their pledge 
to observe the rules. Each letter 
was accompanied by a pledge 
card. The cards were signed and 
returned to the employers, who, 
in turn, listed them with the 
safety council. After 100 per cent 
of enrollment of employes, each 


cempany was listed in an inter-| 


plant safety contest. 


All 
carefully examined and violators 
found guilty are checked against 
the places of their employment. 
Standings are tabulated on the 
basis of violators per 100 work- 
ers. Monthly standings of the 


traffic court records are 


various plants are published in the | 


press and are posted on factory 
bulletin boards. The annual win- 
ner will receive a plaque from 
the safety council. 

Immediate results of the con- 
test, started 60 days ago, were 
noticed during August when only 
four convictions for traffic vio- 
lations were recorded. 

The two largest plants in the 
campaign are Studebaker, with 
7,000 employes, and Bendix, with 
4,500. Twenty-five different com- 
panies are enrolled. 


| 





°37 White Models 
Are Introduced 
Aboard Steamer 


By JOHN BAUERSFELD 


NEW YORK.—To exhibit ade- 
quately the new C. O. E. (cab over 
engine) models to potential buy- 
ers of trucks and buses in the 
New York area, the White Motor 
Co. held its second annual Show 
Boat Cruise aboard the S.S. Alex- 
ander Hamilton on Tuesday. 

Over 1,000 guests attended the 
cruise and a variety of entertain- 
ing attractions kept the group 
amused, The new trucks were ex- 
hibited on the lower deck of the 
boat. The new line consists of 
four models, namely, the 804, 809, 
812 and 818. Specifications and 
prices which are not available as 
yet will be announced by the 





VISITING BUICK’S sales and 


service school meetings this week 


at Flint, and apparently having a pretty goo) time, are, left to right, 
rear row, F. E. Bowles, W. A. Kolb and J. S. Vance, all of the Wash- 
ington, D. C. district, with Jack Gillespie, front row, left and Glenn 


Drake, right, of the home office. 


company at Cleveland within the 
next few weeks. 

On the upper deck, fore and aft, 
movies illustrated the different 


driving advantages of the new) 


models. The pictures stressed the 
importance of good riding char- 
acteristics, manoeuverability and 


accessibility for minor repairs, ad- | 


justments and the quickly remov- 
able unit power plant for major 
overhaul. 

Center deck rooms were used 


by divisional managers of the 
company to entertain guests. A 
variety of games were in opera- 
tion for those of the guests so 
inclined. Sandwichmen dressed 
|as sailors paraded the decks to 
keep the crowd informed of events 
in progress during the cruise. A 
Scot bagpiper, a troupe of gypsy 
troubadors and an orchestra en- 
tertained the visitors throughout 





the trip. Refreshments were 


served on all decks of the boat. 

E. F. Hobbins, New York dis- 
trict manager and commodore of 
the cruise, was greatly impressed 
by the way in which the crowd 
showed its enthusiasm for the 
new models. 

Among those on the cruise were: 
Robert F. Black, president; J. N. 
Bauman, vice-president in charge 
of sales; Robert Cass, assistant 
chief engineer; Saunders Jones, 
eastern region vice-president, and 
D. E. Fries, assistant to the sales 
manager of the New York City 
district. 

Count Alexis de Sakhnoffsky, 
stylist of the new White models, 
made a brief appearance on board 
the boat, but did not make the 
cruise as he was preparing for his 
trip on the dirigible Hindenburg 
to the continent for the European 
salons. 


Goodyear Plant 


CHARLOTTE, N. C.— According 
to Herbert F. McClure, manager of 
the Charlotte branch of the Good- 
year Tire & Rubber Co., plans are 
being completed for an expenditure 
of $22,000 on an additional story 
to the company’s plant here and 
for construction. 


CONVENIENT, COMFORTABLE LIVING 
QUARTERS FOR MOTOR EXECUTIVES 
ATTENDING BIG SHOW IN N. Y. NOV. 11-17 


George W. Lindholm, manager 
of the Hotel Barclay. Mr. 
Lindho'm is well known 


in Detroit 


For many years The Barclay has been host 
to sales managers and ex:cutives attending the New 


York Autcmobile Show 


. And for good reason. 


For one thing, The Barclay is only two 
blocks from the main shcwrooms in Grand Central 
Palace; just across the street from the General 


Motors Exhibit in the Waldorf-Astoria; 


a few steps from Ford headquarters in the 


Park Lane. 


Another reason why The Barclay is 


popular with automobile men is that, despite its 
prcximity to all the activities of Show Week, 


and only 


it 


offers a sorely needed opportunity for rest and 
relaxation at the end of hectic days and festive 


nights. 


For no showings are held at The Barclay. 


In its spacious lobby and well appointed public 

rooms life gces on at a leisurely, well-mannered 
pace and service is maintained at top efficiency, 
never hurried or frantic. 


Rooms or suites at The Barclay are 
available now for occupancy during the week of the 


Automobile Show 


Single rooms are priced at $5, 


$6 and $7; double rooms at $8, $9 and $10; parlor 
suites with private services pantry and electric 


refrigeration at $12 and $15. 


suites have private bath attached, with 
combination tub and shcwer. 


All rooms and 


Manager 


THE BARCLAY 


@ NEW YORK CITY 


111 EAST 48TH STREET 
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Every make of car that had BENDIX 
BRAKES in 1936, will have BENDIX 
\BRAKES in 1937... you can depend 
on it... just as you can depend on 


poked BEN DIX 


BENDIX PRODUCTS CORPORATION, SOUTH BEND, IND. 
(Subsidiary of Bendix Aviation Corporation) 
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